JUL ° 3.928 


EWELERS’ 
RCU LAR 


ACI TAITERI  S 


60th Year THURSDAY, JULY 19, 1928 Vol. 96. No. 25 




































- — &@ 








Ve oe 2 








Keystone View Co., Inc. 


Gold Enameled Orpheus Cup and Cover, attributed to Benvenuto 
Cellini, shown recently at the Exhibition of Art Treasures at the Graf- 
ton Gallery, London. 
(See Text on Page 29) . 
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A handsome display in color—well designed, 
attractive—in keeping with the finest store 
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_ By A. FREDERIC SAUNDERS 


Prepared especially for THE JEWELERS’ CIRCULAR 


when the Colonies had become firmly 
established. 

The Early Republic Period, 1789- 
1840 covering approximately the first 
50 years following the establishment 


(Continued from issue of June 21.) 
Colonial or Early American 


MERICAN artistic development had 
its beginning in the early Colonial 


The Decorative Periods and How to Know Them 


hardship for the Colonists, naturally 
under the more or less primitive con- 
ditions of early Colonial life, household 
furnishings were of the simplest kind. 
Most of the furniture had been brought 























PLATE 21—COLONIAL AND EARLY REPUBLIC 
Colonial Period. 


reminiscent of turning. No. 3—TInverted pear shaped tea_ pot. y ( 10. 
Early Republic Period. 


Colonial Period. No. 5—Curved body type of coffee pot. 1796, ep ‘ 
Early Republic Pericd. No. 7—-Oval, vertical sided tea pot on stand, 1770, Colonial 
Coloniai Period. No. 9—Fluted tea set of about 1810, Early Republic Period. No. 
No. 11—Typical Colonial Period pitchers and cream ings. _No. 12-—Fluted sugar and 

Period. 


of the United States of America as 

a free and independent nation. 

A definite Colonial style (strictly 
American) however, did not develop 
until about the middle of the second or 
Colonial period. As the first 50 years 
were largely a period of struggle and 


settlements of New England and New 
York and may properly be divided into 
three phases as follows: 
The Early or Pioneer Period, 1620- 
1700, covering the early settlements 
of the Atlantic seaboard. 


The Colonial Period 1700-1789. 





SILVERWARE 


No. 1—Globular shaped tea pot following the Chinese form of porcelain pot, Early Period. 
i No. 4—Straight sided tapered style of coffee pot, 

No. 6—Oval vertical sided tea pot of 1799, 
Period. 
10—Hot water jug, Early 
creamer. 
No. 13—Early New York Dutch tankard made by Jacob Boelen 


DESIGNS 
No. 2—Early Dutch Colonial tea pot 


No. 8—O curved body tea pot, 
Republic Period. 


Revere, Colonial 


val, 


made by Paul 


(1685) 


over from the Mother countries. In 
form and decoration that which came 
from England was largely a survival 
of the late Elizabethan and early Jaco- 
bean provincial work, rather than a re- 
flection of the later developed styles of 
aristocratic or metropolitan England. 
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It should be remembered that but few 
of America’s early settlers were from 
families possessing great wealth or high 
social position in the homeland. The 
large majority of these Colonists were 
of the lower middle classes, yeomanry, 
workmen and small town tradesmen. 
Hence few of the traditions of taste and 
living of the cultured gentlemen class 
of that day found their way over to 
the Colonies during the early period. 
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the same classic principles that inspired 
Thomas Chippendale, Sheraton, Hepple- 
white and the Adam brothers, inspired 
the fine furniture of William Savery, 
John Goddard and Duncan Phyfe; the 
beautiful interior work of Samuel Mc- 
Intire; the charming silverware of Paul 
Revere and a host of other early Amer- 
ican craftsmen who have left us a heri- 
tage of beautiful things that should not 
alone create a feeling of pride, but 
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and his apprentice Edward Winslow 
(1669-1753) grandson of Capt. John 
Winslow and Mary Chilton, the first 
lady to land from the Mayflower; John 
Burt (1691-1745); Jacob Hurd (1702- 
1758); Benjamin Burt (1728-1805); 
Nathaniel Hurd (1729-1777) and most 
renowned of all Paul Revere (1735-1818) 
who was as skillful a silversmith as 
he was an ardent patriot. A few of 
the Dutch silversmiths of early New 




















PLATE 22—COLONIAL AND EARLY 


No. 1—“Slip-Stem” or “Puritan” spoon, 
End” spoon, 1700, Colonial Period. No. 
Fiddle” spoon of about 1810, Early 


By the middle of the 18th century 
the Colonies had increased greatly both 
in population and in wealth. Numerous 
industries had become firmly established 
and a well regulated and pleasant do- 
mestic and social life had grown up in 
the towns and cities, particularly in 
those situated along the seaboard where 
the rich merchants and traders set a 
high standard of living. The well-to- 
do found expression in handsomely fur- 
nished homes, in fact the comforts and 
luxuries of household appointments 
were now the rule rather than the ex- 
ception. 

We Americans like to consider the 
Colonial style as something strictly 
American in conception and of course, 
in spirit, it is most thoroughly repre- 
sentative of the simple taste of our early 
ancestry; expressing through art the 
domestic spirit and simple dignity of a 
plain people, but fundamentally the 


Colonial style is a modification of the 
classic styles of the Middle Georgian. 
The same ideals, the same traditions, 





REPUBLIC 
1664, 
3—“‘Shell Back,” “Old English 
Republic ae | 


PERIOD 


Pattern”’ 
Period. Nos. 5. 6. 7, 8 9, 10, 11 
inspired by Colonial Period 


should also furnish artistic inspiration 
for generations to come. 

Beginning with the earliest period, 
the names of American  silversmiths 
loom large in affairs, both civil and 
patriotic and the thorough training that 
these men had received at home before 
coming to the Colonies gave them a 
technical skill which far surpassed that 
of other craftsmen. The first of these 
workers in the precious metals to settle 
in New England with intentions of 
practicing his craft was John Mansfield 
who came over to Boston from London 
in 1634, only 14 years after the Pilgrims 
had landed at Plymouth. Others soon 
followed and by the end of the century 
many natives had learned the art. 

Among the best known of these master 
craftsmen following Mansfield were the 
partners John Hull and Robert Sander- 
son (1624-1683) coiners of the famous 


Pine Tree Shilling, America’s first 
money. Next in the long line of New 
Englanders were John Cony (1655- 


1722); Jeremiah Dummer (1645-1718) 


SPOONS AND STERLING 


earliest type of silver spoon made in the Colonies, Pioneer Period. 
spoon, 
and 12—Sterling 


MODERN MAKE 

No. 2—“Clipped 
Period. No. 4—‘‘French 
of modern make, designs 


SILVERWARE OF 


1740, Colonial 


ware 


York who distinguished themselves were 
Cornelius Kiersteade (1675-1722) ; 
Ahasuerus Hendricks (1675-1698) ; 
Jacob Boelen (1659-1729); Hendrick 
Boelen (1661-1692); Garret Oncelbagh 
(1698-1713); Peter Van Dyck (1684- 
1750) the greatest of all the New York 
silversmiths. In design the work of 
these Dutch American craftsmen natu- 
rally followed contemporary styles in 
Holland and continued to do so long 
after New Amsterdam had become New 
York in 1664 when the British assumed 
control. A strong Dutch feeling also 
characterized most of the household 
furnishings of early Pennsylvania, New 
Jersey and Delaware as the early 
settlers of these sections were largely 
of Dutch origin. 

During the Early Period (1620-1700) 
drinking vessels formed the chief group 
of silver utensils in the Colonies, tank- 
ards, mugs and caudle cups for domes- 
tic use; flagons, beakers and standing 
cups for church use. Of course, many 
spoons were made, also porringers and 
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STYLE NO. 1123—A novelty tassel effect neck- 
lace of graduated REGENT PEARLS comb'ned 
with simulated facetted crystal beads: and 18” 


strand with imitation pearl set sterling silver 
clasp; long tassel of graduated pearls with a > 
large facetted aquamarine or amethyst lead at 

the top and smaller facetted crystal an1 aqua ee 


marine or amethyst beads at the ends.......... 


Price subject to Jewelers’ Circular Key 


ALSO STONE AND AMBER NECKLACES 


ALBERT LORSCH & CO., INC. 





FOUNDED 1867 FOUNDED 1867 iG) 





MAIN OFFICES AND SALESROOMS: 607 FIFTH AVENUE, NEw York, N., Y. 
BRANCH OFFICE: 131 WASHINGTON STREET, PROVIDENCE, R. I. 
PaciFic COAST: FRED. L. Lee & Co., 704 MARKET STREET, SAN FRANCISCO, CAL. 
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baptismal basins. In general design the 
early Colonial silverware followed the 
forms and simple decorative features 
of contemporary English and Dutch 
plate. 

During the Second Period (1700-1786) 
a wider range of articles for domestic 
use came into demand, as the Colonists 
now had the means to indulge their 
tastes in more luxurious things such 
as tea, coffee and chocolate pots as 
these beverages were coming into more 
general use requiring special utensils. 
Hot water kettles to be followed later 
by urns; sugar bowls, at first called 
boxes; helmet and pear shaped cream 
jugs, porringers and sauce boats and 
small sized spoons for use with tea, were 
gradually added to the list of house- 
hold articles made for table use. 

In design the silverware made in the 
Colonies during the middle period fol- 
lowed too, in a general way, the styles 
developed in England» It is principally 
in the simpler forms and style of deco- 
rative embellishment that marks the qif- 
ference between the Colonial and Eng- 
lish styles of the same period. 

The earliest teapots were small in 
size, because tea was very costly. They 
were mostly of the simple melon or 
globular shape inspired by the Chinese 
porcelain pots in common use. The 
globular shape was later expanded into 
the pear shape body sometimes inverted 
and with a low lid or cover (as illus- 
trated by Fig. 3, Plate 21) or they fol- 
lowed the Dutch style of compressed 
body, sharply defined neck and shoulder, 
emphasized by the use of simple mold- 
ing, high domed cover, duck neck spout 
and sharply re-curved handle of gener- 
ous proportions, usually of wood, (Fig. 
2, Plate 21). By the end of the period 
(1789) oval teapots had become the 
vogue, straight sided at first but soon 
showing octagonal or concave fluted 
bodies, a style very popular in England 
during the last quarter of the 18th 
century. Mueh of the most beautiful 
work of Revere is in the form of teapots 
of this style. 

The first of these oval teapots rested 
upon a footed stand, to keep the heat, 
when the pot was in service, away from 
the table. Later a molded base or four 
cast feet were placed directly on the 
pot itself, thus doing away with the 
need of a stand. The spout was either 
straight or curved and the handle of 
simple curved form usually made of 
wood. 

Colonial coffee and chocolate pots at 
first followed the tall straight, tapering 
body, conical cover, straight (seamed) 
spout and curved handle of the earliest 
type of coffee pot developed in England 
but by mid-century slender shapes with 
pronounced curves came into style to be 
followed by the graceful vase and urn 
shapes of the middle Georgian. 

Early American spoons followed ex- 
actly the style of English make begin- 
ning with the so-called Puritan style 
with its oval bowl and thick flattened 
severely plain stem which type became 
popular in England during the Common- 
wealth (1648-1660). They followed the 
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development of spoon patterns in Eng- 
land and France up to about 1850 when 
purely American patterns began to ap- 
pear. 

The principal decorative features of 
early Colonial silverware were based 
upon the simplest of motifs and herein 
lies its greatest charm. The artistic 
beauty of the best period of Early Amer- 
ican silverware design depended first 
upon simple body forms of graceful pro- 
portions, second upon tastefully ar- 
ranged combinations of simple classic 
moldings such as the fillet, bead, ovolo, 
ogee, cavetto, gadroon, etc.; concave 
body flutings and such decorative motifs 
as festoons of drapery or flowers, the 
wreath, shells, delicate leaf and scroll 
forms, medallions or panels, often fluted; 
the rosette, the anthemion treated in the 
delicate Greek fashion; borders of 
husks, zig-zag lines, the gulloche or 
interlaced band combining various leaf 
forms such as the acanthus, water arum, 
grape vine, laurel and oak. Bands of 
reeding or beaded moldings were clever- 
ly used to emphasize the structura! 
lines of the article and as the cabinet 
maker turned to inlays of light colored 
woods to produce a light and graceful 
surface pattern, so the Colonial silver- 
smith turned to delicately engraved, flat 
chased, or dainty pierced designs as the 
most fitting mode of ornament for his 
creations. 

The purely Colonial period ended with 
the signing of the Declaration of In- 
dependence in 1776 and all artistic de- 
velopment became dormant during the 
war period which so far as its destruc- 
tive effects were concerned, lasted ap- 
proximately from 1773 to 1800. The 
strong feeling against everything Brit- 
ish at the beginning of the 19th century 
was further intensified by the War of 
1812 and American enthusiasm for all 
things French brought the Empire styles 
into popular favor. 

Duncan Phyfe was now the leading 
furniture maker. His earlier work had 
followed the traditions of Sheraton but 
after 1820 his work followed the French 
Empire style. The silverware of the 
period naturally followed the trend of 
fashion. The hollowware became more 
and more elaborate and by 1840 bold 
rococo shell and scroll work, combined 
with rich floral effects in repoussé chas- 
ing had completely displaced the sim- 
plicity of the true Colonial work. Amer- 
ican designs had now reverted to a mere 
copying of the composite styles then in 
vogue in Europe. 





The seventh and last article of the 
series will touch on the art movements 
of the past 50 years. : 








Israel DeRoy and Mrs. DeRoy, Pitts- 
burgh, Pa., recently made an automobile 
trip to New York. Mr. DeRoy will soon 
celebrate his 82nd birthday and is as 
hale and hearty today as he was 20 
years ago and expects to keep that way. 
He always receives many messages of 
congratulations on his birthday, despite 
the fact that he never announces the 
time he is to observe his birthday. 
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The Orpheus Cup Attributed 
to Benvenuto Cellini 


LLUSTRATED on the front cover of 

this issue of THE JEWELERS’ CIRCULAR 
is the remarkable gold enameled Or- 
pheus Cup, attributed to Benvenuto 
Cellini. It was shown among other rare 
objects at the recent exhibition of Art 
Treasures at the Grafton Gallery, Lon- 
don, under the auspices of the British 
Antique Dealers’ Association. 

Among the 1500 exhibits the cup at- 
tracted its full share of attention. It is 
seven and one-half inches high in the 
rich and, as some would term, flamboy- 
ant style which the great goldsmith 
affected. It is of wonderful workman- 
ship and detail. This is presumably the 
Orpheus Cup commanded of Benvenuto 
Cellini by his patron Francois I of 
France but unfortunately Cellini died 
before its completion, hence we trace 
here and there another hand. 

In describing the cup The Watch- 
maker, Jeweler, Silversmith and Op- 
tician, London, says: “To those who 
understand and appreciate technique it 
was a revelation. The stem is a kneel- 
ing male figure, in colored gold, support- 
ing the oviform bowl, which is deco- 
rated inside and out with hunting sub- 
jects in painted enamel and surmounted 
by a cover in the form of a rising mound 
which is enameled to suggest natural 
indentations with flowers and a water- 
fall. Disposed upon this are 18 animals 
and reptiles. The whole is covered by 
spirited enameled, gem-set figures of 
Orpheus and Diana, about whose feet 
quaint little elflike figures disport. The 
base is treated also as a mound with 
frogs, lizards, chameleons, etc., creeping 
upon it. Presumably commanded by 
Francois I of France, it was in the 
collection of Baron Lionel de Roths- 
child, and passed from him to Mr. 
Alfred Rothschild, from whose executors 
Mr. S. J. Phillips of New Bond St., 
acquired it.” 








St. Louis Jeweler Victim of Check 
Swindler Who Gets Diamond Ring 


St. Louis, July 16—Roy M. Dixon, 
retail jeweler, 2728 Cherokee St., was 
the victim of a bogus check swindler 
one day last week, when a _ smooth 
stranger selected a diamond ring, valued 
at $125 and paid for it with a worthless 
check, according to his report to the 
police. 

The man entered the store Tuesday 
evening, July 10, saying he wanted to 
select a stone and ring. He left for 
repair a small class ring and came back 
later saying the new ring was all right, 
and in payment tendered what was pur- 
ported to be a pay check for $175. Mr. 
Dixon took the check and gave the man 
the ring, saying he would have to wait 
until the check was cleared before 
tendering him the balance of $50 
change. The next day the check was 
returned from the bank marked worth- 
less. 
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The News from England 
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Conditions in the Diamond Market—Magnificent Pieces of 
Jewelry Seen at Ball Given by Duchess of Devonshire 
—Jewel Thieves Visit London Store— 

Latest Jewelry Styles 


LONDON, July 6.—The diamond de- 
mand is now confined to practically the 
larger type of stone and there is not 
very much business passing in the 
smaller goods used by the manufactur- 
ing jewelers for everyday trade. As 
the diamond merchants point out there 
is not enough trade doing yet to go all 
round and hand-to-mouth buying is the 
order of the day. The increasing scar- 
city of the fine large stones and the 
higher prices commanded as a conse- 
quence is making their sale a still more 
difficult job. The trade is, however, 
most optimistic, and looks for business 
to open up in style before long. Com- 
menting on the present state of the dia- 
mond market Backes & Strauss, the 
Holborn Viaduct gem dealers, say: 
“Although business has on the whole 
been fairly quiet, there is something 
doing all the time. Unfortunately there 
is not enough trade about to satisfy 
everybody, as in the everyday current 
goods used for mounting (such as 
méleés up to half carat stones) manu- 
facturers and retailers are only buying 
the strictly necessary, and do not seem 
inclined to speculate in larger parcels 
than they actually require. The demand 
at present is all for larger stones, but 
the difficulty is to find them in a fine 
quality at anything like reasonable 
prices. It is extraordinary how very 
scarce fine blue white goods are at the 
present time, and this scarcity is likely 
to become accentuated in view of the 
very small shipments of Jagers and 
Blue White River stones that are avail- 
able ‘in the rough market. Although 
fine fancy cut brilliants are still very 
much in the fashion, there is no doubt 
that the very high prices that have to 
be asked for them will sooner or later 
make the sale of them very difficult. In 
fact there has been more inquiry of 
late for round cut brilliants of one to 
five carats, and though in these goods 
fine color is also required, customers 
are not quite as particular regarding 
the quality as in the fancy shapes.” 

* * * 


Some magnificent pieces of jewelry 
were seen at the ball given by the 
Duchess of Devonshire last week. Lady 
Wimborne wore some beautiful diamond 
bracelets, and Lady Cowdray her fine 
necklaces. Very few tiaras were seen. 
Princess Mary wore her tiara—a crown 
of exquisite diamonds. There were more 
tiaras in evidence at the golden wed- 
ding dinner given by Lord Lonsdale the 
same night. The Queen was in gold with 
diamond tiara and jewels. Lady Hunt- 
ly wore a diamond tiara and pearls. 
Lady Ullswater wore a diamond tiara. 


The color scheme of the banqueting hall 
was fed, yellow and white—the host’s 
racing colors. There were eight gold 
chandeliers on the center table and on 
each of the round tables, together with 
a gold sporting trophy. The gold cas- 
ket presented to the Earl earlier in the 
day by the Prince of Wales, reposed in 
the center of the middle table banked 
with red roses. 
* * * 

A short circuit in an electric cable 
under the sidewalk outside the Gold- 
smiths’ and Silversmiths’ Association 
jewelry store in Regent St. the other 
night provided a lot of fun for a small 
crowd which gathered to watch unsus- 
pecting pedestrians step on the iron and 
glass basement light and get a shock 
sufficient to make them jump in sur- 
prise. Even the dogs leaped into the 
air. By midnight the crowd numbered 
nearly 100. 

* * 

A piece of wire was used by thieves 
to extract rings through a hole smashed 
in the plate glass of the jewelry store 
of James Walker, Ltd., Piccadilly Ar- 
cade, Birmingham, the other morning. 
It obviously was a tedious job and only 
$200 worth of rings was obtained. The 
Birmingham store is a branch of the 
well known London jewelry firm. 

* * * 


Jewel thieves visited the store of Pass 
& Co., the Queen’s Road, Bayswater, 
jewelers, the other day, and got away 
with a large quantity of gold cigar- 
ette cases, bangles and other articles of 
value. The steel bars protecting the 
windows were forced and a hole cut in 
the plate glass. The thieves took only 
the most select of the goods in the win- 
dow. The firm was advised of the rob- 
bery by telephone. 

* * * 


The most important adjunct of the 
new dance frock is the jeweled belt. 
Some of these belts are really magnifi- 
cent specimens of jewelry craftsman- 
ship. The Duchess of Sutherland ap- 
peared the other day with a belt of 
onyx and diamonds (real ones) and 
another society woman displayed a belt 
of crystal, coral and diamonds. Another 
variety seen recently was a flashing af- 
fair of rubies and amethysts. 

* * * 


The police theory that there is a 
large silver smelting factory somewhere 
in London being supplied with the pro- 
ceeds of the numerous silver robberies 
is strengthened by the latest raids on 
places housing good silverware. Last 
week-end the quaint old church at Dork- 
ing in Surrey was broken into. Valuable 
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silver candlesticks were taken, but the 

money in the offertory boxes was un- 

touched. Robberies in which nothing 

but silver is taken are on the increase. 
 & -* 


The Prague police believe the valu- 
able historical jewelry recently stolen 
from the National Museum is in En- 
gland awaiting disposal, and Scotland 
Yard has been asked to take up the 
matter. Rewards of $6,000 and $2,000 
are offered by Czecho-Slovakian adminis- 
tration officials and museum authori- 
ties. Among the stolen articles are 144 
gold, silver and bronze rings set with 
precious stones, 15 watches of precious 
metals dating back to 1430, numerous 
ancient snuff boxes, jeweled crosses, en- 
ameled boxes and pendants. 

* * * 


The Prince of Wales at the Interna- 
tional Horse Show last week presented 
to Lord Lonsdale in celebration of his 
golden wedding the 18 carat gold casket 
subscribed for by sportsmen in all parts 
of the world. The casket is a magnifi- 
cent piece of work, eight of its panels 
having been designed by T. H. Paget, 
the sculptor, to depict the various sports 
in which the Earl is interested. It is 
16 inches long, 12 inches wide and seven 
inches high and weighs 250 ounces. It 
is a copy of a famous casket 200 years 
old which was presented by a client in 
1725 to his attorney as an appreciation 
of his success in Chancery litigation 
involving many millions. 

* * * 


A large trade in tortoise shell, en- 
amel, enamel composition and synthetic 
pearl backed shingle sets is now being 
done by Birmingham manufacturers for 
export to countries abroad. Synthetic 
pearl as used in their manufacture is a 
1928 product. Hand etched and painted 
designs decorate this material, the ef- 
fect closely resembling mother of pearl. 
These sets consist of an oblong, mirror, 
brush and small comb. The caskets are 
jeweled and decorated and can be used 
as jewel boxes, if desired. A stock of 
20,000 ounces of silver is always on 
hand. 

* * * 

The Daily Mail’s Geneva correspon- 
dent says that a Frenchman has just 
been warned off all Swiss railroad de- 
pots as a result of his activities on be- 
half of the French Customs in earmark- 
ing suspected smugglers of gems and 
jewelry and notifying the authorities at 
the frontier station to which they were 
proceeding. The Frenchman, it seems, 
has been making a handsome income out 
of this business. He would notify the 
Customs officials directly he noticed any 
woman whom he believed was carrying 
valuable jewelry from Geneva to France. 
A high percentage of the heavy fines 
mulcted from his victims went to him, 
according to French law. But his job 
no longer exists. 

* * * 


By an agreement recently reached be- 
tween the Union of South Africa and 
Portugal in connection with the recruit- 
ing quota of Mozambique natives for 
the Rand gold mines the total is reduced 
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from 105,000 to 80,000. According to 
the mines this agreement prejudices the 
position of the mines and it may become 
a very serious matter if the native sup- 
ply of labor is not available from other 
sources to make up the deficiency. There 
is no hope of getting additional natives 
from inside the Union, the gold mines 


directors say. 
* * * 


Some of the new necklaces and brace- 
lets seen here resemble antiques by vir- 
tue of their heaviness and the manner 
of their designing. There is a heavy 
gold chain as a necklace looped 
close to the throat, the two ends ending 
in a gold tassel each, one a little longer 
than the other. A bangle bracelet to 
match is set with large gold knobs in 
pairs. These are on the outer edge of 


the bangle. 
ok 5 * 


Gordon Sissons of W. and G. Sissons, 
the Sheffield manufacturing _ silver- 
smiths, is back from his Canadian trip 
undertaken to stimulate interest there 
in old Sheffield plate. Toronto invited 
Mr. Sissons to visit the country and he 
was greatly impressed with the oppor- 
tunities revealed to him that side for 
trade in this Sheffield product. The mar- 
ket, however, is suitable for only high 
quality ware. He visited a number of 
the best Canadian establishments. 

* * * 


Inability to compete with German 
prices on cheap cutlery (especially 
pocket knives used by South African na- 
tives) from this side has prompted 
Clarks, Shirley & Co., one of the oldest 
of the Sheffield cutlery houses, to trans- 
fer their activities to South Africa. A 
factory at Germiston, near Johannes- 
burg, has been equipped with Sheffield 
plant, and manned with Sheffield crafts- 
men for the skilled work. For the un- 
skilled work natives and African whites 
are being employed. The Sheffield fac- 
tory is closed. Vast quantities of native 
pocket knives have in the past been sold 
to South Africa where most of the buy- 
ers reside. 

* * * 

Reproductions of old’ English Shef- 
field plate are having a vogue in Can- 
ada and the: United States, it seems. 
Leading Birmingham silversmiths are 
benefiting from some substantial orders 
placed in the new world. Birmingham 
still has craftsmen capable of turn- 
ing out facsimiles of old silver plate 
which was world famous 100 years 
ago. 








Jewelers of Akron, Ohio, District 
Hold First Annual Banquet 


AKRON, OHIO, July 12.—Jewelers 
from five counties, comprising the newly 
organized Akron district, held their first 
annual banquet here Wednesday night, 
at Young’s Hotel. ~ 

The five counties of the district are 
Summit, Portage, Medina, Stark an:l 
Wayne. The district is the first of a 
number of State divisions to be organ- 
ized under the auspices of the Ohio Re- 
tail Jewelers Association. 
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More than 75 jewelers attended the 
dinner, which was held at 6.30. Hugh 
Diamond, Scotch humorist of Galion, 
was the chief speaker and entertainer. 

C. F. Motz, Wadsworth, led a round 
table discussion on credits and adver- 
tising. 

The committee in charge included 
C. F. Motz, Kurt Arnold, H. F. Pitkin, 
W. T. Morgan, E. W. Chamberlin and 
Jack Moore. 








London Jewelry Fashion 
Notes* 


IXTEENTH century “gimmel” rings 

are to be revived. These twin rings, 
which were joined together by a pivot 
so that they could be worn as one or 
separated, were divided at the betrothal 
ceremony, each lover taking one. On 
the wedding day, they were reunited 
and worn forever by the bride. Car- 
tier of Bond St., London, has just pro- 
duced an up-to-date “gimmel” ring. Two 
slim hoops of platinum, one set with a 
large cabochon emerald between two 
baton diamonds, the other with a 
cabochon ruby; also between two dia- 
monds. In this case, however, they are 
worn by the lady only and not by her 
fiance. As a rule, the two rings are 
linked together at the bifck with a nar- 
row clasp, and, the? two -Targe gems lie 
in a slanting line across the finger but 
they can be worn separately if desired. 
Two-color rings are’ balanced by harle- 
quin earrings, the one having a pendant 
emerald, the ther a pendant ruby hang- 
ing from’ fnarrow line of baton-cut 
diamonds. oro 

* * * 

A Bond St. jeweler has just invented 
an intriguing new ornament—an oblong 
plaque that clasps together like a book 
and is fixed to the coat lapel, to the 
brim of a hat, or to the breast pocket 
of a tailored jacket. A stout spring and 
two sets of tiny interlocking teeth placed 
in a semicircle on the inside of the two 
leaves grip it tightly and so prevent it 
from slipping off. The face of the orna- 
ment may be in scarlet lacquer or in 
onyx with the owner’s initials in bril- 
liants, or be solidly encrusted with gems 
in some geometric pattern. When closed 
it measures roughly one inch by one and 
a half, and says much for the delicacy 
of modern workmanship in jewelry. 

‘ * * * 


At a recent garden party a number of 
smart women were wearing short capes 
in place of the long coat which has 
grown rather wearisome. These dainty 
affairs of lace, of satin or of chiffon 
matched the frock, and instead of but- 
toning or tying with a bow they had 
inch wide upstanding mandarin collars 
clasped together with a jeweled orna- 
ment. A black satin cape, for instance, 


was secured with an enormous diamond 
hook and eye; a pleated affair in navy 
blue chiffon that barely reached to the 
wearer’s elbow, and was worn over a 
patterned blue and white chiffon gown, 
was pinned together with a _ turreted 
brooch in square-cut sapphires and dia- 
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monds; and a third, this time in gold 
embroidered taffeta with a gold braid 
collar, had at the throat an enormous 
oval topaz simply framed in dull gold. 


*From National Jewelers Publicity Asso- 
ciation, Newark, N. J. 








Jewelry Thieves Caught 





Three Men Accused of Smashing Windows 
in Canadian Jewelry Stores Admit 
Guilt and Are Held for Sentence 


MONTREAL, CAN., July 12.—The po- 
lice on July 9 arrested three men 
charged with five jewelry store rob- 
beries in this city since the latter part 
of June. The prisoners admitted their 
guilt when brought before Judge Le- 
may in the: Arraignment Court the fol- 
lowing day, and were remanded for sen- 
tence. 

The men gave their names as Edmond 
Belanger, 30 years old; Elzear Boule, 
33; and Leopold Bourgoin, 33 years. 
On two of the men the police claim they 
found jewelry which had been taken 
from the display windows of well known 
stores, after the windows had been 
smashed with stones. 

The stores victimized included those 
of Henry Birks & Sons, A. A. Beau- 
champ, Edmund Eaves, and Philip 


' Isrealovitch. The window at .the Beau- 


champ store was broken twice. On June 
18 the men scooped up $200 worth of 
watches, and other trinkets. They paid 
their return visit on July 6, and got 
away this time with $150 worth of 
jewelry after smashing the window. The 
Birks store was also robbed on the night 
of June 28 when the thieves hurled a 
stone through the window, and escaped 
with watches valued at $200. At the 
store of Edmund Eaves the robbers 
made their largest single haul, escap- 
ing with $305 worth of watches, and 
two small clocks. They stole $60 worth 
of jewelry later from the shop operated 
by Philip Isrealovitch. 

Captain Foucault and _ Detective 
Brooks were responsible for the ar- 
rests, after a thorough investigation. 
On two of the men, it is claimed they 
found part of the stolen jewelry.. The 
arrest of the third came about as the 
result of the confession of one of the 
men. 








New Cuban Law Places Surtax of Ten 
Per Cent of Customs Duties on 
Imports of Jewelry, Ete. 


WASHINGTON, D. C., July 12—A New 
Cuban law imposes a surtax of 10 per 
cent of the regular customs duties on 
all articles of jewelry, diamonds and 
precious stones imported into the re- 
public, according to a cable received in 
the Department of Commerce today 
from Frederick Todd, American com- 
mercial attache at Havana. The spe- 
cial luxury surtax becomes effective im- 
mediately. ; 

Cuba is one of the principal foreign 
markets for American jewelry, its pur- 
chases last year having an aggregate 
value of $46,818. 
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Russian News Notes 





New “Central Timepiece Station” to Be Established in Lenin- 
grad—Problem of Reviving Domestic Pearl Fisheries 
Continues to Interest the Soviets—New Platinum 
Experiments Reported by an Ural Engineer 


The municipal organs of Leningrad, 
together with the State Board of 
Weights and Measures, have worked out 
a project of establishing a new “Central 
Timepiece Station” which will contro! 
all the city clocks of the former Rus- 
sian capital. It is planned to connect 
all the largest clocks in the city with 
the new station by means of special di- 
rect wires. One hundred new big clocks 
topping special posts will be installed on 
‘the main thoroughfares of Leningrad, 
while 50 clocks will be placed inside 
the most important governmental of- 
fices. The project of installing new 
clocks and establishing the “Central 
Timepiece Station” calls for the expen- 
diture of 100,000 rubles, or over $50,- 
000. 

* * * 

The problem of developing the new 
Soviet pearl fisheries continues to inter- 
est the representatives of the State. 
The latest news of fresh pearl-beds 
comes from the Murman shores of the 
White Sea, near the boundaries of Nor- 
way. Zolotovsky, a Murman fisher, re- 
ported to the Soviet authorities his find- 
ing of valuable pearls in the rivers of 
the countryside. The mother-of-pearl 
found by him on the Murman shores is 
just as good as that found in southern 
Russia, or even that fished in the Rus- 
sian Far East, declares Zolotovsky. 

Russian scientists and historians re- 
call now that pearl fisheries were known 
to flourish in Russia as far back as the 
second half of the 18th century. The 
best pearls were found in the northern 
rivers. White and yellow grains of reg- 
ular shapes were sold at 15 rubles each, 
while those of irregular forms fetched 
from 30 to 50 rubles a piece (one Rus- 
sian ruble is equal to about 50 Ameri- 
can cents). 

There were stores in Moscow which 
traded in nothing but Russian pearls. 
Many shipments of Russian pearls were 
sent abroad where they were sold at a 
good profit. The old Russian govern- 
ment commissioned the State Mining 
Office to supervise the pearl fisheries, 
and special rules of fishing were worked 
out by the Mining Office, with official 
supervisors issuing the pearl-fishing per- 
mits and patrolling the pearl-bearing 
waters. 

It is not definitely known how and 
when the Russian pearl fisheries came 
to their present state of neglect, but 
it is thought that they were handi- 
capped and finally abandoned thanks 
to this official interference of the old 
government, which spent more money 
on the supervisors’ salaries than it got 
back in fines and taxes collected from 
the pearl fishers and pearl traders. Yet 


these very same fines and taxes wer? 
high enough to discourage the fishers 
and traders from following their pur- 
suits and thus to kill the once-upon-a- 
time promising pearl industry of Rus- 
sia. Now, with the interest in the do- 
mestic pearls revived and a market 
within Russia ready to absorb any num- 
ber of pearls, the Soviet authorities plan 
an early revival of the industry. 
* * * 


Engineer Gavriloff, of the Laboratory 
of Assay and Analysis of the State 
Platinum Refinery in Sverdlovsk (for- 
merly Ekaterinburg, the capital of the 
Ural provinces), makes public the re- 
sults of his experiments conducted with 
the gold ore containing platinum. 

The Platinum Refinery had trouble in 
discovering platinum nuggets inside of 
the gold ore, due to the fact that such 
platinum is present in the gold ore not 
evenly, in like quantities, throughout 
the whole mass of the ore, but is dis- 
tributed in the ore sporadically, in the 
guise of separate “surprise” nuggets. It 
is difficult to find platinum in the gold 
ore when analyzing the latter, because 
this or other particular pieces of gold 
ore taken for such analysis might not 
contain these platinum nuggets, and 
platinum, though present in the rest of 
the ore, will be lost to the miners and 
laboratory-workers. On the other hand, 
when such platinum nuggets do come 
into the piece of gold ore taken for 
analysis, their presence makes it diffi- 
cult to have a correct assay of the gold 
part of the ore. 

To clear up the situation, and if pos- 
sible to solve the problem, Engineer 
Gavriloff tried to melt platinum, gold 
and silver in a quantity of nitrous acid. 
He experimented with 10 combinations 
of the three metals, taking the latter 
in the following proportions: gold from 
40 to 90 per cent of the whole combi- 
nation, platinum from 1 to 10 per cent, 
and silver from 2 to 10 per cent. Asa 
result of his experiments, Engineer 
Gavriloff makes public the following as- 
sertions: 

1. Platinum, just as silver, melts in 
the nitrous acid when there is two and 
a half.times as much silver in the com- 
bination as there is gold and platinum 
together. 

2. If platinum constitutes less than 
2 per cent of the whole combination of 
the metals, platinum will melt after the 
second heating. If platinum consti- 
tutes more than 2 per cent, the gold ore 
will still hold a certain quantity of 
platinum, even after the second heating. 
When there is more than 20 per cent 
of platinum, a more or less definite 
analysis of gold is impossible. 
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3. It is still impossible to discover the 
platinum nuggets in the gold ore by the 
way of usual methods of refineries and 
laboratories. 

4. An assay of gold containing gold 
nuggets can be considered as approxi- 
mate only. 








Cooperative Advertising 





Team Captains Appointed to Solicit Funds 
for Campaign to Be Staged by 
St. Louis Jewelers 


St. Louis, July 16—Work has begun 
on the plans for the fall campaign to 
secure advertising funds for the pro- 
posed billboard advertising as outlined 
at the recent gathering of the members 
of the local trade. President Oliver 
Selle of the organization and George L. 
Neuhoff, Jr., chairman of the Finance 
Committee, after several meetings have 
evolved a plan for a series of 11 teams, 
each with a captain, these teams to have 
certain districts and to do the work of 
securing the necessary funds for the 
advertising campaign. 

The team captains that have been 
appointed are as follows: George G. 
Gambrill, Eisenstadt Mfg. Co.; Leo. C. 
Vogt, Hess & Culbertson Jewelry Co.; 
Herman Mauch, 507 Franklin Ave.; 
Emil H. Blust, 2742 Cherokee St.; Fred 
Courvoisier, 7109 S. Broadway; J. L. 
Freund, 314 N. Sixth St.; Theodore F. 
Gerlach, 730 N. Taylor Ave.; Paul 
Koehler, 2907 S. Jefferson Ave.; Frank 
Nickl, 3219 Meremec St.; Ernest O. 
Shoulders, 1003 N. Grand Boulevard, 
and H. Kinsley, Kinsley, Kovsky Jewel- 
ry Co., Victoria building. These officers 
are expected to shortly marshal their 
forces and put the campaign over and 
it is expected that frequent meetings will 
be held to hear reports of progress and 
plan the raising of the entire sum sug- 
gested without delay. 

The goal set, as suggested by Presi- 
dent Selle, amounts to $10,000. The 
success of the campaign of last year, 
and the satisfactory results reported by 
the subscribers to that fund, makes it 
seem likely that the committees will 
have no trouble in putting over a bigger 
and better advertising campaign than. 
ever for this year. New billboard copy 
is already being prepared for adoption: 
as soon as it is known just how much 
money will be available for the fall 
season campaign this year. 








R. L. Hawkins, jeweler at Andover, 
Chio, has a remembrance of the Bryan 
campaign of 32 years ago. This is a 
souvenir that his father picked up dur- 
ing the heated controversies of 16 to 1 
days. On the reverse of this piece, sup- 
posed to be 16 times the size of an or- 
dinary dollar is to be seen an eagle and 
the words “United States of America.” 
Inside this circular inscription is “16 
to 1 NIT.” On the front is the Liberty 
face. Mr. Hawkins was at his home 
in Reading, Pa., when this piece was 
presented to him by his mother. Dur- 
ing his absence, Mr. Hawkins visited 
the Bowman Technical School at Lan- 
caster, Pa., from which he graduated. 
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Art in Home Arrangement and 
F urnishing 





Living Quarters and Equipment Should Be in Harmony with the 
Particular Type of Woman and Should Reflect Her 
Personality—Paris Jewelers Cater to 

American Tourist Trade 


Paris, July 6—The latest thing in 
furnishing, in fitting up houses and 
roms is to arrange the surroundings 
for the particular type of woman who 
will inhabit the room or flat. The old 
masters painting celebrated women al- 
ways paid much attention to this point, 
telling them what clothes to wear, what 
jewelry should go with such clothes and 
in what room to sit to make a suitable 
background. The modern photographer 
is an adept at the same business. Jewel- 
ers and silversmiths will have to pay in- 
creased attention to this question of a 
suitable habitat for their clients, to con- 
sidering whether a certain type should 
match her surrounding, like the chame- 
leon, or be a startling contrast like the 
ladybird. The absurdity of a big blonde 
presiding over a set of Japanese lacquer 
tables, with tiny silver cups and sauc- 
ers, very suitable for the Jap, but ridic- 
ulous for her, is apparent. She cannot 
wear fussy gowns, all tiny frills, but 
should have something sweeping, while 
her jewelry should not be filigree work 
for instance, but handsome solid gold or 
old amber beads strung on elephant’s 
hair. Massive diamond jewelry suits 
her, but not one large stone, which looks 
piquant on the finger of the small bru- 
nette. On her sideboard there should 
be heavy plate, whether gold or silver, it 
should be large, irrespective of the fash- 
ion, and she should seek old-fashioned 
houses where flats have high ceilings. 
She looks absurd in a small flat, the 
outcome of lack of space, and should 
leave that to her piquant brunette sis- 
ter. The turquoise is the property of 
the blonde, while emeralds and rubies 
essentially belong to the brunette. Both 
can wear diamonds and pearls and this 
perhaps is why all white jewelry is so 
fashionable, for there is no kind of 
doubt that women are beginning to ap- 
preciate the necessity of according the 
jewelry to their peculiar type. Brilliant 
jet looks very well on a large blonde at 
any time, ivory goes with dark hair and 
black eyes. Coral is also the property 
of the dark woman, while jade can be 
worn by either. Now that woman is be- 
ginning to think for herself in the mat- 
ter of modes, more of this very self- 
evident selection, according to type, will 
be seen. 

When family jewelers and _silver- 
smiths are consulted about fitting up a 
new home, they usually collaborate to 
turn out something en suite, often con- 
sulting with the man who supplies the 
furniture. Big emporiums will supply 
the whole thing, wedding presents and 


all, en serie, or to match, but they are 
not likely to give more than the mini- 
mum of attention to the type of woman 
who is to inhabit the new home, being 
rather intent on working off some spe- 
cial line of goods, than attending to the 
best interests of théir customer. For 
they never expect to see her again, at 
any rate, in connection with a house 
furnishing. The smaller man, who spe- 
cializes in one line, on the other hand, 
suggests that very little and very good 
should be purchased to begin with, and 
from that foundation things can subse- 
quently be increased, or not, as means 
permit. The dining room may be thor- 
oughly fitted, plate being purchased 
with the money available for gifts. The 
boudoir may be left for a later time, 
fitted with antiques, or with Japanese 
stuff, with peasant silver, if the fancy 
is pleasing to the owner, for old peas- 
ant silver looks very well in a country 
mansion or one of the new farmhouses, 
fitted up for the summer months, or 
even in one of the bungalows, that call 
for sémething out of the way in fittings. 
Cottages are the natural background for 
old peasant silver, for peasant jewelry 
and many women have sets for the coun- 
try that they only wear at their town 
home for fancy dress balls or other 
similar occasions. Jewelers often sug- 
gest that family heirlooms be found, by 
the searching of garrets and old jewel 
cases, and the one magnificent old 
brooch is copied to make a whole parure 
of the period. This enables the owner 
to wear something practically unique. 
One old silver teapot is given to the sil- 
versmith who turns out cups to match 
and so on. 

The bric 4 brac, the accumulation of 
all kinds of odds and ends in the way 
of silver, each valuable in itself, but 
only fit to place in a cabinet against the 
wall, is giving place to the collection of 
whole sets of silver and great pains are 
taken to find the missing pieces. Adver- 
tisements are seen asking for cups and 
saucers of a certain period and big 
prices are given for one of the lacking 
items. 

Collections of ecclesiastical silver and 
ornaments are being made, and kept in 
cabinets, but the whole should match, 
or be of the same period at least. Stuff 
from the Far East is being used for fit- 
ting rooms. Malay peninsula copper 
ware, ornaments decorating one room, 
another being fitted up with Chinese 
antiques. This looks well in self-con- 
tained houses, a flat of course, must 
have the rooms en suite. As the doors 
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are flung open, they should reveal a 
vista of rooms to match and silver plate 
and ornaments in the same style. More 
will be heard of this, which is new to 
the man in the street, in the near 
future. ee 


Another question that is agitating 
Paris is the prophecy, heard so often, 
but none the less palpably interesting, 
that American women are imposing 
their modes upon the French capital. 
The slight thin silhouette mode prob- 
ably came from the States, the typical 
Frenchwoman being stout, excepting 
when quite girlish. The “all-diamond” 
mode is certainly American, for it is the 
woman overseas who goes in for many 
diamonds, the Frenchwoman preferring 
pearls or a mingling of colored stones 
and diamonds. In her heart she consid- 
ers diamonds just a little too flashy, for 
the Frenchwoman is essentially modest, 
afraid of overdoing things. The multi- 
colored jewel fashion probably came 
from the States and it would not be 
going too far to say it originated with 
some woman with ancestors who loved 
covering themselves with beads. Since 
the Great War and the great mingling 
of Americans of every class, as collected 
together, by the mobilization of the 
country, with the men of Europe, taste 
in ornaments has greatly changed. 
Women often choose their jewelry, but 
men also have a say in the matter while 
the very young man insists on choosing 
his fiance’s ornaments, sometimes listen- 
ing to the counsels of the jeweler, some- 
times neglecting them. Women are more 
often touched than pleased by the result. 
During the war, more particularly, gifts 
were bought hastily, the man, surround- 
ed by a host of pretty things, chose in 
the girl’s absence and brought the gem 
back to her, perhaps from near the front. 
The presence of so many American men 
in Europe, during and after the Great 
War, has undoubtedly had more to do 
with influencing fashion than the com- 
ing of American women, always eager 
to follow Paris. The elder man is too 
wise to try to impose his taste, the 
young man, a soldier for instance, is 
sure and certain of his right to select. 

This year shiploads of Americans of 
all classes are coming to Europe. They 
will buy eagerly for the girls at home 
and will create a demand, automatically, 
for goods that coincide with American 
ideas, with American taste, rather than 
for those that would not find favor 
across the ocean. The filling in of the 
seas, by the progress of civilization and 
the bridging of the ocean by ships and 
airplanes is having a very distinct effect 
on the progress of modes, and demand, 
as well as supply, has something to say. 
More of all this will become evident 
later on. Paris has long ceased to cater 
only for her own women, she is think- 
ing in world phases today, and natu- 
rally turns out what suits the general, 
rather than the particular tastes. This 
is perhaps the explanation of the very 
evident Americanization of Paris modes. 
It is adaptation, rather than a copying, 
a proof that the world is becoming 
smaller, modes increasingly cosmopolite. 
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United States Customs Rulings 





Rulings Fix Duty on Watch Movements Minus Mainspring 
Mechanisms, Necklaces, Clasps and Watch Bracelets, 
Bronze Statuary, Beads, Watchcases, Etc. 


Rulings by the United States Cus- 
toms Court, the Customs Division of the 
Treasury Department and the Assistant 
Attorney General’s office, in charge of 
customs litigation, announced recently, 
are of more than passing interest to the 
jewelry and allied trades. 


PARTLY COMPLETE WATCH MOVEMENTS 


The collector of customs at New York 
has been advised by the Division of Cus- 
toms, Treasury Department, Washing- 
ton, that imported watch movements, 
minus the mainspring mechanisms or 
pther parts, removed but easily re- 
placed, are dutiable as watch move- 
ments under Par. 367 of the Tariff Act 
of 1922. Assistant Secretary Seymour 
Lowman writes to the New York col- 
lector in part as follows: 

“The department is advised that these 
movements are completely assembled 
abroad to determine, prior to shipment, 
whether they will run properly, and in 
addition thereto it is believed that in 
many instances these movements are 
adjusted. Prior to the shipment of 
these completely assembled movements 
to the United States one of the bridges 
containing the barrel, ratchet wheels, 
etc. is removed and forwarded in a 
separate shipment and replaced in the 
movement after arrival in the United 
States. The part removed is not a part 
of the escapement and can be removed 
and replaced without interfering with 
the adjustment of the movement that 
may have been made prior to shipment. 

“It is not denied that removing the 
parts mentioned is for the purpose of 
securing a lower rate of duty than is 
provided for in Par. 367 on watch move- 
ments. * * *. Upon full consideration 
the department approves the appraiser’s 
suggestion that these movements be as- 
sessed with duty as watch movements 
under Par. 367, and its decision of Aug. 
13, 1926, is modified accordingly.” 


NECKLACES OF GRADUATED BEADS 


At the request of the Division of Cus- 
toms, Assistant Attorney General 
Charles D. Lawrence has filed appeal, 
on behalf of the Government, with the 
United States Court of Customs Appeal 
for a review of the recent ruling by 
the United States Customs Court at 
New York on necklaces of graduated 
beads. The lower court held (Abstract 
5671) that necklaces, composed of 
graduated beads securely strung and 
fastened at the ends, were dutiable at 
the rate of 60 per cent ad valorem, as 
articles composed of beads, under Par. 
1403, Tariff Act of 1922. The Govern- 


ment is not satisfied with this ruling 
and will argue before the appeal court 
in Washington for duty at 80 per cent 


ad valorem, under Par. 1428, Act of - 


1922, as jewelry. 
CLASPS AND WATCH BRACELETS 


B. Blumenthal & Co., S. Katz & Co., 
the S. H. Pomerance Co., Inc., and Wm. 
Scheer, Inc., have just obtained a ruling 
from the United States Customs Court 
on the classification of certain clasps, 
including a platinum clasp for a neck- 
lace, also a watch bracelet composed of 
a pearl band with a platinum and dia- 
mond clasp, platinum chief value. All 
of this merchandise was assessed at 80 
per cent, as jewelry, under Par. 1428, 
Act of 1922. The court now finds that 
the clasps should have been assessed at 
55 per cent ad valorem, under Par. 848, 
Act of 1922, and that the watch brace- 
let should have been assessed at 60 per 
cent ad valorem, under Par. 399, Act of 
1922. Judge Sullivan writes the opinion. 


LEATHER CASES 


Leather tourist cases were the sub- 
ject of a test case which the United 
States Customs Court has just decided 
in favor of the Government. Judge Mc- 
Clelland holds that these cases, contain- 
ing various writing material, imported 
by A. H. Ringk & Co., were correctly 
assessed at 45 per cent ad valorem, un- 
der Par. 1432, Act of 1922. Claim was 
made for duty at 30 per cent under the 
first part of said paragraph 1432. 


BEADS IN BUNCHES 


Granting an import claim of Kan- 
tor & Montague, the Customs Court 
finds that beads in bunches, returned 
by the Appraiser as imitation precious 
or semi-precious stone beads at 45 per 
cent ad valorem, under Par. 1403, Act 
of 1922, should have been assessed at 
35 per cent under the provision in the 
same paragraph for “beads not specially 
provided for.” 


BRONZE STATUARY 


Overruling a contention of J. Pollak, 
the Customs Court, in an opinion by 
Judge Waite, finds that an importation 
of statuary of bronze and two urns, was 
correctly assessed at 40 per cent ad 
valorem, under Par. 399, Act of 1922, 
as manufactures of metal. The impor- 
ter claimed free entry under Par. 1704. 


LOOSE AMBER BEADS 


Loose amber beads are held dutiable 
at 20 per cent ad valorem, under Par. 
1429, Act of 1922, rather than at 35 per 
cent ad valorem under Par. 1403, in a 
decision by the United States Customs 
Court sustaining a protest of A. Stein- 
hardt & Bro. 
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BEADS, CLASPS, ETC. 


Various items, imported by Lewy & 
Co., the Morris Hollander Co., the In- 
terocean Forwarding Co., S. Katz & Co., 
Albert Lorsch & Co., Jas. McCreery & 
Co., Saks & Co., M. M. Weigall, Wiener 
Bros., the L. Mendelson Co., G. Hirsch 
Sons, N. S. Meyer, Inc., and Geo. Borg- 
feldt & Co., all of which were subjected 
to duty at 75 or 80 per cent, under Par. 
1428, are held dutiable at lower rates in 
a decision by Judge Sullivan of the Cus- 
toms Court. The items, with the duty 
fixed by the court, follow: 

Beads in imitation of precious or 
semi-precious stones, 45 per cent under 
Par. 1403. 

Glass beads, temporarily strung, 35 
per cent under Par. 1403. 

Beads temporarily strung, 
cent, under Par. 1403. 

Metal boxes enameled and silver en- 
ameled powder boxes, in chief value of 
silver, 60 per cent, under Par. 399. 

Clasps, 55 per cent, under Par. 348. 

Beads made of semi-precious stones, 
temporarily strung, 20 per cent, under 
Par. 1429. 

Real amber beads, amber necklaces, 
amber chains, etc., 20 per cent, under 
Par. 1429. 

Imitation pearl beads, temporarily 
strung, 60 per cent, under Par. 1403. 

Sword and sabre chains, 40 per cent, 
under Par. 399. 

Bunches of imitation pearls, mounted 
on metal shanks and linked together, de- 
scribed as indestructible pearls on wire, 
60 per cent, under Par. 1429. 


FITTED LEATHER CASES 


Fitted leather cases, imported by G. 
W. Sheldon & Co., Chicago, are held by 
the Customs Court to have been prop- 
erly assessed at 45 per cent ad valorem, 
under Par. 1432, Act of 1922. 


WATCH CASES 


The duty on “pendant watch cases,” 
“silver ball watch cases,” etc., imported 
by a large number of concerns, is low- 
ered from 80 per cent, under Par. 1428, 
to 45 per cent, under Par. 367, in a de- 
cision by the Customs Court. Protests 
of the following concerns are sustained: 
Hensel, Bruckmann & Lorbacher, Aisen- 
stein-Woronock & Sons, Bayer, Pretz- 
felder & Mills, Goldsmith, Stern & Co., 
the Hoffman Watch Co., Inc., the Mon- 
treaux Watch Co., I. Ollendorf Co., 
Inc., S. H. Pomerance Co., Inc., Schein 
& Engel, A. N. Williams, and Wm. F- 
Sprague & Co., Ine. 


35 per 








The trade is being notified that the 
partnership heretofore existing under 
the style of Peters & Peters, composed 
of Forrest E. Peters and Clyde C. Peters, 
jewelers, Harrisonburg, Va., was dis- 
solved by mutual consent on July 1. The 
business will hereafter be conducted by 
Forrest E. Peters, who has become the 
sole owner, and all accounts due the 
firm and all bills payable will be settled 
by Mr. Peters, who has assumed the out- 
standing obligations of the late partner- 
ship. The business will be operated un- 
der the style of Peters Jewelry Store. 
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Genuine Pearls Cultured 
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Golden Roosters Hold Outing 


Members of Chicago Social Club Participate in Field Events 
and Enjoy Chicken Dinner 


CHICAGO, July 13.—After weeks of 
rain and days of heat and humidity, 
Thursday dawned an ideal day for a 
picnic and the Golden Roosters took full 
advantage of it. 

Right on schedule and just as planned 
automobiles loaded with members as- 
sembled at the corner of Lawrence and 
Elston Aves., and at 10.30 the start was 
made for the Channel Lake Country 
Club, on Channel Lake, 50 miles north 
of Chicago. Safe arrival was made 
about noon and about an hour was spent 
inspecting the beautiful grounds and 
making the layout for the games of the 
afternoon. 

At one o’clock 42 members sat down 
for lunch in the dining room of the club 
and when this was finished the program 
started with a baseball game. © 

Two well selected teams captained by 
Fred Whitney and Wilder Harris con- 
tested through nine hard fought innings 
and with the assistance of two umpires, 
George Gubbins and Claud Wheeler, the 
Harris team won by a score of 138 to 11. 
Each member of the winning team re- 
ceived a prize and a credit of five points 
toward the championship prize. 

Other events followed in order. In 
the horseshoe game, in which 30 took 
part, by elimination, Otto Heckman and 
B. F. Hopper were pitted against Dave 
Newman and Lorin C. Lassau for first 
honors. First prizes went to Heckman 
and Hopper, second to Newman and 
Lassau. 

A very exciting event was the balloon 
breaking contest. As Heckman was 
eliminated from other first prizes by the 
rules the prizes in this event were 
awarded to Milton Hess and L. C. Las- 
sau. 

The two men demonstrating the best 
sense of direction while blindfolded were 
Dave Newman and Billy Lamb, who 
while blindfolded succeeded in pushing 
a wheel barrow nearest to a designated 
spot. 

First and second prizes in the blind- 
fold swat game were awarded to Arthur 
Pisahl and George Gubbins. 

The Ring-o-Let prize was awarded to 
W.N. Jackson, whose score was far in 
the lead. 

The fat man’s race went to Fred 
Whitney, who was crowded hard by A!- 
bert Willard and Mike Atz. 

The golf putting contest developed a 
lot of skill. A very difficult putt was 
laid out and Otto Heckman was the only 
man to make the long uphill putt in one. 
Again the rules interfered and the hon- 
ors went to Mike Atz and-Bert Merril 
who finished in order. 

John Klicka was given the prize in 
the wand pulling stunt. In this he had 
little competition. 

Volley ball circle was a new game 
and proved one of the most interestirg 
as well as the most spirited contests. 


Charlie Brown was the last man in the 
circle and received a handsome prize. 
The rubber ring throwing’ event 
brought out a lot of ties, and when these 
were thrown off Frank Moran received 
first prize and Howard Seebeck second. 
When the points of the various events 
were cast up it was found that Otto 
Heckman had scored in more events 





CLAUD WHEELER, CHANTICLEER 


than any other member, and was de- 
clared the champion Rooster athlete for 
1928. 

After the program was finished many 
of the members played bridge and other 
games until seven o’clock when a fine 
chicken dinner was served in the dining 
room of the club. It was late when 
many of them left for Chicago and the 
opinion prevailed that this was one of 
the most successful and enjoyable out- 
ings given by the Golden Roosters. 

The prizes were unusually attractive 
this year and the organization is grate- 
ful to the following who donated the 
prizes of the day: Atz Bros., J. R. Wood 
& Sons, Elgin American Mfg. Co., Con. 
P. Duncan, Billy Lamb, Stein & Ellbo- 
gen Co., George Fleming, Block-Wein- 
field Co., Claud Wheeler, Geo. H. Fuller 
& Sons Co., International Silver Co., 
Fred Whitney, A. C. Becken & Co., 
Buss-Linthicum-Thorson, Frank Moran, 
George Simmons, Norris, Alister-Ball- 
Bridges Co., Hart Jewelry Co., C. H. 
Knight-Thearle Co., Juergens & Ander- 
sen Co., and Frank Whiting. 








The C. L. Norsworthy Co., Inc., whole- 
sale jewelers and diamond importers, 
which has been located on the ground 
floor of the Southland Life building. 
Dallas, Tex., has moved to the second 
floor of that building. 
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James S. Clements Celebrates 54th 
Year in the Jewelry Business 
at Brownstown, Ind. 


EVANSVILLE, IND., July 14.—James S. 
Clements, well known retail jeweler of 
Brownstown, Ind., celebrated his 54th 
year in business in Brownstown a few 
days ago. One of the newspapers at 
Brownstown published a lengthy write- 
up featuring the event. The write-up 
was used in the “Home-Coming” edition 
and during this event Mr. Clements en- 
tertained many old friends. 

Mr. Clements, who is 77 years old, is 
the oldest business man in Brownstown 
both in years and service there and is 
also one of the most active. Mr. Clem- 
ents located in Brownstown when it was 
a town of about 700 people. The town 
now has a population of over 2000. 

When Mr. Clements located in 
Brownstown he opened a watch repair 
shop and later he added a line of jewel- 
ry. His store is now one of the best 
known in Brownstown and vicinity. He 
has made many friends through his 
kindly manner and courteous treatment 
of people. Mr. Clements stated that 
while Brownstown has been visited by 
several disastrous fires since he located 
there that he had never been burned 
out. Mr. Clements is unusually active 
for a man of his age. 








Sneak Thief Attempts to Rob 
Columbia, S. C., Jewelry Store, 
But Is Caught | 


CoLumMBIA, S. C., July 16.—Reyner’s 
jewelry store, Inc., 1610 Main St., was 
recently entered by a thief, but quick 
work on the part of S. R. Reyner, head 
of the establishment, was responsible 
for the capture of the guilty man and 
the recovery of the booty he was taking 
from the store. 

The man slipped quietly into the 
store while S. R. Reyner was working 
at a desk in the office in the rear. 
Charles Reyner was also in the back of 
the store at the time. The thief came 
into the establishment unseen, but when 
he pushed back the sliding door to a 
showcase that displayed diamonds, 
rings and other jewelry, the door made 
a sound loud enough for Mr. Reyner to 
hear. 

The jeweler leaped from his desk, 
through a small door and headed the 
man off at the front door. The thief by 
this time had put a tray full of rings, 
20 in number, set with diamonds and 
worth about $1,500, underneath his 
coat and was attempting to dodge Mr. 
Reyner. He failed to dodge and the 
next thing he knew he was being bat- 
tered against a wall and the rings were 
rolling on the floor. 

The police patrol came and carried 
the man away, while Mr. Reyner and 
his brother picked up the jewels. 








The firm of K. F. Kantlehner Co., 
Janesville, Wis., has been incorporated 
with a capital of $20,000. The incor- 
porators are F. K. Kantlehner, M. 
Kantlehner and E. T. Chapman. 
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Death of Frederick D. Carr 





Prominent Providence, R. I., Manufactur- 
ing Jeweler Passes On After a Long 
Illness 


PROVIDENCE, R. I., July 14.—The 
funeral of Frederick D. Carr, for many 
years secretary and credit manager of 
the manufacturing jewelry concern of 
Ostby & Barton Co. and for eight years 
president of the Manufacturing Jewel- 
ers’ Board of Trade, was held at noon 
today at Grace (Episcopal) Church. 
The services were attended by the offi- 
cers and many of the older employes 
of the concern headed by President 
Harald W. Ostby, who came from his 
summer camp at Owl’s Head in the 
Adirondacks to be present. There was 
also a large number of city officials, 
headed by Mayor James E. Dunne and 
a delegation from the City Council 
among whom were Councilmen Alfred 
B. Lemon of E. L. Logee Co. and Axel 
H. Helander and Alderman C. Walter 
Pabodie. Among the ushers at the 
church were William A. Viall of the 
Brown & Sharpe Mfg. Co. and Percy A. 
Harden. The services were conducted 
by Rev. D. Appleton Lawrence, rector 
of the church, assisted by Rev. Robert 
R. Carmichael, assistant rector. The 
interment was at Swan Point Cemetery. 

Mr. Carr, who had been in failing 
health for about a year, died at his 
home, 49 Medway St., on Thursday 
morning. A year ago he had a slight 
shock but apparently regained his 
strength until some six months ago 
when there was recurrence of the trouble 
following which he began to fail and 
a few weeks ago became confined to 
the house. He was in his 69th year 
and had always been active in the com- 
mercial, social and community life of 
this city. He married in 1887, Miss 
Annie B. Webster of this city, who sur- 
vives him without children. 

Frederick Dickman Carr was born in 
Providence, on Sept. 19, 1859, the son 
of George and Laura (Foster) Carr, 
both of whom were life-long residents 
of this city. He received his education 
in the public and high schools of Pro- 
vidence, and upon graduation from the 
English High School he entered the em- 
ploy of Eli Aylesworth & Co., whole- 
salers of boots and shoes, in a clerical 
capacity, but shortly afterwards be- 
came associated with the manufacturing 
jewelry concern of Ostby & Barton Co., 
in the firm’s office and when the busi- 
ness was incorporated he became secre- 
tary, and so continued until his death, 
his personality and efforts contributing 
much to the high standard of the con- 
cern and of its products. 

Under his supervision the credit sys- 
tem of the concern was developed until 
it became second to none in the jewelry 
trade and it has been responsible for the 
comparatively small losses that the firm 
has experienced, notwithstanding the 
hundreds of thousands of dollars worth 
of accounts that have been carried by 
the firm in its long career. As secre- 
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tary he represented the firm upon the 
directorate of the Manufacturing Jewel- 
ers’ Board of Trade from 1906 until 
about a year ago, when he resigned on 
account of health. At the annual or- 
ganization of the Board of Trade in 
1914 he was elected its president and 
continued until 1922 when he declined 
re-election. Through the firm he was 
also affiliated with several other of the 
trade organizations. 

Descendant of early settlers of New 
England, Mr. Carr was for a number 
of years actively identified with sev- 
eral of the hereditary patriotic societies, 
having been president of the Rhode Is- 











THE LATE FREDERICK D. CARR 


land Society, Sons of the American Re- 
volution, in 1916-17, and was governor 
of the Rhode Island Society of Colonial 
Wars in 1920-21. For several years 
he was an active member of Company C 
of the First Light Infantry Regiment. 

Mr. Carr was a strong churchman and 
served for,a number of years as treas- 
urer of the Episcopal diocese of Rhode 
Island, a vestryman of Grace Church 
and was a member and for one year, 
president, of the Churchmen’s Club. He 
took an active interest in the St. An- 
drews’ Industrial School for Boys, at 
Barrington, R. I., of which he was a 
member of the board of trustees. He 
was also a director of the Equitable 
Fire & Marine Insurance Co. 

In politics Mr. Carr was a staunch 
Republican, priding himself on his 
party affiliations. He was elected a 
member of the Common Council from 
the First Ward in November, 1924, tak- 
ing his seat at the inaugural exercises 
Jan. 5, 1925, and was a member of sev- 
eral important municipal committees. 
Out of respect for the passing of Mr. 
Carr, Mayor Dunne ordered flags on all 
municipal buildings flown at half staff 
until after the funeral. 

In social life Mr. Carr was a member 
of the Economic Club, the Rhode Island 
Historical Club, the Players, the Turks 
Head Club and the Wannamoisett 
Country Club. 


43 


Death of U. Z. Maltby 





Well Known Retail Jeweler of Oswego, 
N. Y., Passes Away Following 
Short Iliness 


Osweco, N. Y., July 14.—U. Z. Malt- 
by, for several years one of the leading 
retail jewelers of this city, died last 
Wednesday at his home, 144 W. Fourth 
St., after an illness of two weeks. He 
was 80 years old. 

Mr. Maltby was a native of Pulaski. 
After leaving school he went to Syra- 
cuse where he learned the trade in the 
Valentine store, now the H. J. Howe 
jewelry store. Coming to Oswego, he 
took a place on the staff of Jules Wen- 
dall & Son, for many years one of the 
best known retail establishments in the 
city and northern New York. For years 
after coming here he practised engrav- 
ing, making a reputation as one of the 
most skilled in that line. 

In 1916 Mr. Maltby left the Wendell 
store to form a partnership with Leon 
C. Grosen. Later a corporation known 
as the Grosen-Maltby Co. opened a re- 
tail jewelry store. A year later it be- 
came the Maltby-Campbell Co., Inc., Mr. 
Maltby becoming president and J. Ed- 
ward Campbell taking a place in the 
firm. 

Until the day he became ill Mr. Maltby 
was on duty in the store at 20 W. Bridge 
St. In his long service as a jeweler in 
Oswego Mr. Maltby created a host of 
friends and a business reputation cover- 
ing more than three score years. 

He was a member of the Grace Pres- 
byterian Church, an elder in the church, 
a member of the Kiwanis Club and the 
Leatherstocking Club. 

Deceased is survived by his widow, 
Mrs. Elizabeth Maltby, and a son, Albert 
E. Maltby, Los Angeles, Cal. 








Turkish Sultans’ Jewels May Be Sold 
to Establish Proposed State Bank 


WASHINGTON, July 16.—The Turkish 
sultans’ jewels may provide the capital 
necessary for establishment of the pro- 
posed State bank, Raymond A. Hare, 
American vice-consul at Constantinople, 
reports to the Department of Commerce. 

The jewels of former sultans are now 
the property of the State and under the 
plans of the finance minister, would be 
sold and the proceeds, together with 
available gold reserves and the surplus 
of new paper currency remaining after 
present exchange operations have been 
completed, would furnish capital for the 
new bank. 

A bill for creation of the bank has 
already been drafted and is said to be 
ready for submittal to the Turkish as- 
sembly. The dispatch from Vice-Consul 
Hare did not place any estimate on the 
value of the jewels which would be dis- 
posed of under this plan. 








Reid B. Scott, jeweler, Childress, Tex., 
recently visited Dallas where he pur- 
chased merchandise for his store. 
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Credit Bureau Formed 





Sansom Street Business Men’s Association 
Sponsors Unit for Protection of Phila- 
delphia Jewelry and Allied Trades 


PHILADELPHIA, July 16.—Philadelphia 
jewelry jobbers and manufacturers will 
no longer be at the mercy of credit 
swindlers and will save themselves many 
thousands of dollars every year by the 
establishment of the Credit Information 
Bureau, sponsored by the Sansom Street 
Business Men’s Association as the result 
of startling information given to the 
members at the annual meeting a few 
weeks ago. At that time members were 
told of the imperative need of a credit 
organization to prevent the heavy losses 
in bankruptcies and other cases, in some 
of which it was stated evidence showed 
deliberate plans to obtain credit and then 
file a voluntary petition in bankruptcy 
or seek a composition. 

At the meeting a committee with Max 
E. Gordon, of the firm of Aisenstein & 
Gordon, as chairman, was appointed to 
consider the organization of a credit in- 
formation ‘system by which wholesale 
jewelry merchants and manufacturers of 
this city could be protected from credit 
sharks. This week a meeting of the di- 
rectors of the association was held in 
the office of Charles E. Diesinger, presi- 
dent of the organization, at which Mr. 
Gordon and his fellow committeemen 
outlined the plan for the credit bureau. 
It was adopted unanimously. 

The title of the new organization will 
be the Credit Information Bureau. While 
organized under auspices of the Sansom 
Street Business Men’s Association, its 
services will be at the disposal of every 
jewelry jobber and manufacturer in the 
city, whether members of the association 
or not, and also will be at the service of 
manufacturers and jobbers in New York 
and Providence who have Philadelphia 
accounts. It will be a credit information 
bureau and nothing else and will be at 
the service of the jewelry and allied 
trades. 

Under the plan of organization, rati- 
fied by the directors, the bureau’s ser- 
vice will be limited to information re- 
garding the eligibility of persons seeking 
credit. The conduct of the bureau will 
be in the hands of an executive secre- 
tary, who is not to be connected with the 
jewelry industry, thus obviating any 
criticism that the incumbent might use 
his position to favor certain applicants. 
A board of directors who must be affili- 
ated with the jewelry or allied indus- 
tries, is provided for. A letter has been 
sent to every wholesaler and manufac- 
turer in the city, inviting him to join 
the Bureau and a number of favorable 
replies already have been received. 

Once organization has been completed, 
which will be in a few days, the work 
of compiling a complete file and code 
system of credit ratings for the protec- 
tion of every member of the Bureau will 
be started. This done, whenever a mem- 
ber is asked for credit by anyone of 
whom he entertains the slightest doubt, 
he will call the Bureau, and obtain all 
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information possible bearing on the 
money now owed other jewelry mer- 
chants in town by the applicant; his 
financial resources, habits and char- 
acter. Whether he has a number of 
notes and for how long out and other 
information will be furnished. 

By the code system, it is pointed out, 
the interests of all members of the Bu- 
reau will be protected by secrecy and at 
the same time no injustice will be done 
to a worthy applicant for credit. All 
information is to be held strictly confi- 
dential by the executive secretary. It is 
stated that the Bankers Trust Co., other- 
wise known as “The Jewelers’ Bank,” 
has approved the plan of the Bureau 
and indorsed it as the most effective 
credit information measure yet devised 
here for the protection of the trade. 

Members of the committee which 
evolved the plan, aside from Mr. Gordon 
are: Irving Margolis, secretary; Nathan 
Halpert, Harry Spivack, J. M. J. Cos- 
tello and Michael Ballen. 








Foreman of Press Department of 
R. F. Simmons Co., Attleboro, 
Completes Fifty Years of 


Service 


ATTLEBORO, MASS., July 14.—The rec- 
ords of the R. F. Simmons Co. as to the 
day of the month when Fred H. Skin- 
ner began working for that concern 
were not accurate, as was disclosed at 
the factory last Tuesday morning, July 
10, when he joined the “Simmons Im- 
mortals,” as the junior partner of the 
concern calls those who have completed 
50 years in the company’s employ. Fred 
states that in those days the firm paid 
off only once a month and he distinctly 
remembers that the first pay envelope 
he received at the end of July, 1878, 
contained three dollars. So, as he was 
getting a top notch wage in those days 
of 10 cents an hour for a 10 hour day 
he maintains that he must have gone to 
work either July 27 or 28. 

Last Tuesday morning, as usual on 
these occasions, he was presented by 
the concern with a handsome gold 
watch and chain, and the assurance of 
his life long connection with the Sim- 
mons establishment. His shopmates 
decorated his chair and presented him 
a meerschaum pipe, cigars, tobacco and 
other gifts. 

Mr. Skinner has been a foreman of 
the press department of the Simmons 
plant for many years. He was born in 
West Mansfield, Mass., March 15, 1860, 
and attended school with J. L. Sweet, 
the senior partner of the R. F. Simmons 
Co. He entered the employ of V. H. 
Blackinton at Falls Village in 1877 but 
worked there only one season, entering 
the R. F. Simmons Co. employ in July, 
1878 as a press hand, of which there 
were only two. The factory at that 
time employed only about 40 hands. He 
resided in West Mansfield until 1898, 
when he made Attleboro his home. 

It is a very remarkable record that 
during the entire half century of his 
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employment with the Simmons company 
he has not lost a day’s work, excepting 
when death in the family caused an ab- 
sence. He has lived to see all the firms 
which were in business at Robinsonville 
at that time go out of existence. He 
enjoys excellent health and makes the 
fifth of those who have completed 50 
years with the R. F. Simmons Co., the 
four previous being Joseph L. Sweet, 
George Derk, Oscar Herrings and Wil- 
liam Marshall. 
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Jewelry Store Damaged 





Fire and Explosion Wreck Establishment 
of Burk Bros., Pittsburgh Jewelers 


PITTSBURGH, July 14.—An explosion 
followed a fire which broke out in the 
store of Burk Bros., 404 Smithfield St., 
several days ago, caused consterna- 
tion in the downtown section, and ac- 
cording to members of the firm, scattered. 
jewelry worth $15,000 in the street and 
in the storeroom. Just what caused the 
fire is somewhat of a mystery, as well 
as the explosion, but whatever the cause 
it made the loss complete, because the 
entire interior of the establishment is 
nothing but a burned, blackened mass. 
Things were strewn about the place, 
with members of the firm engaged in 
digging in the debris, when a repre- 
sentative of THE JEWELERS CIRCULAR 
visited the place. 

When the blast occurred there were 
hundreds of persons in the neighborhood 
hurrying home from work, but strange 
as it may appear no one was injured. 
The explosion is said to have occurred 
in the window, where there was on dis- 
play a number of celluloid articles. 
Members of the firm were unable to give 
any cause for the explosion. 

An alarm was sent in to the fire de- 
partment and the downtown companies: 
responded, tying up traffic for some 
time, but the flames were soon under 
control. There was intense excitement. 
in the vicinity for a short time, as there 
are several other jewelry establishments 
in the same block. The police and city 
detectives were soon on the job and 
these guarded the establishment while 
firemen started an investigation to as- 
certain just what caused the blast. 
Everything in the place is a blackened 
mass. The windows were blown out and 
the interior looked as if it had been 
swept by a disastrous fire, yet the whole 
thing occurred within a few minutes’ 
time. The jewelry concern only occupied 
the first floor of the five-story building 
at 404 Smithfield St. 








D. E. O’Brien has purchased the brick 
block at the corner of Saunders and 
Williams Sts., Whitehall, N. Y., and 
now occupied by the B. A. Hamelin drug 
store and the Dr. T. H. Sachs jewelry 
store. The block was originally owned 
by James H. Matthews and then later 
by Thomas Smith, Jr., and lastly by the 
Whitehall Improvement Co. 
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International Congress 





Jewelry Trade Associations from Many 
Countries to Meet in Paris, Oct. 
15, 16 and 17 


Paris, July 5.—The Second Interna- 
tional Conference of the Associations of 
Manufacturers, Wholesale Merchants 
and Retailers in Jewelry, Gold and Sil- 
verware, will be held in Paris, Oct. 15, 
16 and 17. Those cooperating in the 
congress are: the organizations of man- 
ufacturers, wholesale merchants and re- 
tailers in diamonds, pearls and precious 
stones, in jewelry, gold and silver goods, 
and watches; members of the organiza- 
tions represented; and guests who are 
invited by the committee of organization. 

Each organization is to be represented 
by one delegate entitled to vote and, at 
most, two others not entitled to vote. 
The Committee of Organization, which 
was formed in January of this year, 
makes all necessary preparations, man- 
ages financial details and organizes the 
Congress, while the negotiations of the 
Congress are conducted by a_ board 
elected by the delegates at the opening 
of the first session. The presidency con- 
sists uf seven members of this board. 

The reports of the various organiza- 
tions must be submitted in writing to 
the Bureau International, Voorschoten, 
Holland, by Aug. 15, and at the begin- 
ning of the Congress the reports indi- 
cated by the Committee of Organization 
are submitted by the delegates, who also 
elect committees to prepare the resolu- 
tions which are brought before the 
Congress. English, French and German 
will be spoken. 

The program of the Congress, which 
will be held in the Salle des Ingenieurs 
Civils, 19 Rue Blanche, is as follows: 


MONDAY, OCT. 15 


11. a. m., Meeting of delegates to elect 
board, and welcome to members by re- 
ception committee; 

2.15 p. m., Opening of the Congress, 
reading of the reports and constitution 
of the committees. 


TUESDAY, OCT. 16 


10.00 a. m., Deliberations of the com- 
mittees, and discussions by the board 
concerning the resolutions. 


WEDNESDAY, OCT. 17 


10.00 a. m., Second meeting of the 
Congress, decisions of the resolutions 
proposed, and closing session. 

The reports which will be read con- 
cern: 

Prescription for the trade in cul- 
tivated pearls; 

International collaboration for the 
control of gems; 


International the 


unification of 


standards of precious metals; 

Unification of the clauses in insur- 
ance policies; 

Propaganda; 

Reports on the misleading and 
fraudulent use of the denominations 
of platinum, gold and silver; 
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Reinforcement of trade organiza- 
tions by the creation of a Syndicate 
Federation in every country. 

At the end of the Congress the next 
conference, in 1929, will be designated 
as will be the organization committee of 
that conference. 

In a separate letter the secretary of 
the Committee of Organization requests 
that any sort of advertising material 
concerning each country be sent to 
Voorschoten so that it may be used in the 
general display of all countries. 

He also notes that there will be three 
commissions appointed: 

1. Commission of pearls and precious 

stones; 

2. Commission of precious metals; 

3. Commission of economic questions 

Commissions will appoint sub-commis- 
sions where necessary. 

Particulars will be sent to those who 
are to attend the discussions of the com- 
missions if their names and addresses 
are sent to the secretary. 








Pennsylvania Convention 





Program for 23rd Annual Meeting to Be 
Held at Reading, July 23 and 24 


PHILADELPHIA, July 18.—A_ larger 
number of Philadelphia retail jewelers 
than for many years are planning to at- 
tend the 23d annual convention of the 
Pennsylvania Retail Jewelers’ Associa- 
tion at the Hotel’ Berkshire, Reading, 
July 23-24. This convention gives prom- 
ise of being one of the most constructive 
gatherings in the history of the organi- 
zation. Both Frank L. Davis, former 
president, and Ralph Seaman, Philadel- 
phia jeweler, have worked hard for the 
success of the convention this year and 
have aroused much enthusiasm among 
the retailers of the state. 

With talks by Conrad J. Brotherly, 
president of the American National Re- 
tail Jewelers’ Association, Fred J. 
Cooper and others well known in the 
trade, it is indicated that the sessions 
will be interesting. Enthusiasm for the 
association has been increasing as the 
result of the missionary work of Messrs. 
Davis and Seaman and it is predicted 
that when the convention ends the or- 
ganization will be on a firmer basis than 
ever before. 

The completed program which will 
operate on Eastern Standard Time is as 
follows: 


MONDAY, JULY 23 


9 a. m. sharp— 

Members register. 

10 a. m.— 

Call to order. 

Address—Welcome—Honorable J. Henry 
Stump, Mayor of -Reading. 

Address—President Thomas Apryle. 

Reading of minutes. 

Secretary’s report. 

Treasurer’s report. 

Address—National Jewelers’ Publicity. 

1.30 p. m.— 

Call to order. 

Address—Conrad J. Brotherly, president, 
American National Jewelers’ Associa- 
tion. 

Discussion on trade interest. 

Address—Jewelers’ Security Alliance. 

Appointment of committees. 


47 


Meet in lobby of Hotel Berkshire. Bus 
will leave for Iris Club, Wyomissing. 

Famous Dutch lunch. Pretzels and en- 
tertainment. 


TUESDAY, JULY 24 


10 a. m.— 
Call to order. 
Question box. 
Address—Bartley J. Doyle, 
Keystone Publishing Co. 


president, 


Adjournment. 
Lunch—Berkshire Hotel. 
1.30 p. m.— 


Call to order. 

Report of committees. 

Address—Fred Cooper. 

Nomination and election of officers. 

—e of place to hold 1929 conven- 
ion. 

Meet Berkshire Hotel lobby. Bus will. 
leave for Eagles Mountain Home. 

Chicken and waffle dinner—followed by 
dancing. 








Gem Importer Robbed 





Gunman Holds Up Jacob Perl, Los Angeles, 
and Escapes with Diamonds 


Los ANGELES, July 14.—Screams and 
frightened cries echoing through the halls. 
of the Jewelers Exchange building, 747 
S. Hill St., Thursday morning, about 9.30 
o’clock, brought the tenants rushing out 
of their offices on all floors, to find that 
Jacob Perl, importer of precious stones, 
with headquarters in San Francisco, had 
been robbed of a lawyer’s briefcase con- 
taining gems he valued at approximately 
$100,000. It is by far the largest rob- 
bery which has occurred in the history 
of the jewelry business in the Southland. 
Mr. Perl stated that he carries no in- 
surance. 

Mr. Perl had called at the offices of 
Hambrecht Bros., 415 Jewelers building, 
gem brokers. He stayed there, accord- 
ing to W. A. Wilson, of the Hambrecht 
house, who was in conversation with Mr. 
Perl, about 15 minutes. Going down the 
hallway from the brokers’ offices, which 
are situated in the rear of the building, 
he swung to his left to go to the eleva- 
tors and just as he turned he felt a 
“gun” jabbed into his side and heard a 
command to keep quiet. The highway- 
man then grabbed the briefcase and ran 
down the back stairs, which are used 
for delivery purposes. No one saw the 
man to get a description of him but Mr. 
Perl, who furnished the police with one. 

Mr. Perl ran after the bandit as did 
others, but when the second floor was 
reached Mr. Wilson, who was at the 
head of those following from the upper 
floors, said that the tenants crowded at 
the head of the lower flight of stairs so 
thickly that it was impossible to go any 
farther. The man escaped in an alley- 
way behind the building. 

At police headquarters Mr. Perl was 
shown several photographs of under- 
world characters and picked out one 
who he said was unquestionably the man 
who robbed him. Detectives were put 
on the case and yesterday said that it 
was only a question of a few days be- 
fore they would have the thief in the 
jail. 

Mr. Perl lives in San Francisco but 
has been here several weeks, and while 
here has been living at a hotel at Long 
Beach. 
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Gorham Sales Conference for Retailers 





Over Three Hundred Jewelry Store Owners, Executives and Salesmen from Thirty-six States 
Attend Third Annual Meeting at Gorham Factory—Interesting and Instructive 
Lectures and Demonstrations—Social Features 


PROVIDENCE, R. I., July 14.—The third 
annual sales conference for retail jew- 
elers conducted by the Gorham Mfg. Co. 
at its extensive Elmwood plant, this 
city, concluded its three days’ session 
last evening. Profiting from the experi- 
ences of the two previous conferences 
the officials of the Gorham company, un- 
der the direction and leadership of Pres- 
ident Edmund C. Mayo and Gordon 
Lang, director of sales development, 
were enabled on this occasion to ap- 
proach closer to the ideals that these 
conferences were intended to accomplish. 

The Gorham sales conference is more 
than a mere convention or gathering of 
retail jewelers from all sections of the 
country. It is an educational factor of 
the highest general and practical im- 
port for the instruction of retail jew- 
elers along constructive lines of sales- 
manship and merchandising, pertinent 
and applicable to the present-day situa- 
tions and the constantly changing condi- 
tions of the times. It is in no sense 
calculated to exploit or boom individual 
product, but rather to demonstrate in a 
broad, comprehensive and impressive 
manner the potentialities of the retail 
jewelry trade. 

So practical and valuable are these 
conferences considered, that several of 
those who have been in attendance this 
week and have attended the other con- 
ferences bespoke enrollment for any 
similar gatherings in the future. That 
the Gorham Mfg. Co. has inaugurated 
one of the most constructive campaigns 
for the improvement of the jewelry busi- 
ness of the country yet devised, is un- 
hesitatingly attested by all those who 
have been fortunately included in the 
personnel of these events. 

Without exception the opinion voiced 
by conference members was that the 
Gorham company’s third conference 
for retail jewelers was an improvement 
on previous conferences, and that every 
person in attendance would take home 
with him helpful suggestions and ideas 
which will result in making jewelers 
better jewelers, and will tend toward the 
general elevation of the jewelry industry 
everywhere. The general opinion of 
the conference members was well voiced 
by one jeweler who was heard to say: 
“T am sure that every person who has 
attended this conference will go home 
determined to improve his jewelry busi- 
ness.” 

More than 300 jewelry stere owners, 
executives and salesmen representing be- 
tween 150 and 175 retail jewelry houses 
from 36 States of the Union, and from 
two Canadian provinces, were present at 
the conference. This year’s gathering 
was about one-third larger than that of 





last year, and extensive alterations were 
necessary at the 11th hour to make the 
Gorham casino large enough to accom- 
modate the visitors at the luncheons that 
were served to them each day. That the 
lectures and demonstrations might be 
as effective as possible, the enrollment 
was divided into three groups, and a 
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separate program was presented in each 
of the three different conference rooms 
simultaneously. The conferences began 
promptly at nine o’clock each day, with 
adjournment at one for luncheon and 
resuming at two and continuing until 
five. During the entire three days the 
visitors were taken in groups of half 
a dozen on tours of the plant under 
trained guides, who explained all the 
processes and the workings of the vari- 
ous departments. As the tours were not 
for exhibition purposes but for instruc- 
tion and information, the visitors wit- 
nessed the workmen actually at their 
daily vocations, and each visitor carried 
home a better conception of how silver- 
ware is made and what the various pro- 
cesses mean and represent than they 
ever had before. 

As soon as the visitors had completed 
their registrations and found their res- 
ervations at the Providence Biltmore. 
they proceeded to the Gorham plant, all 
congregating in the large assembly hall, 
where, as reported in last week’s issue 
of THE JEWELERS’ CIRCULAR, they were 
welcomed by President Mayo, who point- 
ed out, in his introductory remarks, that 
in comparison with other lines the jew- 
elry business is not such a bad business. 


He added that the purpose of the con- 
ference was to make a contribution to 
the betterment of the jewelry industry 
in all of its branches, and to bring about 
improved conditions and a better under- 
standing among manufacturers, retailers 
and consumers. He said in part: 


ADDRESS OF PRESIDENT MAyo 


This conference was inaugurated with the 
idea that jewelers might meet here annually 
for the purpose of listening to the most ad- 
vanced ideas in merchandising given by those 
whom we consider to be the leading men in 
their respective fields in the country. Also 
that you may have an opportunity to ex- 
change ideas with and glean information 
from your fellow jewelers, and discuss your 
common problems under the leadership and 
direction of men who have a broad knowledge 
of the solution of these same problems in 
various industries. 

The management of the Gorham Co. as- 
sumes no _ responsibility for the theories 
advanced or opinions set forth by any of 
the speakers, as it has purposely placed no 
restrictions upon the gentlemen who are to 
address you. You are practical men and 
women and we assume that you are able 
to take home only those ideas which you are 
willing to accept. 

Some of you may feel that some of the 
discourse presented is of.a highly theoretical 
nature. To those I would like to emphasize 
that all practical successful operation is 
based upon theory. Everyone of us is a 
theorist, but we hesitate to admit it. The 
practical knowledge which you possess _ is 
simply a faculty which enables you to quickly 
recognize the theory involved, and from then 
on the deductions are simple. 

By way of encouragement to you as to 
the present status of the jewelry business 
when compared to business in general, I 
would call your attention to the following 
significant statistics: In the year 1926 two- 
tenths of one per cent of all corporations 
made 54 per cent of all the profits. Ninety- 
five large corporations, representing two-hun- 
dredths of one per cent, made 45.5 per cent 
of all profits in their particular business. 
For every dollar made by the large successful 
corporations, the less well managed lost 
twenty-two cents. 

Reflect for a minute upon the corner grocer 
in competition with the chain store. The 
future of the cross roads store with the 
advent of the automobile and good roads. 
The problems of the paint manufacturer with 
his millions invested, with the discovery of 
duco, the fate of the linseed oil industry for 


the same reason. The silk industry in a 
death grip with rayon. The yeast cake in- 
dustry saved by the theory that it has 


medicinal properties. Everybody’s pastures 
are greener than our own. No. my friends, 
the jewelry business is not by any means 
a hopeless vocation. 

In the past 10 years management has con- 
centrated on the reduction of the cost of 
production and as a result we have seen a 
marvelous change. The productivity of the 
average individual in industry has increased 
an average of 200 per cent, but manage- 
ment has found that these savings have been 
eaten up by the increased cost of distribu- 
tion which has _ resulted in practically no 
net savings. Management has turned its 
searchlight on the cost of distribution and 
I prophesy that within the next five years 
these costs will undergo the same reductions 
that have been brought about in production 
and management will, in the process, estab- 
lish a yardstick for the measurement of 
the various items involved in the distribution 
scheme. 

This evolution, or even revolution, will 
affect every unit in the chain of distribution. 
and how far these changes will affect the 
retail jeweler depends entirely upon whether 
or not he is a successful distributor of the 
merchandise. 

Here again the theorist is going to play 
a very important part and by next year 
feel that we will be able to give you some 
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very definite facts and figures that will be 
helpful to the jewelry trade. In order to 
determine the qualifications of the business 
leaders of the future, we must first determine 
what the business of the future will be like. 
Here again we sit at the feet of the theorist. 
Our aim is to have this conference accom- 
plish something along these lines. 


Immediately following President 
Mayo’s message Gordon Lang, confer- 
ence director, announced that the con- 
ference would be conducted in three di- 
visions as follows: 

(1) Retail Jewelry Salesmen. 

(2) Executives’ Conference. 

(3) Executives’ Round Table Confer- 
ence. 

This group was subdivided in three 
groups the better to facilitate the 
lectures and demonstrations. The entire 
program of the conference, he pointed 
out, would be presented by a staff of 
instructors and lecturers including na- 
tionally prominent economists, art con- 
noisseurs and merchandising experts. He 
announced that the services of these rec- 
ognized authorities on retail merchan- 
dising are available at any time to the 
jewelers throughout the country, as the 
Gorham company, prompted by a desire 
to help the retail jewelry trade, has ar- 
ranged the permanent retention of this 
staff in an advisory capacity. 

“The teaching and lecturing staff for 
this conference,” said Mr. Lang, “in- 
cludes economists, college instructors and 
experts in merchandising, among whom 
are the following: Prof. Herbert W. 
Hess, Ph.D., head of the Merchandising 
Department of the Wharton School, Uni- 
versity of Pennsylvania; E. St. Elmo 
Lewis, counsellor in Federal Trade and 
Consumer Relations, former Advertising 
Manager of the National Cash Register 
Co. and the Burroughs Adding Machine 
Co.; Prof. Edwin R. A. Seligman, of 
Columbia University, who was employed 
by the General Motors Acceptance Cor- 
poration to make a survey of installment 
selling in this country; Charles Coolidge 
Parlin, of the Division of Commercial 
Research Advertising Department of the 
Curtis Publishing Co.; A. D. Bell, light- 
ing engineer, of the Edison Lighting In- 
stitute and of the Edison Light Works 
of the General Electric Co.; Mrs. Lillian 
L. Gunn, head of the Department of 
Home Economics, Teachers College, Co- 
lumbia University; Mrs. Christine Fred- 
erick, of the Applecroft Experiment Sta- 
tion and expert of household research 
and author of numerous books and ar- 
ticles pertaining to women’s interests; 
Franklin R. Cawl, Merchandising De- 
partment of the Wharton School, Uni- 
versity of Pennsylvania; Prof. Edmund 
P. Learned, of the Harvard Bureau of 
Business Research; Allen W. Rucker, 
University Staff of the University Press, 
Cambridge, Mass.; J. Russell Doubman, 
of the Merchandising Department of 
Wharton School, University of Pennsy]- 
vania; Richard C. Borden, School of 
Business Administration, New York 
University; Mrs. Anna Lamont Rogers, 
of the Metropolitan Museum of Art; L. 
0. Duncan, sales manager of the Grand 
Rapids Store Equipment Corporation, 
Grand Rapids, Mich.; William Nelson 
Taft, editor of the Retail Ledger and 
author of the handbook on Window Dis- 
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play; Arthur W. Colen, of Artco Adver- 
tising Co., Philadelphia; Robert L. Ho- 
bart, of the Merchandising Department 
of the Wharton School, University of 
Pennsylvania and Alvin W. Bussee, of 
the School of Business Administration, 
New York University, and Edwin P. 
McLean, of W. G. McLean Mfg. Co.” 


SALESMEN GROUP 


At the conclusion of the message of 
President Mayo and the announcements 
of Mr. Lang, the various groups dis- 
persed to their respective conference 
quarters. The salesmen group began 
its work with a first hand study of silver 
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making, supplemented by a trip through 
the plant, under the supervision of Con- 
ference Director Lang and a corps of 
trained employes of the Gorham com- 
pany as guides. The various depart- 
ments of the silver plant, the bronze 
foundry, the chasing, engraving, melting 
and other departments were visited and 
the work and processes explained but the 
“snarling iron” was one of the features 
that mystified as well as interested the 
majority of the visitors. They saw 
sterling silver in the making from the 
bar or ingot of raw metal to the finished 
product, and had explained to them the 
essential requirements of manufactur- 
ing both hollow and flat ware. The trip 
through the factory was suuplemented 
by a motion picture show in five reels 
entitled “Fine Arts in Metal,” wherein 
were shown all the workings of the fac- 
tory. This completed the forenoon until 
luncheon. 

Wednesday afternoon the salesmen 
group listened to Prof. Herbert W. Hess 
on “The Salesman and His Personality.” 
He discussed the subject under three 
headings, Natural and Acquired Traits 
and Their Place in Business; Physical 
Characteristics and Their Accomplish- 
ment vs. Personal Traits, and Business 
Growth and Its Relation to Personality, 
saying in part: 
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ADDRESS OF PROF. HERBERT W. HESS. 


Modern selling is based primarily upon 
the possession of definite economic traits to 
accomplish selling purposes. Without the 
possession of these traits it is impossible to 
sell in competition with those who do possess 
them and a salesman’s source of power con- 
sists in the possession of such traits, either 
conscicusly or unconsciously, and their proper 
use. Certain economic traits are funda- 
mental and indispensable in the field of 
selling, whatever the field of effort. Their 
possession is a question of training and ap- 
plication until they have been permanently 
built into the life of the individual, ready 
to respond to any objective situation likely 
to arise. 

Salesmanship requires the mastering of six 
fundamental traits, which may be listed as 
follows: Self-confidence, earnestness, per- 
sistency, honesty, tact and = enthusiasm. 
Professor Hess then briefly outlined his 
definition of each of these traits with espe- 
cial reference to the jewelry retail trade. 
Personality behind the jewelry store counter 
creates true store atmosphere as felt by the 
customers Too many salesmen in the 
jewelry business are like chameleons in that 
they merely reflect the beauty of their goods 
rather than being educational in their sense 
of beauty to overcome the limitations of 
their customers. They impress the customer 
as one possessing superiority without the 
power of condescension to the limitations of 
others. It is too often the spirit of the 
salesman which characterizes the store as 
“high hat’ and not the store management. 

The jewelry salesman has as his program 
for progress to appreciate the significance 
of instincts, senses, imagery, imagination, 
ideas and emotion in contemplating satisfac- 
tion and joy for his customers, The jewelry 
salesman’s progress depends upon his ability 
to strike up a sympathetic response to the 
instincts, habits, qualities and individual 
ambitions which exist in men and women. 
It is the purpose of selling to direct these 
human tendencies and possessions toward 
one definite end, which is that of purchase 
of jewelry or silver. And in the accomplish- 
ing of this ultimatum two traits are par- 
ticularly essential—tact and enthusiasm. Of 
course, at all times these two essentials 
should be tempered and influenced by the 
other necessary traits. 

Tact on the part of the salesman implies 
adjustment to the differences among men, 
which constantly manifest themselves in 
sales. “To be all things to all men” is the 
motivating thought back of all selling effort. 
In the jewelry and silver business, particu- 
larly, is tact necessary. Partly because each 
individual is possessed of a psychology where 
he wishes to get a thing of value and of 
beauty at a price that is within his income. 
Moreover, each individual already has a cer- 
tain standard of appreciation and is often 
stubborn when selling pressure attempts to 
move him to a high level of appreciation. 

From the salesman’s point of view to sell 
implies establishing a picture wherein values 
are appreciated and wanted. To sell jewelry 
and silver is to appeal to the human spirit 
in its desire to partake of those moods and 
feelings which beauty instills. The purchaser 
expects a response of joy and happiness when 
showing his purchase to others. In the 
deepest sense of the word the silver and 
jewelry salesman is selling beauty. It is 
the quality of enthusiasm which makes pos- 
sible the satisfaction content of any sale. 
Certainly, to sell silver or jewelry, enthusiasm 
tempered to the limitations of the customer 
should be an indispensable part of every sale. 

The personal attributes significant in sell- 
ing may be summed up under the following 
heads—dress, voice, the eye, reason, presen- 
tation, imagination, argument and persuasion. 
The daily experience of the salesman is 
in reality measuring his own capacity as 
well as his weaknesses. Consciously to come 
to a decision as to the reason of success or 
the cause of failure is to strengthen the 
salesman’s power and ability. The following 
may be taken as a basis by which a salesman 
may check his daily sales efforts: Number 
of customers, analyzed as to types; number 
favorably impressed; number interested; 
number willing to listen through to the end; 
number who seemed satisfied and the actual 
sales. 


Mrs. Anna L. Rogers presented a 
study in the harmonizing of silverware, 
linen, china, glass and furniture in cor- 
rect period styles that was very instruc- 
tive and interesting and forcibly demon- 
strated the increased attractiveness 
through effective combination and cor- 
relation. “Merchandising Goods in terms” 
of Seasons,” was the subject presented 
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by Dr. J. Russell Doubman and com- 
pleted the first day’s pregram. 

The salesmen’s group began work 
Thursday morning with a lecture by 
Professor Hess on “Types of Buyers.” 

One of the most impressive features 
of the sessions of the salesmen’s group 
was the staging of a store scene in which 
a practical demonstration was given of 
salesmanship by Joseph Thomasini, of 
Loring Andrews Co., Cincinnati, fol- 
lowed by a general discussion of meth- 
ods of approach of customers, presenta- 
tion of goods, and other features con- 
nected with the sales by Professors Hess, 
Franklin R. Cawl, and Robert L. Ho- 
bart. After the lunch hour, Mrs. Chris- 
tine Frederick in her presentation of 
“What a Woman Thinks of the Retail 
Jewelry Store,” took retail jewelry sales- 
men to task for their inaptitude in meet- 
ing women in the jewelry stores, and for 
more than an hour discussed problems 
from a feminine point of view, criticized 
the general arrangement of retail stores 
and gave the salesmen numerous point- 
ers and suggestions which will help them 
in selling jewelry to women customers. 

At the afternoon session Professors 
Hess, Cawl and Hobart continued their 
demonstrations of salesmanship. All of 
the jewelry used in the several demon- 
strations before all of the groups were 
loaned for the occasion by the Tilden- 
Thurber Corp. of this city, which was 
represented at the conferences by Fred 
B. Thurber, William G. Thurber, Law- 
rence Tilden, F. W. Rhodes, George L. 
Collins and William H. Hall. An ex- 
hibition of diamond jewelry by this con- 
cern attracted much attention. Shown 
under the personal supervision of Mr. 
Tilden. it included rings valued from 
$100 to $1200 each; bracelets of from 
$500 to $2,000 and barpins of from $150 
to $1,500. 


EXECUTIVES’ CONFERENCES 


Executives and department heads who 
had not attended previous Gorham con- 
ferences constituted a group which de- 
voted Wednesday to the study and dis- 
cussion of “The Administrator vs. the 
Executive,” the sessions being held in 
the large assembly hall where, after the 
welcoming address by President Mayo, 
the group began its program. This was 
led by an introductory address by Prof. 
Herbert W. Hess, who explained that 
“the difference between the business ad- 
ministrator and the executive is that one 
sees the business in perspective while 
the other is a departmental functionary. 
The modern administrator needs control 
with respect to competition within his 
own industry and with other industries, 
vogue creating advertising and leader- 
ship development in the industry in or- 
der to determine economic tendencies. 

“It is absolutely necessary to put forth 
selling effort in the form of advertising 
and salesmanship,” according to Dr. 
Hess, “to establish a vogue for jewelry 
and silver with artistic effects. In too 
many cases jewelers have permitted the 
methodical and the mechanical to ha- 
‘bituate their processes instead of re- 
maining in the more creative realm.” 
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Successful merchandising administra- 
tion demands an understanding of the 
fundamental aspects of distribution, in- 
cluding merchandising, advertising and 
salesmanship, but too many administra- 
tors devote their time to the perform- 
ance of unnecessary and detailed tasks 
that should be left for others to do, 
rather than to the mastering of these 
fundamentals, Prof. Hess told his audi- 














W. N. TAFT, WHO TALKED ON WINDOW 
DISPLAY 


tors. He warned executives and depart- 
ment heads against employing salesmen 
whose knowledge and capacity do not 
measure up to their responsibilities, in 
which connection he said: “The jewelry 
and sterling silver business require men 
who can speak not only authoritatively 
but also persuasively.” 

Prof. Edmund P. Learned presented 
the subject, “Business Control,” through 
the medium of an interesting and help- 
ful discussion concerning the planning of 
stocks, purchases, sales, overhead, gross 
margins and general expenses as well 
as numerous incidentals which are too 
often overlooked as insignificant but 
which in the aggregate constitute almost 
a menace. He stressed that business 
control is to predetermine objectives and 
limits for the various business factors 
that affect profitable operation. In the 
course of his discussion Prof. Learned 
explained in detail the Gorham business 
control system for retail jewelry stores. 

Following luncheon the Wednesday 
afternoon’s program of the executives’ 
conference included seeing the motion 
picture, “Fine Arts in Metals,” after 
which the group broke up into small 
parties of a half dozen and under the 
direction of Gorham guides made a tour 
of study and inspection of the various 
departments of the plant. 

The executives’ group started Thurs- 
day’s program by listening to a lecture 
by Dr. Cawl on the subject of “The 
value of direct advertising to retail 
jewelers.” The speaker explained all the 
steps necessary in connection with the 
planning, development and_ successful 
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culmination of a campaign and particy. 
larly emphasized the needs for estab. 
lishing a firm foundation for any direct 
mail advertising that might be under. 
taken. Among the important factors 
that enter into a successful direct mai] 
advertising campaign he mentioned the 
necessity for a careful study of letters, 
their preparation and use; catalogues 
and the types valuable for retail jew- 
elers; definitions and uses of booklets; 
general announcements, envelopes and 
package enclosures; forms and uses of 
mailing cards and the place of house 
organs in the advertising campaign of 
the retail jeweler. He also mentioned 
market possibilities, quality of the mail- 
ing list and the type of merchandise to 
be sold, and urged all executives who 
use direct mail to check up on their re- 
sults, saying that those who fail to do 
this are lacking in one of the greatest 
essentials of a successful advertising 
man. 


ADDRESS OF WILLIAM N. TAFT 


“Window Display,” one of the very 
vital subjects with which the retail 
jewelers are concerned, was_ presented 
and discussed in a two-hour talk by 
William Nelson Taft, editor of the Re- 
tail Ledger and the author of a hand- 
book on window displays. 

In the course of his lecture he used 
several full sized window displays to il- 
lustrate the telling points that he made 
in connection with showing merchandise 
to the best advantage and also to the 
greatest disadvantage. 

Mr. Taft pointed out that the purpose 
of window displays is to attract atten- 
tion, arouse interest, stimulate desire and 
induce action. He stressed that this is 
the jeweler’s most valuable form of ad- 
vertising and that well-rounded phrases 
dealing with the gleam of diamonds or 
the glow of rubies, the sheen of silver 
or the delicate tracery of a platinum 
setting can carry only a fraction of the 
power of sales attraction that is inher- 
ent in a single glimpse of those items 
in a well arranged window. 

There are a few reliable statistics on 
how much a retail jeweler should spend 
on his windows, but Mr. Taft said that 
many of the best estimates fixed the 
expenditure in the neighborhood of .7 
per cent of the gross annual sales. Dur- 
ing the lecture and his demonstrations 
with windows, he was asked to answer 
many questions in connection with the 
display of merchandise, both silverware 
and jewelry items. He dwelt at consid- 
erable length on the selling power of 
lights, the uncrowded appearance of 
windows, cleanliness, timeliness, origi- 
nality and the use of price cards. 

Prof. Hess met with the executives 
to give consideration to the question of 
how to conduct monthly meetings of 
sales people, and in connection with this 
pointed out the need for constructive 
leadership and for bringing about sug- 
gestions which make sales people think 
regarding the appropriateness, time and 
place for certain types of jewelry. He 
also stressed that it is necessary to keep 
salesmen up on their toes so that they 
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will be prepared to offer suggestions for 
the sale of jewelry items in connection 
with various celebrations at which gifts 
are to be presented. 

During the afternoon Mrs. Christine 
Frederick of the Applecroft Experiment 
Station and author of books and articles 
pertaining to women’s interests told the 
jewelers something about what a woman 
thinks of a retail jewelry store. Many 
of the jewelers who heard her telling 
statements will perhaps recall some of 
them when women customers enter their 
places of business hereafter. They also 
may reflect upon what Mrs. Frederick 
said in carrying out store arrangements, 
window displays, showcase displays and 
in the preparation and execution of ad- 
yertising plans. 


ROUND TABLE CONFERENCE 


The third division of the conference 
members was composed of| store execu- 
tive and department heads who had at- 
tended the previous conferences and 
might be termed a post graduate class. 
The members of this division formed 
three small groups and each of these 
spent two hours in round table discus- 
sions with the different experts. There 
was a free exchange of views and ex- 
periences, the expert conducting each 
period endeavoring to secure an expres- 
sion of opinions, introduction of meth- 
ods, suggestions of ideas and presenta- 
tion of problems among the jewelers 
present as well as to present themselves 
for discussion new ideas not generally 
practised by jewelers. These sessions 
proved most interesting and instructive 
and productive of much practical and 
constructive information. 

Studies taken up by this division on 
Wednesday included “Store Layout and 
Arrangement,” by L. O. Duncan; “Di- 
rect Mail,” led by Prof. Hobart, and 
“How to Make Advertising Pay,” di- 
rected by Allen W. Rucker. The three 
groups held a joint meeting in the Ca- 
sino auditorium from 4 to 5 o’clock un- 
der the direction of Charles S. Parlin, 
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manager of the Division of Commercial 
Research of the Curtis Publishing Co., 
and the general topic of “Research.” 
The three groups reassembled Thurs- 
day morning in the Casino Auditorium 
to hear Prof. Edwin R. A. Seligman, of 
Columbia University, lecture on instal- 
ment selling. Unqualifiedly indorsing 
instalment selling in retail business and 
declaring that “the innovation of credit 
and instalment selling in consumption is 
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ARTHUR A. EVERTS, SPOKESMAN FOR 
THE RETAIL JEWELERS 


almost sure to bring about changes des- 
tined to be as important as the indus- 
trial revolution of several generations 
ago, and those who do not take advan- 
tage of the new development may find 
themselves at great disadvantage in 
business,” Prof. Seligman held the at- 
tention and interest of his hearers dur- 
ing the entire forenoon session. 
Selection, training, and pay of retail 
jewelry salesmen was another important 
subject that was presented to the post- 
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graduate class by Dr. Doubman of the 
Wharton School. In the round table 
discussions he impressed upon the jew- 
elers the importance of having salesmen 
who are able to advise buyers and to 
give counsel that comes from persons 
who are rated as experts in their line. 
The Gorham business control system for 
retail jewelry stores was analyzed for 
the round-table groups by Prof. Learned 
of Harvard Bureau. These sessions took 
up the entire day for the post-graduate 
class. 

On Friday, the final day of the con- 
ference, all of the representatives of the 
several groups assembled in the large 
Casino Auditorium, especially arranged 
to accommodate the conference members 
for a day’s program devoted to the con- 
sideration of subjects designed to aid 
retail jewelers to meet department store 
competition. The final day’s sessions 
were attended by approximately 300 
jewelers, the registration having been 
increased during the first two days of 
the conference by the arrival of several 
who were unable to arrive earlier. The 
Casino Auditorium was especially ar- 
ranged to accommodate the large gath- 
ering and to facilitate the staging of the 
extensive demonstrations in window and 
showcase displays which were the main 
features of the card for that day. 

Window lighting effects were illus- 
trated by A. D. Bell, lighting engineer 
for the Edison Lighting Institute, who 
made demonstrations to show how strik- 
ing lighting effects on silverware and 
jewelry can be used to attract attention. 
He stressed the point that these lighting 
effects are exceptionally valuable to re- 
tail jewelers, both in connection with 
show windows and showcases. 

The casino stage was turned into a 
fashion show when Mrs. Lillian L. Gunn, 
head of the home economics department 
of Columbia University, presented her 
group of models in ‘connection with her 
talk on sentimentalizing silverware and 
jewelry. The models wore gowns fur- 
nished by Gladding’s Dry Goods Store 
and jewelry from the Tilden-Thurber 
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Corporation, two leading Providence 
business houses. 

Store windows that.meet competition 
were arranged by A. W. Colen, head of 
the Artco Advertising Co., Philadelphia, 
and were used to excellent advantage in 
driving home to jewelers the fact that 
attractive windows can be used most ef- 
fectively in meeting department store 
competition. Full-size windows were used 
by him in making illustrations, and the 
results produced by the use of lighting 
effects were exceptionally attractive. 

The work of the three days’ confer- 
ence came to a close with a talk by E. 
St. Elmo Lewis, counsellor in federal 
trade and consumer relations. His sub- 
ject was, “Retail Sales Direction and Its 
Relation to Merchandising.” Mr. Lewis 
was formerly advertising manager of 
the National Cash Register Co. and also 
Burroughs Adding Machine Co. He is 
a forceful speaker and he made jewelers 
realize that selling without intelligent 
direction is always reflected by the cash 
register. 

Immediately after the talk made by 
Mr. Lewis, A. A. Everts of A. A. Everts 
Co., Dallas, Texas, who has been termed 
the dean of the Gorham conferences, took 
the stage, and in a most delightful man- 
ner expressed the views of those who 
have been attending the conference, say- 
ing that all of the jewelers will carry 
home with them pleasant recollections 
as well as a store of useful information. 
He then presented to President Mayo of 
the Gorham company a beautiful etch- 
ing, which he asked him to cherish as a 
memento of the occasion and to think of 


it as a symbol of the affection in which . 


he is held by the conference members. 
Director Lang was presented with a 
beautiful dress set, and Mr. Everts said 
that he hoped that these would be a 
pleasant reminder of all of the confer- 
ences that have been held and would 
make him look forward to those of the 
future. Mr. Everts also complimented 
Mr. Lang very highly on his executive 
ability in carrying out a gigantic propo- 
sition such as this year’s conference. 
Miss Teresa Gallagher, who has en- 
deared herself to the conference mem- 
bers with her pleasantness and uniform 
courtesy in looking after the many de- 
tails, particularly those pertaining to the 
women members of the conference, was 
presented with a beautiful fitted bag, 
and in so doing Mr. Everts paid her a 
compliment which was heartily endorsed 
by every conference member present. 


Social Features 


As soon as the conference adjourned 
Wednesday afternoon the entire party 
found busses waiting for them, and in 
these the 25-mile drive down to Narra- 
gansett Pier was quickly made. At the 
La Touquet Club a special chicken course 
dinner was served in the form of a din- 
ner dance, and it was nearly 11 o’clock 
when the last bus pulled away from the 
pier and headed back toward Providence. 

Thursday afternoon the buses: took 
the party up over College Hill, with a 
view of Brown University, the Rhode 
Island School of Design, from the top 
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of the hill, and general panoramic view 
of the city stretching away to the west- 
ward was obtained. The three-mile ride 
along the Barrington Boulevard, one of 
the Metropolitan Parkways of the State 
following the eastern shore of Narra- 
gansett Bay, passing the grounds of the 
picturesque Metacomet Country Club, to 
the exclusive club reservation of the 
Squantum Association, noted for its 
Rhode Island shore dinners and where 
many of the distinguished men of the 
country have been entertained. A lunch- 
eon—a special Squantum appetizer—was 
ready when the visitors arrived, and an 
hour later dinner was served, several of 
the visitors receiving their first intro- 
duction of Rhode Island’s famous repast 
—a clambake. During the dinner and 
between the courses there was group and 
community singing led by the inimit- 
able Tom Mulgrew, and a cabaret enter- 
tainment by talented vocalists and danc- 
ers. While the assembly hall was being 
cleared, the visitors inspected the beau- 
ties of the island which forms the club’s 
reservation, and then followed a couple 
hours of dancing, a singing orchestra 
furnishing lively music. 

At the conclusion of the conference 
Friday afternoon the long procession of 
buses again wended its way along the 
Barrington Boulevard, but on this occa- 
sion, the ladies were all by themselves, 
and upon reaching the driveway leading 
to the Squantum Club, the buses with 
the men folk left the line, while those 
containing the ladies continued on their 
run to Newport. At the City-by-the-Sea 
the famous Ten Mile Drive was taken, 
the party rendezvousing at the Viking 
Hotel, where dinner was served, and 
later the return was made to Providence. 
In the meanwhile, the men were enjoy- 
ing a genuine stag smoker, in which 
everyone, the serious business of the 
gathering concluded, entered with spirit 
and whole-heartedness. 

After the cigars had been lighted, 
Gordon Lang, the managing director of 
the conference who presided as toast- 
master, conducted a short but pleasant 
post prandial program. There were only 
two formal speakers—President Mayo 
on behalf of the Gorham Co. and Prof. 
Hess on behalf of the guests of the con- 
cern—and the prearranged program con- 
cluded with a pertinent dialogue staged 
between Profs. Richard C. Borden and 
Alvin C. Busse of the New York Univer- 
sity, who have made a study of more 
than 15,000 cases of selling. Their pre- 
sentation of why sales often fail was 
highly instructive as well as entertain- 
ing. As a result of their exhaustive 
study they have developed six funda- 
mentals which, though elemental, are of 
the greatest importance in making sales. 
These may be summarized as follows: 


(1) Don’t talk too much yourself, but 
but be a good listener. 

(2) Don’t interrupt your prospect to 
bring in rebuttal arguments. 

(3) Don’t slip into an argumentative 
manner that is too positive. 

(4) In the opening phase of your in- 
terview, inquire rather than at- 
tack. 
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(5) Always restate in your own words 
all important objections ad- 
vanced by your prospect. 

(6) In your closing moments, concen. 
trate on one key issue. 

Friday afternoon the Evening Bulle. 
tin, the afternoon issue of the Providence 
Journal, took a straw ballot of such 
members of the conference as were will- 
ing to be polled, to ascertain the senti- 
ment regarding the forthcoming nationaj 
election and also the wet and dry issue, 
A total of 128 votes were cast, of which 
Hoover received 92 and Smith 36. On 
the wet and dry issue there were 116 
votes cast, with 60 wet and 58 dry. 








Carlton’s, Inc., Philadelphia, Files 
Bankruptcy Schedules Showing 
Assets of $9,999 and Liabilities 
of $48,496 


PHILADELPHIA, July 16.—A number of 
New York and Philadelphia jewelry 
houses are creditors of Carlton’s, Inc, 
one of the Press retail concerns here, 
which went into bankruptcy a short time 
ago. Abraham Press was manager of 
the concern, whose schedules just filed 
show liabilities aggregating $48,496 and 
assets, partly in accounts receivable, of 
$9,999. The receiver is Harry §, 
Abrams, who holds the stock in trade 
valued by the appraisers at $5,000 and 
equipment, tools, etc., at $1,500. The re- 
ceivable accounts, some of which are un- 
certain as to collection, aggregate 
$2,984. 

Among the creditors are: Regina Jew- 
elry Co., $206; L. Stern Co., $3,239; Bu- 
lova Watch Co., $4,575; Maiden Lane 
Jewelry Co., $2,490; H. W. Wheeler Co., 
$1,389; L. E. Gray, $1,065; W. A. Platt 
Co., $1,710; Serpe Bros., $252; J. Braun- 
stein, $2,241; Fishel, Nessler Co., $406; 
Good & Siegel Co., $317; Hoffman Watch 
Co., $163; Klipper Co., $457; I. Klei- 
berg, $200; Klipper & Klipper, $536; 
Jack Press, $5,184; J. M. J. Costello, 
$3,462; Aisenstein & Gordon, $2,221; D. 
B. Solomon, $2,516; I. Paul, $854; B. 
Abraham, $600; Joseph Brod, $175; B. 
F. Brogan, $478; Paul Dreher, $122; 
Jack Fisher, $400; Goldin & Jacobs, 
$330; A. Lopatin, $817; J. Mayer, $218; 
Meyers & Gross, $300; A. Press, $550; 
A. J. Sommers, $593; Standard Bead Co., 
$439. 

The petition against the concern was 
filed by I. Paul, A. Lopatin and Aisen- 
stein & Gordon. The firm of I. Press 
& Sons, with a store at Eighth and 
Chestnut Sts., is also in bankruptcy. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 

Selling Price 


London U.S.Gov’t New York 

Date Official Assay Bars Official 
July 10.. 2745 61% 58% 

43 ae 2745 61% 59 

‘+ 42... 27% 6154 59% 

a | 2745 61% 59% 

ma 4... 27% 611% 59% 

; 16. 27% 61% 59 
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Look Out for Him 


Notorious Swindler with Peculiar Affliction 
Again Operating in Jewelry Trade 





A notorious swindler, who for years has 
victimized jewelers, is again operating in 
the jewelry trade, according to informa- 
tion made known last week by the Pinker- 
ton National Detective Agency. The 
man’s name is said to be Charles Miller, 
put he is also known to the police as 
“Charles Harris,” “C. Marx,” “C. Max,” 
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look-out for this man and if he appears 
to notify the nearest branch of the 
Pinkerton Detective Agency or H. S. 
Mosher, Superintendent of the Criminal 
Division of the Pinkerton Agency, 154 
Nassau St., New York. 








Watches and Clocks Exported by 
States in This Country During 1927 
WASHINGTON, July 13.—Illinois led all 


other States in export sales of watches 
and clocks last year, with a total of 














CHARLES MILLER, ALIAS “CHARLES HARRIS,” AGAIN SWINDLING JEWELERS 


“George Winniman,” “The Alaskan Mil- 
lionaire” and “L. Levy.” 

On May 21, 1921, this man was ar- 
rested at Salt Lake City, Utah, and was 
returned to Denver, Colo., where he was 
sentenced to serve from three years and 
nine months to six years in the Canon 
City, Colo., Penitentiary. He has been 
released from this institution and it is 
understood on July 3, last, he called on 
a jeweler at Gulfport, Miss. 

Using the name of “C. Marx,” he rep- 
resented himself as a jewelry salesman 
but was unsuccessful in swindling his 
intended victim on this first visit. He 
returned, however, while the jeweler’s 
son was alone in the store and succeeded 
in securing on memorandum, a box con- 
taining six rings valued at $1,400. 

This man has been a constant opera- 
tor in the jewelry trade, and has been 
arrested in Salt Lake City, Denver, 
Colo., Niagara Falls, N. Y., Portland, 
Me., Thomaston, Me., and Milwaukee, 
Wis. His record also shows that he has 
served time in the Colorado, Wisconsin 
and Iowa penitentiaries. 

Miller is described as being between 
60 and 65 years old, standing five feet, 
one-half inches tall and weighing about 
140 pounds. He is of medium build, has 
gray hair and a very small head. He is 
also clean shaven, wears rimless bi- 
focal glasses with gold earpieces. This 
man suffers an affliction which makes it 
easy to identify him. In talking he stut- 
ters and his false teeth seem to bother 
him constantly. He also has an ailment 
which causes him to jerk his right hand 
over his shoulder when he talks. 

Jewelers are warned to be on the 


$985,292. Connecticut was a fairly 
close second with $791,596, and New 
Jersey ranked third with $571,209, ac- 
cording to a tabulation made by the 
Department of Commerce of 1927 ex- 
ports of watches and clocks, by States 
ot origin. 

The total exports of timepieces by 
these three States for the year was 
$2,348,097. The peak was reached in 
the third quarter when export business 
amounted to $664,617. Connecticut ex- 
ports exceeded those of Illinois in the 
fourth quarter, but in the first nine 
months of 1927, the share of Illinois in 
export business was larger than that of 
the other States. 

The Commerce Department’s tabula- 
tion does not account for the total ex- 
ports of watches and clocks from the 
United States last year, but reveals that 
Illinois, Connecticut and New Jersey 
were the leading exporters of time- 
pieces. The tabulation follows: 
EXPORTS OF WATCHES AND CLOCKS, BY STATES, 

IN 1927 


First Second Third Fourth 

State Quarter Quarter Quarter Quarter 
Conn.— 

W’tch’s $59,591 


Total 


$48,347 $111,431 $117,182 $336,551 


Clocks 108,331 114,182 108,920 128,662 455,045 
Illinois 266,109 254,749 251,933 212,501 985,292 
N. J. 109,665 133,842 197,333 130,369 571,209 








Gustaf Sylvan of Sylvan Bros. of 
Columbia, S. C., attended the third an- 
nual sales conference for retail jewelers 
at the Gorham Co.’s factory during the 
week of July 9. After the Gorham con- 
ference Mr. Sylvan visited the jewelry 
centers of New England and other 
points of interest. 
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Boston Jewelers Warned 





Extra Precautions Taken Following Report 
That New York Yeggs Are Planning 
to Rob Hub Jewelers 


Boston, MAss., July 16.—Inside in- 
formation that a gang of New York 
yeggs were headed for Boston to stage 
a big jewelry store robbery resulted in a 
police order issued to jewelers which pro- 
vides additional protection for the down- 
town district, and particularly the sec- 
tion of the city where the big jewelry 
stores are loeated. Police in plain 
clothes, on foot, and in automobiles, will 
tour the downtown section in addition 
to the regular uniform officers on their 
beats. 

All jewelers in the city were warned by 
the patrolman on the beat of the coming 
of the New York gang and the officers 
were told to give special attention to all 
jewelry stores on their beats until fur- 
ther notice. The police order, which was 
kept secret as long as possible, is one of 
the most drastic which has been issued 
in months. It warns that the gang will 
possibly try to stage a robbery today or 
tomorrow and it hints that trouble is 
brewing for the police officer on whose 
beat a successful job is staged. With the 
news of the coming of the New York 
jewel robbers came also the information 
that a number of clever women “dips” 
are working in Boston and at the sur- 
rounding beaches. A number of brooches 
and pendants have been stolen from 
women in crowds and several pockets 
have been picked—all thought by the 
police to be the work of women crooks. 

Information about the coming of the 
New York jewel robbers was secured by 
the police from Boston crooks who were 
arrested early yesterday. 

Yesterday the police learned from 2 
Boston suspect that two New York 
gangsters, said to be the leaders of the 
most clever and successful band of jewel 
thieves in that city, are already in Bos- 
ton. The police learned that these men 
are here looking over the lay of the land 
and planning a coup. They also learned 
from the New York authorities that a 
number of the associates of these two 
men have disappeared from their haunts 
in New York. The New York police 
warned that they may have followed the 
leaders to Boston. 

The strictest secrecy surrounded the 
order which was issued last night by 
Superintendent Crowley to the captains 
of all police divisions in the city. In the 
instructions he notifies the officers in 
charge of the stations to be out on the 
street and pay particular attention to 
the larger jewelry stores in the city. 

Superintendent Crowley tells the cap- 
tains in the order that these New York 
crooks sometimes hire an office in the 
building in which the robbery is to be 
committed, thus gaining easy entrance to 
a position from which they may crack 
safes or go to any other ends to get their 
loot. 








Pearley Rowe, Alma, Mich., has 


bought the Spaulding Shoppe. 
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Sir Thomas Cullinan Visits America 





Man After Whom Largest Diamond Was Named Tells of Its 


Discovery and Discusses Present Conditions 


Jewelers in all parts of the United 
States were particularly interested in 
the brief announcement which appeared 
in the daily press, last week, to the ef- 
fect that Sir Thomas Cullinan, D. O. S., 
who was formerly the chairman of the 
Premier Diamond Mines in the Trans- 
vaal, had arrived in this country with 
his wife for a visit of about six weeks. 
Sir Thomas reached New York on the 
Aquitania on Friday, July 6. Particular 
interest centers in his visit owing to the 
faet that the famous Cullinan diamond, 
the largest ever found and which was 
presented to King Edward VII, was 
named after the visitor. 

“This is my first visit to America 
although I have looked forward for 
years to seeing your country,” said Sir 
Thomas to a representative of THE 
JEWELERS’ CIRCULAR. “I am no longer 
at the head of the Premier Diamond 
Mines, having disposed of my interests. 
I come to the United States as an ob- 
server rather than the representative of 
diamond mining interests. I plan to 
spend six weeks in seeing as much of 
America as I can. 

“The diamond interests, it seems to 
me, are, today, upon a very firm and 
satisfactory basis. I believe that ex- 
aggerated reports have, from time to 
time, been circulated in the United 
States as elsewhere, concerning the un- 
stable condition of the diamond market. 
It has been reported that the discovery 
of important new diamond fields might 
result in so increasing the supply that 
prices would be seriously affected. As 
a matter of fact, a definite understand- 
ing has been reached between the gov- 
ernment of South Africa and the own- 
ers of diamond mines, which makes it 
possible to definitely control the output 
in the future. It is safe to assume that 
there will be no serious fluctuations in 
the price of diamonds and I, personally, 
expect the value of diamonds will in- 
crease in future as in the past, thus 
rendering them one of the best invest- 
ments in the world. 

“The alluvial diamond fields are cer- 
tainly no menace to the stability of the 
diamond market. The diamonds found 
on or near the surface, as a rule, are 
often of excellent quality. They have 
lain on the surface and been acted upon 
by water and weather conditions, so 
that the poorer diamonds have been dis- 
integrated and in large measure swept 
away. The diamonds found in these de- 
posits are not very large but they are 
often of excellent quality. The yield of 
the alluvial diamond fields will not be 
very great, however, because of the na- 
ture of the deposits. All the diamonds 
are found on or near the surface. It is 
impossible to increase the output by 


digging deeper into the earth as in the 
case of ordinary diamond mines. 


After 


all, the entire yield of the alluvial fields 
forms but a small percentage of the 
entire diamond output. 

“The South African diamond mines 
form, today, I believe, nearly 90 per 
cent of the total output. Although the 
demand for diamonds has_ increased 
enormously in recent years, there is no 
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SIR THOMAS CULLINAN, WHO IS VISIT- 

ING THIS COUNTRY FOR THE FIRST 
TIME 


danger that the supply will not be suffi- 
cient. Before the discovery of the South 
African diamond fields, there was seri- 
ous discussion as to whether the world’s 
supply of diamonds would keep pace 
with the rapidly increasing demand. It 
was even suggested that a situation, 
known as a ‘diamond famine’ might 
some day develop. The enormous wealth 
of diamonds mined in South Africa, in 
recent years, has definitely put an end 
to any such fear. 

“There are several versions to the 
story of the discovery of the famous 
Cullinan diamond, since you ask me. 
The truth of the matter is rather stran- 
ger than fiction. Until the discovery of 
the Cullinan, no diamond approaching 
its size had ever been found. The Kohi- 
noor, which is, I presume, the most fa- 
mous diamond in the world is about on- 
twentieth of the weight of the Cullinan. 
There are, I believe, only a dozen dia- 
monds in the world weighing 100 carats 
or more. The Cullinan weighs 3023 
carats. Perhaps the layman in such 
matters would be more impressed by the 
statement that it weighs about four and 
one-half pounds. 

“There is no precedent for calculat- 
ing the value of such a gem. As the size 
of the diamond increases,. its value 
jumps at a surprising rate. Should one 
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follow the accepted scale of estimating 
the value of diamonds, there would 
scarcely be enough money in the world 
to buy the Cullinan. 

“The largest of all diamonds was 
picked up by the merest accident in the 
Premier mines about 20 years ago. [It 
was found at a depth of 38 feet below 
the surface. The regular mine excaya. 
tions had exposed it. It chanced that 
the floor manager and an assistant were 
making their daily inspection to plan 
for the next day’s blasts, when they no. 
ticed a glistening object some distance 
away. I believe they were some 49 
feet from it when the sun striking one 
of the facets of the diamond, was re. 
flected for a considerable distance. The 
manager suggested that it might be 
worth while to examine the phenomenon, 
His assistant discouraged him, explain- 
ing that time was precious and there 
were many glistening objects about the 
ground scarcely worth inspection. The 
manager walked over to _ investigate, 
He had no tools with him except his 
pocket pen knife, which he employed to 
loosen the curious stone from the earth. 
After several minutes’ delay, his asso- 
ciate called to him to ‘shake it up, since 
they had important work to do. 

“It was only the work of a few min- 
utes to loosen the stone. Both men were, 
of course, diamond experts and instant- 
ly recognized the fact that they held in 
their hands, a diamond of priceless 
value. When it was cleaned and 
weighed, the importance of the discov- 
ery was realized. The diamond was 
named after me. 

“A diamond of such size is so im- 
mensely valuable that it is difficult to 
know what to do with it. The problem 
was solved by finally presenting the 
stone to King Edward VII on his birth- 
day, and it has been preserved among 
the crown jewels. The stone was of 
such a form that it was impossible to 
cut it to form a single brilliant. After 
long consultation, it was finally decided 
that the best use could be made of it by 
cutting it into a number of smaller 
stones. The two largest stones cut 
from the Cullinan are the largest dia- 
monds, today, in the world.” 








A large truck owned by the American 
Express Co., caused considerable excite- 
ment one afternoon recently just as it 
was about to enter Granby St., at Nor- 
folk, Va. A loud crash was heard fol- 
lowed by a clattering of glass on the 
streets. Shoppers, pedestrians and 
others ran for shelter at the sound and 
did not again make their appearance 
until it was learned that the truck had 
struck the stanchion supporting the 
awning on the lane side of Schneer’s 
jewelry store, causing it to strike the 
heavy plate glass window. The impact 
of the blow shattered the glass. Clerks 
in the jewelry store rushed to the front 
of the place thinking first of robbery 
but they soon learned the cause of the 
excitement. The police were notified 
and officers sent to guard the store until 
the glass was replaced. 
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Alleged Thief Arrested 





Man Charged with Stealing Bag of Jewelry 
from Salesman in Boston Caught 
After a Chase 


Boston, July 14.—Charged with 
snatching a jewelry case, the property 
of Matthew H. Payton, Clifford St., 
Providence, R. I., Frank Wallace, 24. 
of Allston, was arraigned in the Mu- 
nicipal Court yesterday, and held in 
$3,000 bail for a hearing on July 25. 
Wallace pleaded not guilty. 

The theft took place July 12 in the 
Jewelers building. Jeremiah Mullen, a 
porter, was carrying Mr. Payton’s case 
which contained jewelry valued at 
$5,000. The porter put the case down 
while he was opening the door leading 
into the office of M. S. Page & Co. on 
the fourth floor. Before Mullen had 
placed his hand on the knob two men 
appeared. One snatched the case and 
both ran through the corridor and down 
stairs into the street. 

Although the robbery, the recovery of 
the jewels and the arrest took but a few 
minutes the story opened the morning 
of July 12 when William J. Jones of the 
Pinkerton National Detective Agency 
received information that three young 
men involved in the snatch theft of 
$3,000 worth of jewels from Thomas 
Long & Co., Summer St., a few days 
ago, were in his district. Mr. Jones was 
told by the informant that he could 
recognize the youths by the fact that 
they were hatless and coatless. Mr. 
Jones had barely stepped out of his office 
when he saw three young men carelessly 
sauntering up Franklin St. The Pinker- 
ton man trailed the trio up Franklin St., 
almost to Washington St. The three 
walked up to a parked coupe and one 
threw something on the seat. 

Mr. Jones decided to watch the car 
and the three men disappeared. He 
remained at his post for three hours 
before anything happened. During that 
time Mr. Payton, the Providence jewel- 
er and his porter arrived at the Jewel- 
ers building, and while the porter put 
a jewelry case down to open the door 
the bag was snatched by the two young 
men who made away with it along 
Washington St. Mr. Jones, the detec- 
tive, saw one of the men run up and 
place the jewelry bag on the running 
board of the car. This man, said to be 
Wallace, sighted Jones and ran down 
Franklin St. The Pinkerton man picked 
up the bag, opened it, saw the diamonds, 
and called police headquarters. A mo- 
ment later the telephone bell at the 
Milk St. station rang and a sergeant 
answered. 

A car owned by Charles Wallace of 
Dorchester had been stolen. The police 
inspector coordinated the information he 
had received and the automobile was 
ordered confiscated and two inspectors 
sent to get it. In the machine, it is 
claimed, were found two hats and two 
coats. When Frank Wallace entered 
the police station to report the loss of 
his brother’s car he was arrested. 
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Wallace denied that he knew anything 
of the Payton robbery. 

The jewelry stolen from Thomas Long 
& Co. was the property of Arthur H. 
Moore, a jewelry salesman from New- 
ark, N. J. He entered the Thomas Long 
building and set down his bag while 
negotiating a sale of jewelry. A few 
moments later he looked for the bag and 
discovered it was missing. ; 








Federal Trade Commission Seeks Ex- 
pressions from Consumers on 
Resale Prices 


WASHINGTON, July 16.—The Federal 
Trade Commission has followed up its 
questionnaires to manufacturers, whole- 
salers and retailers in its resale price 
maintenance investigation with another 
to consumers, thus completing its pro- 
gram for obtaining the consensus of 
opinion of all parties concerned in and 
affected by the practice. 

Consumers have been asked by the 
Commission whether they favor legis- 
lation permitting the manufacturer to 
make enforceable agreements with re- 
tailers fixing the prices to be charged by 
them to the ultimate consumer for 
trade-marked and_ branded articles: 
whether they think the manufacturer or 
the merchant is better qualified to de- 
termine the prices at which goods are 
to be sold to the consumer; whether, 
assuming that resale price maintenance 
contracts are made lawful, the manu- 
facturer should be permitted to estab- 
lish a single fixed resale price, or mere- 
ly a minimum selling price, or should 
be allowed to use whatever basis he 
chooses. 

The Commission’s questionnaire also 
asks for an expression of opinion from 
consumers on what benefits they would 
derive from legislation giving the manu- 
facturer the right by contract to require 
retailers to sell his branded product at 
a fixed price, also what injuries they 
would suffer from such legislation. The 
Commission desires to know whether 
consumers in purchasing goods, regard 
brands or trade-marks as guaranteeing 
quality, and in this connection the con- 
sumers are requested to name types of 
goods and state briefly the experience 
in connection with each type that serves 
as a basis for their answers. Consum- 
ers are asked to state whether they re- 
gard branding or trade-marking and 
advertising goods as affording assur- 
ance of a reasonable price; whether the 
consumer, in buying at stores that fea- 
ture cut prices on branded goods, ordi- 
narily buys other than the cut-priced 
merchandise; and whether the consumer 
finds it advantageous to patronize cut- 
price stores. Finally, the consumers 
who receive the questionnaire are asked 
to state, price, quality and service ren- 
dered given due consideration, which 
distribution agency is the more desir- 
able, the retailer who gives credit and 
makes delivery of goods, or the cash- 
and-carry store. 

Some criticism attaches to the Com- 
mission’s questionnaire to consumers on 
resale price maintenance because the 


‘and watches into their pockets. 
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questions are presented without regard 
to the provisions of the Capper-Kelly 
price-protection bill now pending in 
Congress. It is argued that this may 
prejudice the answers of the consumer. 
Advocates of the Kelly bill explain that 
this measure does not provide for un- 
limited, or unqualified fixing and main- 
tenance of resale prices and applies only 
to competitive trade-marked goods. It 
is not mandatory and the prices agreed 
upon may be changed under the condi- 
tions provided in the bill. 

The Federal Trade Commission is ex- 
pected to submit to Congress at the De- 
cember session its report on the inves- 
tigation which was undertaken with a 
view to giving Congress some guidance 
in the enactment of legislation to re- 
move present legal obstacles to enforce- 
ment of resale price maintenance poli- 
cies by manufacturers. The proponents 
of the Kelly bill hope that the Commis- 
sion’s report will be instrumental in 
convincing Congress that the enactment 
of such legislation is in the public in- 
terest. 


Alleged Robber Caught 











Man Accused of Participating in New York 
Jewelry Robbery Arrested in Hotel 
Lobby 


A man accused of being one of the 
two bandits who last January held up 
the store of the Commonwealth Co., 
pawnbrokers and jewelers, 1675 Broad- 
way, New York, was arrested on Mon- 
day in the lobby of the Century Hotel. 
When brought in by Detectives Thomas 
Tunney of the W. 68th St. Station and 
Jerome Butler of the W. 47th St. Sta- 
tion the prisoner described himself as 
George Williams, salesman, 40 years of 
age and living at the Hotel Century, 
110 W. 46th St. According to the po- 
lice Williams has a long criminal rec- 
ord. 

Following the arrest of Williams the 
detectives went to the prisoner’s room 
in the Hotel Century where they opened 
three suit cases. The detectives claim 
that concealed in false bottoms of these 
satchels, they found 40 unset diamonds, 
rubies and emeralds said to be part of 
the loot taken from the store of the 
Commonwealth Co. They also say that 
they found an automatic pistol and sup- 
ply of ammunition, picture wire and 
several lumps of German silver. The 
gems were found packed in_ small 
chamois bags, they reported. 

The hold-up at the Commonwealth 
store occurred shortly after 10 o’clock 
on the morning of Jan. 17 last. At that 
time Isadore Mitchell, the manager, was 
transferring jewelry from the safe to 
the show window with the aid of Ben- 
jamin Halpen, a clerk, when the rob- 
bers appeared with drawn revolvers and 
marched the manager and clerk behind 
a partition. There they were bound to 
chairs, after which the robbers pro- 
ceeded to empty several trays of jewelry 
After 
gathering up their loot the robbers 
escaped. 
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Must Serve Two Terms 





William G. Unkelbach Must Face Another 
Charge When His Time in Prison 
Has Expired 


William G. Unkelbach, better known 
as “Baltimore Willie,” who was one of 
the members of the notorious Whitte- 
more gang of jewelry thieves, must 
serve two terms in prison before sen- 
tence will be passed on a third charge 
to which he recently pleaded guilty. 
This procedure was decided upon last 
Tuesday, when Unkelbach was brought 
before Judge Nott, in the Court of Gen- 
eral Sessions after pleading guilty to 
an attempt to escape from the West Side 
Prison on May 29, 1927. 

Unkelbach recently testified against 
Nate Weinzimmer, the convicted chauf- 
feur for the Whittemore gang and in 
appreciation of the help that he rendered 
the State, Assistant District Attorney 
Charles Garrison, urged the court to 
suspend sentence on the charge of sec- 
ond degree assault as a second offender, 
which was the outgrowth of his attempt 
to escape from prison. Judge Nott, how- 
ever, held that the prisoner must serve 
out the remainder of his two sentences, 
one ranging from four to eight years 
and the other from 10 to 20 years. 
After Judge Nott’s ruling, a bench war- 
rant was lodged against Unkelbach with 
the warden at Dannemora where the 
prisoner will serve his terms. At the 
expiration of these sentences, the bench 
warrant will be served and Unkelbach 
will again be brought before the court. 








Security Alliance Meeting 





New Members Admitted and Rewards Or- 
dered Paid at Monthly Gathering 
of Executive Committee 


The regular monthly meeting of the 
executive committee of the Jewelers 
Security Alliance was held last Friday 
at the organization’s headquarters, 15 
Maiden Lane, New York. Those pres- 
ent included President Harry C. Larter; 
vice-presidents, Brotherly and Wormser; 
secretary, Noyes and Messrs. Brown, 
Dillingham and Sloan. 

During the meeting, 18 new members 
were admitted in Class B, while five 
Class A members were transferred to 
Class B. 

The following five rewards were or- 
dered paid: 

For the arrest and conviction of 
Thornton Curran, who smashed the 
show window at the store of J. Lustig, 
May 29, Bridgeport, Conn., and stole 
some goods, a portion of which was re- 
covered. Curran was sentenced to six 
and one-half months, the reward being 
paid to Sergeant Grandfield and Officer 
Clampett. 

For the arrest and conviction of Phil- 
lip Strong, sneak thief, who robbed the 
store of the Kortkamp Jewelry Co. of 
St. Louis, Mo., on March 21, and stole 
$84 worth of goods, which were re- 
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covered. Strong was sentenced to nine 
months, the reward being paid to Ser- 
geant Behnken. 

For the arrest and conviction of John 
Ulrich, John Wehre and Fred Uhrich, 
who broke into the store of Fred Dietz, 
Scribner, Neb., on June 16, and stole 
about $165 worth of goods, $129 of 
which was recovered. Two of these 
thieves were sentenced to two to 18 
months and the other to an Industrial 
School. The reward was paid to Sheriff 
W. A. Johnson. 

For the arrest and conviction of Reyes 
Vasquez and Jose Rias, who smashed 
the show window at the store of T. J. 
Dale Jewelry Co., Kenosha, Wis., on 
May 26, and stole about $1,500 worth 
of property, the larger part of which 
was recovered and the thieves sentenced 
to not less than three and not more 
than five years in the States prison at 
Waupun. The rewards were paid to 
Officer Frank Larson and George Dob- 
bins. 

For the arrest and conviction of Mrs. 
Mabel Cowell, Mrs. Mary Gallagher and 
Mrs. Mary Wismiewski, who stole dia- 
mond wedding rings from the stores of 
E. P. Miller; James Mix; Paul Jewelry 
Co.; the Jewel Box and Baer Jewelry 
Co., all of Albany, N. Y., the total value 
of which was about $500. Practically 
all of the stolen property was recovered. 
Because these women were first offend- 
ers and all have small children they 
were given a suspended sentence. The 
reward was paid to Sergeant Patrick F. 
Lennon. 








Esslinger & Salm Co., Evansville, Ind., 
Goes Into Hands of Receiver 


EVANSVILLE, IND., July 14.—The 
Esslinger & Salm Co., retail jeweler, 217 
Main St., this city, was placed in the 
hands of a receiver by Edgar. Durre, 
judge of the Vanderburgh County 
Superior Court. The Citizens’ Trust 
and Savings Bank was named as re- 
ceiver. 

Oscar Esslinger is the sole proprietor 
of the store, Mark Salm, the other firm 
member having died six years ago. The 
Citizens’ National Bank declared in its 
complaint that the jewelry company 
owed it in promissory notes the sum of 
$6,676, and of this $3,076 was due and 
unpaid and that there are many other 
creditors of the company. Judgment 
for $3,800 on the unpaid 30-day promis- 
sory notes also was sought by the plain- 
tiff. 

Mr. Esslinger for many years was as- 
sociated with the retail department of 
the old I. Gans Jewelry Co., now Ra- 
phael Bros., S. First St., here. He and 
Mark Salm formed a partnership nearly 
25 years ago and embarked in business 
for themselves under the firm name of 
the Esslinger & Salm Co. The firm is 
one of the best known in jewelry circles 
in this end of the State. 








Clifford C. Wainman has moved from 
Ottawa, Ont., Canada, to New Market. 





CIRCULAR 





July 19, 1998 





Pacific Coast Gift Show 





Jewelry and Giftwares Displayed at Fourth 
Annual Exhibit in San Francisco 


SAN FRAnNcisco, July 16.—A number 
of jewelry concerns exhibited their 
wares at the fourth annual Pacific Coast 
Gift and Art Show held at the Palace 
Hotel, this city. The exhibit came to 
a close, yesterday, after an unusually 
large registration of visitors over the 
week-end. 

On the first two days of the show, 
a large number of jewelers and gift 
ware dealers appeared at the Palace 
Hotel to review the exhibits. It is esti- 
mated that nearly 150 rooms were 
devoted to the displaying of gift and 
art wares and jewelry. 

The lines of the Oneida Community, 
Ltd., the International Silver Co., and 
other concerns were shown by E. Bast- 
heim Co., Los Angeles, Cal. An attrac. 
tive display of clocks made by the New 
Haven Clock Co., was made by Morgan 
& Allen, which concern also exhibited 
some attractive novelties. Sunderlin & 
Miller, Los Angeles, had an exhibition 
of Rockwell silver and other lines of 
merchandise. The show was a marked 
success, and the buyers who attended 
had an excellent opportunity of review- 
ing the lines of hundreds of concerns 
displayed under one roof. 








Eight Pearl Necklaces Valued at 
$2,000,000 Received at Port 
of New York 


Appraiser of the Port of New York, 
F. J. H. Kracke, now has before him 
for examination eight pearl necklaces, 
consigned to importing houses, with a 
total foreign valuation said to be in ex- 
cess of $2,000,000. Appraiser Kracke 
refused to make public the names of the 
consignees or other details, but he did 
say to a representative of THE JEWEL- 
ERS’ CIRCULAR that seldom,- in his ex- 
perience, had he seen such perfectly 
matched pearls. 

The question has arisen, in connec- 
tion with these eight necklaces, as to 
whether they pay duty as strung neck- 
laces under the jewelry paragraph, 
1428, at 80 per cent ad valorem, or 
whether they will be allowed within the 
customs with duty payment of only 20 
per cent ad valorem, as being unstrung. 
This has not yet been decided. 








The Jewelers Guild of Reading, Pa., 
is completing arrangements for the an- 
nual convention of the Pennsylvania 
Retail Jewelers’ Association, to take 
place Monday and Tuesday, July 23 and 
24, at that place. There will be busi- 
ness sessions, Monday morning and 
afternoon with an address of welcome 
by Mayor J. Henry Stump, and election 
of officers and final business matters 
will be Tuesday morning’s program. On 
Tuesday afternoon, the visitors will be 
entertained at a picnic including vari- 
ous sports at the Eagle’s Home on 
Mount Penn. A clambake and dinner 
will be features. 
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Metropolitan Museum of Art Will Hold Eleventh Display 
Early in 1929 


Early in 1929, the Metropolitan Mu- 
seum of Art will hold its Eleventh Ex- 
hibition of American Industrial Art. 
This series of exhibitions has served as 
a sort of barometer of trends in cur- 
rent design; and as conditions in the 
field which it represents have warranted 
or demanded, the exhibitions themselves 
have been modified in controlling re- 
quirements and general content. In 
other words, they have reflected the 
market. 

The forthcoming 11th exhibition in 
this series, says the Bulletin of the Mu- 
seum, is planned to respond as faith- 
fully to the steady development of art 
in industry. Contemporary design will 
be given an opportunity to show its 
prowess in a gallery arrangement in- 
volving a number of groups of objects; 
these will be related, not as though in 
a room interior, but brought into some 
other harmonious relationship to bring 
out unity of style. This procedure, it 
is hoped, will eliminate the difficulties 
and limitations imposed by the display 
of specific rooms, and give to craftsmen 
and manufacturers greater freedom to 
show more varied and more numerous 
items. 

To facilitate the organization and ar- 
rangement of the proposed concerted 
group-displays, the Museum has en- 
listed the aid of a cooperating commit- 
tee, to be engaged specifically with the 
problem of this 11th exhibition, both as 
to the general presentation in the Gal- 
lery of Special Exhibitions, in itself a 
task of no mean proportions, and as to 
the preparation of the groups. Mem- 
bers of this committee have agreed to 
marshal such talents as may be re- 
quired to execute various arrangements 
of related objects, the whole undertak- 
ing worked out, as usual, in conjunction 
with the staff of the Museum and spe- 
cifically through the office of the Asso- 
ciate in Industrial Arts. 

The cooperating committee consists of 
the following: Raymond M. Hood, 
architect, designer of the American Rad- 
iator building in this city and, with John 
Mead Howells, designer of the Chicago 
Tribune building; Ely J. Kahn, archi- 
tect, known for a number of buildings in 
New York and other cities and designer 
in contemporary vein of various acces- 
sories, such as lighting fixtures, metal, 
ete., and architect of the recent Exposi- 
tion of Modern Art at Lord & Taylor’s; 
Eliel Saarinen, eminent Finnish archi- 
tect, who is designer of various projects, 
such as parts of the Lake Front of Chi- 
cago, has staged exhibitions in Venice 
and other European cities, and is at 
present engaged upon the extensive 
school buildings of Cranbrook, the foun- 
dation of George G. Booth of Detroit; 
Eugene Schoen, architect and decorator, 


well-known designer of furniture and in- 
teriors of contemporary type, who has 
designed various department store inte- 
riors and was ably represented in the 
Art in Industry Exposition of the R. 
H. Macy Co.; Leon V. Solon, designer 
and polychromist, long engaged in the 
ceramic field, designer of important 
decorative installations in public build- 
ings, and engaged at present in develop- 
ing the exterior color treatment of the 
Pennsylvania Museum at Philadelphia; 
Ralph T. Walker, architect, designer of 
the New York Telephone building and 
numerous other business structures. 

Preliminary to and coincident with 
the work of this committee have been 
the aid and direction of the advisory 
committee on industrial art which has 
served so helpfully in previous exhibi- 
tions. These men engaged in manufac- 
ture or design have given freely of their 
time and effort to aid the museum in 
developing its relationships to industry 
as expressed in these presentations of 
current production; their counsel has 
often given strength to our purpose and 
added wisdom to our enterprise. The 
committee is constituted as follows: John 
P. Adams, Kensington Mfg. Co. (furni- 
ture); Sidney Blumenthal, Shelton 
Looms (velvets); F. W. Budd, Cheney 
Bros. (silks); Frederick Carder, Corn- 
ing Glass Works (glass); Cleveland A. 
Dunn, Graff, Washbourne & Dunn 
(silver); A. J. Graffin, Graffin & Dolson 
(cretonnes); Howard Greenley (archi- 
tect); Howard M. Heston, M. H. Birge 
& Sons Co. (wallpaper); Frank G. 
Holmes, Lenox, Inc. (porcelains) ; 
Walter W. Kantack, Kantack & Co., Inc., 
(metalwork) ; R. J. Ogborn, M. J. Whit- 
tall Associates (rugs); Karl Schmieg, 
Schmieg-Hungate & Kotzian, Inc., (fur- 
niture); Leon V. Solon, American En- 
caustic Tiling Co. (ceramics); Louis C. 
Tiffany (designer) ; V. F. von Lossberg, 
Edward F. Caldwell & Co., Inc., (metal- 
work); Harry Wearne, president, Art- 
in-Trades Club; Giles Whiting, Persian 
Rug Manufactory (rugs). 








An International Exhibition of Cera- 
mic Art 


In extension of its interests in con- 
temporary industrial arts and decora- 
tion, the Metropolitan Museum of Art, 
New York, will show in October the In- 
ternational Exhibition of Ceramic Art, 
now being assembled by The American 
Federation of Arts. A circuit of eight 
museums has been arranged including, 
after a first showing at the Metropolitan 
Museum, the following: The Baltimore 
Museum of Art, Carnegie Institute, The 
Cleveland Museum of Art, The Detroit 
Institute of Arts, The Minneapolis Insti- 
tute of Arts, The Newark Museum As- 
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sociation, The Pennsylvania Museum 
and School of Industrial Arts. 

This enterprise is made _ possible 
through a generous grant from the Gen- 
eral Education Board. The Director of 
the Industrial Arts Division of this im- 
portant body, Professor Charles R. Rich- 
ards, has been for many years a student 
and connoisseur of ceramics, and by his 
friendly interest the present undertak- 
ing received great encouragement. The 
grant to the Federation covers a period 
of three years and makes possible a se- 
ries of industrial art exhibitions, each 
a one-material or one-type exhibition, 
and all international in scope. 

It is estimated that the forthcoming 
ceramic exhibition will contain from 300 
to 500 pieces of pottery and porcelain, 
with ample representation of English, 
French, German, Austrian, Dutch, Dan- 
ish, Belgian and Czechoslovakian, as 
well as American work. 








The Platinum Market 


Conditions in the platinum market 
still remain unchanged with no indica- 
tion of any immediate improvement. 
Iridium displayed some strength and at 
present seems firm at $325 an ounce. 
Trading is still quiet and prices which 
have been quoted for the past few weeks 
are still being quoted. The official prices 
are as follows: 


Per Ounce 

WP 6550'S 4086. dh, Ged dre amrareraccceserer dace $78 
Platinum containing 5 per cent 

RI UONININ 6.ca o uo dies ws..ciceuin aliec@. aya bie ee cys 88 
Platinum containing 10 per cent 

RMON 865, a aio: diesel tose auaedepietah oda 
NGI oi 5i.b s'6, 0:0 erwcenereieia wwcoremacdeae 325 
EOE ROM PONE 5 5a 60:6: soyailcserieraraslardl cares Bnav 0leice 55 








Business Troubles 





An involuntary petition in bankruptcy 
has been filed against Oscar Caplan, 
Baltimore, Md. 

Frank W. Merriam, Fremont, Ohio, 
is reported to be in bankruptcy. The 
first meeting of creditors will be held 
July 25. 

George W. Nelson, Aurora, IIl., has 
filed a voluntary petition in bankruptcy. 
The assets are given as $679 and the 
liabilities, $6,606. 

Aaron E. Markoff, Providence, R. I., 
is offering 20 cents on the dollar to 
creditors. The assets are placed at 
$2,300 and the liabilities, $5,630. 








A firm engaged in the manufacture 
of manicuring specialties has agreed 
under a stipulation reached with the 
Federal Trade Commission to cease and 
desist from describing its products as 
“Ivory,” “Shell,” “Amber,” “Ivory 
Grained,” “Pearloid on Amber,” “Deco- 
rated Amber,” “Pearl on Amber,” “Ivory 
on Amber,” and “Platinum Finish.” 
The Commission found in the case of 
respondent’s mail and pocket files, which 
were the articles described as “Platinum 
Finish,” that they are not finished in 
platinum or made of platinum metal, 
but of a substance finished to simulate 
platinum in appearance. 





Swindler Sentenced 





Man Who Mulcted Jewelers While Posing 
as Unfortunate Farmer Sent to 
Indiana Penitentiary 


A sentence of from one to seven years 
in the Indiana Penitentiary was imposed 
recently upon James H. Clark, alias 
“Frank Andrews,” of Coffeyville, Kan., 
who was arrested several weeks ago on 
a charge of obtaining merchandise un- 
der false pretenses. Clark, it will be 
recalled, was arrested after he had ob- 
tained a watch worth $25 from Harold 
Ratcliff, a jeweler at Knightstown, Ind. 

Prior to his arrest, THE JEWELERS’ 
CIRCULAR had issued a warning against 
the operations of this man, who ap- 
peared at several jewelry stores dressed 
in overalls and carrying a broken watch. 
The timepiece, he would always claim, 
had been given to him by his wife as a 
gift, and while working had been caught 
in a corn shredder. Fearing to tell his 
wife of his misfortune, he would ask 
the jeweler to replace the timepiece with 
another of a similar make. The jewel- 
ers who were visited by this man did not 
have this particular watch in stock, but 
assured the supposed customer that they 
would.order one. The man, at his own 
request, was invariably given another 
watch to keep until his new timepiece 
arrived. Needless to say, the man never 
returned with the loaned watch nor to 
claim the watch he ordered. 








Calendar Reform 





Secretary of State Appoints a National Com- 
mittee at Request of League 
of Nations 


WASHINGTON, D. C., July 17.—With a 
view to ascertaining sentiment in the 
United States regarding reform of the 
calendar, Frank B. Kellogg, the Secre- 
tary of State, has appointed, at the re- 
quest of the League of Nations, a Na- 
tional Committee for Calendar Simpli- 
fication representative of business, 
scientific and educational groups. A 
survey made by a special committee of 
inquiry of the League revealed that 
sentiment was generally favorable to a 
simplified international calendar’ in 
which the year would be divided into 13 
months of 28 days each. 

The desirability of scrapping the 
clumsy Gregorian system still in use 
has been debated for many years. Legis- 
lation with this end in view has been 
proposed in Congress session after ses- 
sion but until the League of Nations 
undertook to carry the project forward, 
little was done to institute the reform. 

George Eastman of Rochester, N. Y., 
is chairman of the extra-governmental 
committee appointed by Secretary Kel- 
logg. Subcommittees will be formed to 
deal with the proposal as it affects com- 
merce and industry, finance, science, 
transportation, labor, agriculture, jour- 
nalism and the home. It is expected 


that the subcommittees will have com- 
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pleted their surveys before the end of 
the year when a report will be compiled 
and submitted to the Secretary of State 
for the information of the League. 

Dr. C. F. Marvin, Chief of the U. S. 
Weather Bureau, and vice-chairman of 
the committee, declares that the 13- 
month calendar would have many ad- 
vantages over the Gregorian system. 
All months would be equal, have exact- 
ly the same recurring 28 days. The 
day of the week would always indicate 
the monthly date and vice versa. 

Both day and date could be recorded 
on clock and watch dials. The complete 
four weeks would exactly quarter all 
months, harmonizing weekly wages and 
expenses with monthly rent, accounts, 
etc. Pay-days would recur on the same 
monthly date which would faciltate both 
business and home life. Each week-day 
would recur on its four fixed monthly 
dates, thereby making more regular the 
weekly and monthly work, payments, 
production, etc. 

All periods for earning and spending 
would be either equal to or exact mul- 
tiples of each other. Holidays and other 
permanent monthly dates would always 
occur on the same week-day. Every 
month-end would coincide with the 
week-end. Fractions of weeks at month- 
ends would cease. 

The month of exactly four weeks 
would obviate many of the adjustments 
now necessary between four and five- 
week months. All months would be com- 
parable without any adjustments being 
made for unequal days or unequal num- 
ber of weeks. A _ great amount of 
clerical work would be eliminated in 
the preparation of accounting and sta- 
tistical reports in government, business, 
scientific, health and home affairs. 

As there would be 13 monthly settle- 
ments during the year instead of 12 
there would be a faster turnover in 
money; the same volume of business 
could be handled with less money. This 
would result in considerable saving 
throughout the country as a _ whole; 
there would be a saving of money in 
printing calendars, and of time in refer- 
ring to calendars. 

Special attention is called by Dr. 
Marvin to the advantages to industry if 
all holidays are placed on Monday. 
Great saving will be effected by having 
a holiday on Monday instead of the 
middle of the week. There is even a 
greater advantage to labor to have this 
arrangement that gives the worker two 
free days together whenever holidays 
occur. 








L. C. Leach, a pioneer in the jewelry 
business in Chattanooga, Tenn., has 
opened a new jewelry store at 735 Mar- 
ket St., Chattanooga. Mr. Leach has 
been in the jewelry business in Chatta- 
nooga for the past 30 years, having 
been associated with W. H. Fischer & 
Bro. for 18 years. For the past 12 
years Mr. Leach has been actively as- 
sociated with the Meyer-Leach Co., for- 
merly at 707 Market St. Recently the 
Meyer-Leach Co. closed out its business. 
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Held for Grand Jury 





Two Youths Now in County Jail at Akron 
° 
Following Arrest at Barberton 


AKRON, OHIO, July 16.—Two youths, 
who police say admitted robbing the 
Johns-Morgan Jewelry Co., S. Main St, 
less than a week ago, are being held in 
the county jail waiting appearance be- 
fore the grand jury on charges of high- 
way robbery. 

When arrested by the police of Bar- 
berton, near that city, the pair still had 
some of the loot taken from the South 
Akron jewelry shop, according to the 
police. Twelve wrist watches were 
found in the youths’ clothing, it is al- 
leged. 

Barberton police said the men had a 
stolen roadster. One of the prisoners 
is wanted in Alabama, where he is un- 
der a 35-year sentence, police reported. 
Ed McDonnel, chief of Akron detectives, 
was notified of the arrest and brought 
the youths to this city. 

The robbery was one of the boldest 
committed in years. William Smith, 
manager of the store, was bound to the 
sink in the rear of the store while the 
pair covered him with guns. 

Most of the loot, including several 
diamond rings, is still missing, police 
report. 

The visitors asked Mr. Smith to look 
at watches, and when he produced a2 
tray, one of the men covered him with 
a gun. Later he was bound. One of 
the men took $25 from the cash register. 
Mr. Smith was alone at the time. 








Another Gilbert Employe Receives 
Watch for Fifty Years’ Service 


Appreciating the value of the cumula- 
tive skill, acquired by many years of 
service, the William L. Gilbert Clock 
Co. has established the custom of pre- 
senting a watch to all employes whose 
years of service total 50. On July 3, 
therefore, M. H. Wilcox was called to 
a meeting of his co-workers, and C. E. 
Williams presented him with a gold 
watch suitably inscribed, after con- 
gratulating him on his faithful service 
for 50 years. He then received the con- 
gratulations and best wishes of his 
friends among whom are several who 
will be eligible for this award before 
many more years have passed. 

C. E. Williams, general manager, re- 
ceived many assurances from_ super- 
intendents and others in close contact 
with plant operation, that an unusual 
number of the men were particularly 
gratified to see Mr. Wilcox receive this 
recognition. They all felt that this 
spirit on the part of the company, of 
recognizing the merit and the skill of 
long-time employes, is one of the many 
contributing features of the quality of 
workmanship turned out in the Gilbert 
Clock Co. No wonder the employes of 
the Gilbert company are proud of the 
company and its product and are 


anxious to do their part to make it con- 
tinually better. 
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Earl Ashley and family are at Plum 
Beach for the summer. 

Sylvester K. M. Robertson has been 
confined to his home by an attack of 
the grippe. 

Mr. and Mrs. Raymond E. Ostby spent 


the last week-end with friends at 
Narragansett Pier. 

Mr. and Mrs. Leland A. Thornton are 
spending the season at their summer 
cottage at Watch Hill. 

Walter Lederer, who has been confined 
to his home by an infected neck is able 
to be out and about again. 

The Reuckert Mfg. Co., 162 Clifford 
$t., will have its vacation period during 
the week commencing July 28. 

The Cutler Jewelry Co., 72 Clifford 
St. resumed operations the past week 
after its vacation shut down. 

Mr. and Mrs. Richard W. Blanding 
left last week for Rochester, N. H., to 
spend the week-end with friends. 

Dwight Coultas has increased his fac- 
tory facilities by taking over another 
floor of the building at 246 Eddy St. 

Whitney & Kahn who recently re- 
moved from 246 Eddy St., are now 
settled in their new plant at 158 Pine St. 

The Tilden-Thurber Corp., this city, 
has opened a branch at Watch Hill on 
Fort Road opposite the Yacht Club 
under the name of the Watch Hill Shop. 


A dividend of $1.75 a share has been 
declared on the 7 per cent first preferred 
stock of the Gorham Mfg. Co., payable 
Sept. 1, to stockholders of record on 
Aug. 15. 

Sigmund Fischer, Preuffer & Fischer, 
with his family is spending the summer 
at Charlestown Beach on Rhode Island’s 
southern shore, directly overlooking the 
Atlantic Ocean. 

Joseph Lancor, the Lancor Mfg. Co., 
has returned from a trip to Plymouth, 
N. H., where he attended a camping ex- 
pedition of members of the Providence 
Exchange Club. 


Alfred B. Aldrich, for several years 
associated with the Bassett Jewelry Co., 
died on July 10, at the Hope Hospital 
after an illness of about 10 days from 
an abscess on the brain. 

The Speidel Chain Co. has enlarged 
its factory to increase facilities for the 
production of their goods. The concern 
Is now occupying the entire fourth floor 
of the Doran building, 70 Ship St. 

In the civil session of Sixth District 
Court before Judge Rueckert last week 
the W. A. Schaeffer Pen Co. in a case 
of assumpsit against Leo Grossman was 
given a judgment for $72.92 and costs. 


J. J. White Mfg. Co. has leased from 


the Standard Realty Co., a portion of 


the building, 144 and 158 Pine St., for 
a period of three years from Aug. 1, 
1928, with the privilege of renewal for 
two years. 
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Andrew Doleman was one of the 16 
to win the qualifying round for the 
Rhode Island amateur golf champion- 
ship over the Wannamoisett Country 
Club course last week, but went down 
in the second round of play. 

Monroe Block of Monroe Block & Co., 
has gone on an extended business trip 
for his concern through the West. Upon 
his return in August he will remain at 
the firm’s New York headquarters until 
the following month. 


Major John J. Collins of the Ostby & 
Barton Co., is in camp with 11 com- 
panies comprising the 243rd Regiment, 
Coast Artillery Corps, Rhode Island 
National Guard, for a 15 days’ training 
period at Fort Wright, N. Y. 


At a meeting of the directors of the 
Outlet Co., the past week the following 
were elected an executive committee: 
Joseph Samuels, Leon Samuels, Mor- 
timer L. Burba, Samuel Steiner, Jacob 
E. Edelstein and Joseph S. Gettler. 

The case of P. A. Cunningham against 
Leo Grossman was heard in the civil 
session of Sixth District Court last week 
before Judge Rueckert on a disputed 
book account, and on motion judgment 
was entered for the plaintiff for $23.50 
and costs. 

Matthew H. Payton, manager of H. 
Payton & Co., Inc., 40 Clifford St., is 
receiving the congratulations of his 
numerous friends on his good fortune in 
recovering his sample case with several 
thousand dollars’ worth of goods, that 
was stolen from his porter in Boston 
one day last week. 

Edward L. Gertsacov has reported to 
the police that the firm’s storehouse at 
424 Washington St., was entered by the 
use of false keys the other night and 
considerable property stolen. The con- 
tents of the storehouse consisted of 
stock, tools, fixtures, machinery, etc., 
from various manufacturing jewelry 
plants which his firm had salvaged at 
auction and private sales. 

The entering of a decree by Judge 
Edward W. Blodgett in Superior Court 
a few days ago allowed the final account 
of Horace M. Peck, as permanent re- 
ceiver for the Anglo-American Manu- 
facturing & Export Co. of this city and 
New York, and discharged Mr. Peck as 
receiver. In explaining the case and its 
ramifications, Mr. Peck told THE JEWEL- 
ERS’ CIRCULAR correspondent that about 
50 per cent of the creditors were Provi- 
dence and Attleboro manufacturing 
jewelers while the other 50 per cent 
were principally Newark concerns. He 
stated that while he had not reduced the 
present financial status of the case to 
dollars and cents he thought the credi- 
tors would realize about five or eight 
per cent of their claims. 








The Bureau of Foreign and Domestic 
Commerce lists jewelry, including 
watches classified as cheap and medium 
priced, for a firm in Colima, Mexico. The 
Bureau at Washington, D. C., or any of 
its branches will furnish additional in- 
formation about this request if refer- 
ence is made to File No. 32184. 





John Sullivan and family are sojourn- 
ing at Oak Bluffs. 

Raymond Avery motored to Albany, 
N. Y., last week where he visited with 
a brother. 

The Webster Co.’s plant resumed 
operations last week after a week’s 
shutdown. 

Clarence Fisher and John Straker 
have returned from an automobile trip 
to Montreal. 

After a week’s shutdown the plant of 
the W. G. Clark Co., Inc., on Chestnut 
St., has resumed operations. 

Mr. and Mrs. E. Linwood Wise and 
family have been spending the past week 
at Matunuck Beach, on Rhode Island’s 
south shore. 

The Evans Case Co. resumed opera- 
tions last week on a full time schedule, 
following a week’s shutdown for the 
annual overhauling and vacation period. 

Dancing under the auspices of the 
J. F. Sturdy’s Sons Co. Relief Associ- 
ation was held at the Sturdy Grove 
Clubhouse the other evening, following 
a band concert by the Attleboro Legion 
Band. 

Congressman Joseph W. Martin, Jr., 


‘was the principal speaker at the meet- 


ing of the North Attleboro Republican 
Club the other evening. Fred E. Sturdy 
was appointed a member of the special 
registration committee. 


Fall River, Mass. 











Miss M. E. Baker has opened an 
antique and gift shop at Westport Point 
to be known as the “Rummage Shop.” 

Congressman Joseph W. Martin, Jr., 
was the principal speaker at the 10th 
anniversary banquet of the Carlos Club 
here the other evening. 

A large fleet of private cars aug- 
mented the six buses that were engaged 
to carry the employes of the R. A. 
McWhirr Co. on their annual outing 
last Wednesday. The scene of the 
merrymaking was the Fair Grounds at 
the head of Westport Harbor where a 
clam dinner, served by Arnold D. Gard- 
ner, premier chef of that type of dinner 
in this section, was the first attraction. 
Six buses, three of them of the double 
decker type and more than 30 private 
cars were used in transporting the 350 
persons who went on the outing. Wives 
or husbands of the store force were 
invited. 








Plainville 


Mr. and Mrs. Max Berger have re- 
turned from their honeymoon trip to 
Bermuda. 

The Plainville Stock Co. has reopened 
its plant after a week’s shut down for 
overhauling and vacation period. 

Mr. and Mrs. John Kenerson and 
family spent the last week-end with re- 
latives in Buttonwoods, R. I. 














E. J. Hines, formerly in the retail 
business at Watertown, N. Y., is now 
in business for himself in this city. 

The death is reported from Holland 
of William Naigles, formerly of this 


city. He was a brother of Jacques 
Naigles of Boston. 

A. Josephson & Co. are now located 
in Room 528, Province building, 333 
Washington St. The business was for- 
merly conducted at 373 Washington St. 

Daniel Curran, the Curran, Myers & 
Carelton Co., is resting for two or three 
weeks. Visits to numerous points by 
automobile throughout the State will 
afford Mr. Curran some recreation. 

Mr. and Mrs. W. C. Dorrety have 
gone to Franconia, N. H., for their 
summer holidays. Franconia is a great 
golfing center, and Mr. Dorrety will be 
in his element for the next two or 
three weeks. 

Many congratulations have been re- 
ceived by Jacob DeYoung and his wife 
who have just celebrated the 45th an- 
niversary of their wedding. Mr. De 
Young has been associated with the 
diamond industry in this. city for more 
than 55 years, succeeding his father 
who started cutting diamonds in Boston 
about 1850. He is a member of the 
firm of J. & S. S. DeYoung in the 
Washington building. 

The Smith Patterson Benefit Associa- 
tion held its annual outing at- the Shore 
Gardens, Nantasket, July 9, with more 
than 100 in attendance. Prizes for the 
various sporting events were presented 
as follows: Tight rope walking, Miss 
Ethel Kidd; nailing contest, Mrs. Rachel 
Clark; cracker and whistle contest, Miss 
Ethel Kidd; ball and barrel contest, 
Miss Gladys Carlson; peanut race, Mrs. 
Hazel Hicks; 40 yard dash, Miss Ethel 
Kidd. Games for men were won by 
Captain Kendall’s team of married men 
against single men in baseball; Harold 
Briggs, pipe lighting contest; three 
legged race, Leonard Crosby; potato 
race, Don Reaves; relay race, Reaves, 
Briggs, Crosby, Ross; 50 yard dash, Don 
Reaves; ball and barrel contest, James 
Kingman. 

Prizes were awarded at the outing of 
the Thomas Long Employes Association 
held at Salem Willows, July 9. The prize 
winners were as follows: 75 yard dash 
for men, a pipe, won by Roy Clark; 50 
yard dash for women, umbrella, won by 
Aurora Edwards; potato race for men, 
cigarette case, Ed. Buckley; sack race 
for men, fountain pen, Edward Wood; 
three-legged race for men, comb and file 
in case, Buckley and Gross; wheel- 
barrow race for men, belt buckles, 
Buckley and Gross; horse shoe tourna- 
ment, ostrich bill fold, Lewis Page; ball 
throwing for ladies, powder box, Grace 
Mark; men’s shoes race for ladies, 
brooch, Mrs. Anderson; nail driving 
contest for ladies, _ handbag, Ruth 
Fernald; balloon race for girls, pin, G. 
Ropeman; grand prize for ladies based 
on total of points scored, rose quartz 
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necklace, Grace Mark; grand prize for 
men, cigar lighter, Roy Clark. The 
prizes were presented at a collation 
served just before the party started for 
home. The guests of honor were Mr. 
and Mrs. F. F. Davidson. George 
Moses, head of the manufacturing de- 
partment who had just returned from 
Europe, and rushed over to Salem Wil- 
lows in time to take part in the fes- 
tivities. 








Allentown, Pa. 





Mr. Alkin, representing L. H. Keller 
& Co., Inc., is calling on local jewelers. 

E. F. Schertzinger, jeweler, Slating- 
ton, was elected a member of the Com- 
mittee on Business Methods at a recent 
meeting of the Slatington Rotary Club. 

Robert J. Beitel, jeweler, recently 
elected head of the Catasauqua Rotary 
Club, presided at the first meeting held 
in the Legion Memorial Hall on Thurs- 
day night. 

Jewelers in this section are receiving 
picture postcards from Eddie Jacocks, 
the Gruen Watch Co. representative, 
who is spending the summer in Alaska, 
combining business with pleasure. 

James A. Westerman, a salesman in 
the employ of the Allentown Jewelers’ 
Supply Co., who underwent an operation 
for acute appendicitis in the Sacred 
Heart Hospital several weeks ago, is 
convalescing at his home. 

Edwin F. Sterner, jeweler, Kutztown, 
was a visitor in town, having come here 
for the purpose of attending the final 
auction sale of the jewelry firm of E. H. 
Wetherhold & Son, held Thursday after- 
noon, July 12. 

Arthur Schwemmer, jeweler, 214 N. 
Ninth St., Reading, was a visitor in 
town, incidentally attending the auction 
sale at Wetherhold’s jewelry store, 
where he purchased some of the fix- 
tures. 

Edwin W. Keller, E. Keller & Sons, 
jewelers, 711 Hamilton St., went to 
Providence, R. I., to attend the third 
annual sales conference for retail jewel- 
ers at the Gorham Co.’s factory during 
the week of July 9. Following the 
Gorham conference, Mr. Keller planned 
to visit the jewelry centers of New Eng- 
land and also other points of interest. 

The final auction sale of the fixtures 
and jewelry at the E. H. Wetherhold & 
Son store, 723 Hamilton St., was held 
Thursday afternoon, July 12, being con- 
ducted by John L. Hand and Charles J. 
Wilbur, auctioneers of New York. This 
sale marks the exit of the Wetherhold 
jewelry store after having been estab- 
lished in business in this city for the 
past 40 years. The remaining stock of 
jewelry, diamonds and watches was 
auctioned off in lots to the trade and 
others. It is understood that the 
Wetherhold building has been leased to 
a New York concern which will open 
a chain-store ladies’ wearing apparel 
shop in August. 

Jeweler and Mrs. Paul D. Harbach, 
452 Schuylkill Ave., entertained at a 
Fourth of July outing at their bungalow 
at Summit View, Jefferson township. 
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Baseball, cards and quoits pitching were 
enjoyed, with the baseball game featur. 
ing the afternoon’s activities. In the 
latter contest Harbach’s team triumphed 
over Ginader’s nine by the score of 29 
to 19. The women enjoyed the after. 
noon playing bridge, with Mrs. Fred 
Steubner, as high scorer. In the eve. 
ning there was a display of fireworks, 
Mr. Harbach is the secretary of the 
Reading Jewelers Guild and has been 
actively identified with the affairs of 
the association since its organization. 

Motorcycle Officer J. McFadden and 
Constable Romig have succeeded in re- 
covering a lot of property stolen from 
local merchants by two young desper- 
ados, Edward H. McGovern and Paul 
Bowman, both of Colesville. These men 
are now in jail in default of $2,500 bail 
each. These are the same men who, it 
is claimed, were shot by the police on 
June 14 while trying to escape after 
being discovered in an attempt to rob 
the store of C. E. Meckes. Among the 
loot recovered were a number of radio 
sets and a quantity of jewelry. Among 
the latter police say, are some of the 
valuables stolen on Dec. 24, of last year, 
from the display window of the store of 
Matthew Sorrentino, 335 N. Sixth St. 
Mr. Sorrentino had no clue as to the 
perpetrators of the window smashing at 
his store until officers discovered the 
hidden loot at the home of one of the 
bandits. 








New England Notes 





The Burritt Jewelry & Gift Shop, 85 
W. Main St., New Britain, Conn., has 
been moved to new quarters at Broad 
and Washington Sts., New Britain. 

B. Horenstein, jeweler, 1 Railroad 
Arcade, New Britain, Conn., will go out 
of business as soon as he can dispose 
of his stock. 

Mr. and Mrs. Michael P. Leghorn, 
1540 Stanley St., New Britain, Conn., 
recently observed their 35th wedding 
anniversary. Mr. Leghorn is head of 
the firm of Leghorn & Thomas, jewelers, 
and has been prominent in the jewelry 
trade in Connecticut for many years. 

Gilbert G. Fellows, retired jeweler, 
Franklin, N. H., died on July 12 at a 
hospital in Concord, N. H., following an 
illness of seven years. He was 81 years 
old. Mr. Fellows represented Franklin 
in the State Legislature and also served 
on the Franklin Board of Assessors for 
several years. A daughter, Miss 
Blanche J. Fellows, survives. 





—— 





Plans are well underway for the an- 
nual convention yearbook of the Ohio 
Retail Jewelers’ Association, and it 
should be in the hands of the retail 
jewelers not later than Aug. 25. Every 
effort is being made to arrange an 1n- 
teresting and valuable program and it 
is the hope of the officers that this year’s 
convention, which will be held at Co- 
lumbus, Sept. 10, 11 and 12, will be at- 
tended by the largest delegation in the 
history of the association. 
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Samuel Heller of the Castelberg Na- 
tional Jewelry Co., Lexington St. and 
Park Ave., is spending some time at 
Atlantic City. 

Mr. and Mrs. Sidney Levi have gone 
on a trip to Bedford Springs, Pa. Mr. 
Levi has been engaged in the jewelry 
brokerage business here for many years. 

John J. West of the selling force of 
Max Kohner has left on a business trip 
to Virginia. Mr. West will cover prac- 
tically the entire State and will be away 
for a week or more. 

The will of John W. Sills, for many 
years president of the James R. Armiger 
Co., N. Charles St., was filed here this 
week in the Orphans’ Court. While no 
value of the estate was given, a $50,000 
bond was required on the administra- 
tion. 

Leon Engel of J. Engel & Co., has 
returned from a business trip to west- 
ern Maryland and Pennsylvania towns. 
While heavy rains and near-floods have 
done considerable damage, Mr. Engel 
reports a general improvement in busi- 
ness conditions. 

Mark S. Trone, one of the leading 
jewelers of Hanover, Pa., passed 
through Baltimore last week by motor 
on his way to Fayetteville, N. C., on 
a pleasure trip. Mr. Trone is taking 
his mid-summer vacation. He stopped 
here for a chat with Baltimore friends. 

Joseph I. Claster, Harrisburg, Pa., 
jeweler, recently was a patient at the 
Sinai Hospital here. Mr. Claster, who 
has many friends in Baltimore, has 
fully recovered from his illness. Before 
leaving here he was taken to the 
Suburban Club for several rounds of 
golf. 

Edward H. Mealy, president of the 
Baltimore Jewelers’ Association, accom- 
panied by Mrs. Mealy, has returned 
from a motor tour to Buena Vista and 
Bedford Springs, Pa. Mr. Mealy is 
getting in trim for the golf contest with 
the boys from Washington, when the 
Capital linksmen arrive here July 24. 

Although many jewelers take things 
a bit easy in July, S. Spungin, 101 N. 
Liberty St., conceived the idea of put- 
ting on a July sale. Using newspaper 
advertising and making full use of his 
show windows in advertising articles 
which are being nationally advertised, 
Mr. Spungin is reaping creditable re- 
sults, it is reported. 

Many local jewelers were interested 
recently in the information that the old 
established business of Frederick Bucher 
& Sons, N. Charles St., jewelers, is to 
retire from the jewelry field. For half 
a century the business has existed here 
and was conducted along certain lines 
laid down by the elder Bucher and con- 
tinued by his sons. The business- has 
been very successful and the members 
of the firm are reported to be wealthy 
men. A member of the firm told the 
representative of this paper: “Yes, we 
are closing out. We are not going to 
sell our store or our books to any other 
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firm. Our name shall not be used by 
others. When our sales are completed 
we are going to withdraw absolutely 
from the business. The name of Bucher 
will pass out of the retail jewelry busi- 
ness here when the sales are completed.” 

Preparations are being made by A. 
Sigmund of R. Harris & Co., Washing- 
ton jewelers, for a return golf match 
to be played on the beautiful links of 
the Suburban Club, Baltimore, between 
the Washington and Baltimore teams of 
jewelers. Jacob Engel this week re- 
ceived a letter from Mr. Sigmund in- 
forming him that the Washingtonians 
will arrive here July 24 ready to show 
their golfing dexterity to the Baltimore 
aggregation. It is reported that C. 
Howard Millikin, president of the Dela- 
ware, Maryland and District of Colum- 
bia Retail Jewelers’ Association, one of 
the star members of the Baltimore team, 
has been in almost daily training for 
his part in the meeting with his Wash- 
ington friends. The silver loving cup 
hung up as a prize for the winner of 
the series between the Washington and 
Baltimore jewelers’ gold teams by Jacob 
Engel, is now on display in the window 
of the Hennegen-Bates Co., E. Balti- 
more St. Baltimore has one leg on the 
cup, having won the first round from 
the Washington team. 











cal retailers, has recently returned to 
the city after a visit to Flint, Mich. 

Sol Kuhn, president of the Lincoln 
Watch & Jewelry Co., Louisville, and 
family, are spending a vacation in 
Nashville, Tenn., with friends. 

William C. Kendrick, of William Ken- 
drick’s Sons, who was quite ill a few 
weeks ago, is now up and about at his 
residence, and will probably be back at 
his office within a week or so. 

Another youth has been taken into 
custody by the Louisville police in con- 
nection with smashing of a window and 
theft of jewelry from the Maxwell 
Jewelry Co., 408 S. Fourth St., for which 
four other men were arrested. 

Friday, July 13, appeared to have held 
out a jinx for the old clock in the police 
court of Louisville, where it had served 
under five judges. Investigation showed 
that the works had been wrecked, 
apparently lightning having got to it 
during an electrical storm, as it stopped 
at 1:37 o’clock, while a severe storm was 
in progress. 

Lexington, Ky., jewelers and store 
owners have had considerable trouble as 
a result of recent cloudbursts which have 
flooded the city four times in two weeks. 
On June 29, waters were several feet 
deep in the main streets, flooded base- 
ments, and some first floors of stores, 
hotels, business buildings, etc., and 
blocked transportation. . 

Louisville jewelers put into effect their 
closing program for the summer on July 
7, stores now closing at one o’clock on 
Saturday, and 5:30 o’clock on week 
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days. Some women’s stores are closing 
all day Saturday over July and August. 
With many customers away on vaca- 
tions there isn’t a great deal of Satur- 
day business, especially with many stores. 
closed all day or half a day. 

W. H. Chiquelin, operator of a trade 
watch repair shop in Louisville, has re- 
cently incorporated a new company as 
the Chiquelin-Platter Co., which will op- 
erate a radio shop in connection with the 
watch business. The company is incor- 
porated with a capital of $5,000, by Mr. 
Chiquelin, William D. Platter and C. D. 
Platter, the latter two in the lumber 
and: radio manufacturing business. 

The several jewelry house which have 
located in the vicinity of Fourth and 
Broadway over the past four or five 
years in which that section has come to 
the front, are feeling very good this 
week as a result of the Government hav- 
ing finally and definitely decided on 
placing the new post office, custom 
house and Federal court building on 
Broadway at Sixth, which will bring 
more people to Broadway. 

Although the number of weddings in 
June and early July have been greater 
this year than last year some of the 
leading jewelers claim that volume of 
business as a whole has not been quite 
so good as that of last season, although 
business has been good enough so that 
they have no cause for complaint. From 
July 15 to Sept. 15, business is generally 
dull in Louisville, or over the vacation 
season. 
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P. H. Linnehan, one of Birmingham’s 
oldest retail jewelers, is on a business 
and pleasure visit to New York and other 
eastern and northern cities. He will be 
absent about two weeks. 

Mr. and Mrs. A. B. Bromley, of the 
Birmingham Jewelry Co., wholesale and 
manufacturing jeweler, are on a 10 days’ 
business and pleasure trip to Panama 
City, Fla., and other resorts on the 
southern coast. _ 

Business in Birmingham at this time 
is not all that might be desired, although 
some of the retail jewelers say their 
business is very satisfactory. Many 
people are now out of the city on their 
annual vacations. 

Officials of the Alabama Retail Jewel- 
ers’ Association are making arrange- 
ments to have the association incorpo- 
rated under the laws of Alabama. At 
the annual session of the association, 
held at Huntsville last May, it was or- 
dered that the association be incorpo- 
rated. 

Retail jewelers and other merchants 
at Ensley are cooperating in a big sales 
event. Each time a purchase of $1 is 
made, the customer receives $10 in 
“Ensley currency.” This “money” is is- 
sued to be used Sept. 5 when an auction 
sale will be held at Ensley and every 
article thus sold will be paid for in 
“Ensley currency.” 














Nuetzel Bros., retail jewelers, Rock- 
port, Ill., have moved their business into 
new quarters where they have more 
room than they had in their old store. 

Leonard Lerch, watch repairer for 
the Hebner Jewelry Co., Boonville, Ind., 
has returned from Spencer County, Ind., 
where he looked after his fruit orchard. 

Fred Heinzle, retail jeweler, Tell City, 
Ind., and his wife, have returned from 
Boonville, Ind., where they visited Floyd 
Nester of Heinzle & Nester, retail jewel- 
ers of that city. 

A new Kiwanis Club has been or- 
ganized at Petersburg, Ind., a town 40 
miles north of Evansville and several 
of the retail jewelers of the town have 
become members. 

Charles Hebner, the Hebner Jewelry 
Co., Boonville, Ind., was a business vis- 
itor in Evansville a few days ago and 
reported that trade in his locality had 
been only fair during the past few 
weeks. 

Retail dealers in glassware in Evans- 
ville and other towns in southern In- 
diana report that trade has been a little 
slow for the past several weeks, but 
they are looking for some improvement 
between now and fall. 

Several retail jewelers in towns in 
southern Indiana went to Lincoln City, 
Ind., on Sunday, July 15, to attend the 
annual basket picnic of the Boonville 
Press Club of Boonville, Ind. This 
picnic is given each year in the Nancy 
Hanks Lincoln Park at Lincoln City 
as a memorial to the mother of Abraham 
Lincoln, whose body is buried in the 
park. One of the main speakers of the 
day was Frank C. Dailey, Indianapolis, 
a candidate for governor of the State. 











bearing his name at 72 South Ave., ex- 
pects to leave shortly for a pleasure trip 
to Canada. He will spend most of his 
time fishing. 

Harry Rosenberg, head of the retail 
firm bearing his name at 89 State St., 
is in the hospital recovering from inju- 
ries received in an automobile accident 
last week. He is improving rapidly. 

Fred G. Rockwell, of Rockwell & AlI- 
den, manufacturers, 104 Main St., E., 
left last week for a sojourn at Buff 
Lake, Ont., Can. His partner, Mr. Al- 
den, expects to take a rest next month. 

S. Abramson, of Marks & Abramson, 
retailers, 64 State St., will leave this 
week for a fishing trip to Canada. Later 
in the summer, his partner, Haskell 
Marks, will take a pleasure trip to 
Louisville, Ky. 

E. Lathrop Sunderlin, treasurer of the 
Rochester Retail Jewelers’ Association, 
and member of the Sunderlin Co., re- 
tailer, 350 Main St., E., and his family, 
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together with a number of guests, are 
sojourning at Totem Lodge, Alexandria 
Bay, Thousand Islands. 

Burt Klem, retailer, 842 Mercantile 
building, has formed the Willow Yacht 
Club, made up of summer campers near 
Wautoma Beach, where he is spending 
the summer. The yacht club stages races 
every weekend under direction of Mr. 
Klem, who commutes to Rochester daily 
by automobile. 

Fred J. Snow, jeweler, who conducted 
a watch repair establishment at 257 
Main St., E., died last week at his home, 
469 Hazelwood Terrace. He was 42 
years old. Deceased leaves a widow, 
Mrs. Minnie Suter Snow; his mother, 
Mrs. Estrella S. Hoskins, and two sis- 
ters and two brothers who live in De- 
troit. 

Claims totaling $20,000 were filed 
against Herbert G. Jenks, Dansville re- 
tailer, at the first meeting of creditors 
held before Referee in Bankruptcy Del- 
mar Darin, last week. Assets totaling 
$15,000 were accounted for in the report 
of George D. Newton, receiver, who was 
appointed trustee at the meeting. Lock- 
wood R. Doty, Geneseo, was appointed 
attorney for the receiver and the bank- 
ruptcy sale ordered continued to July 21. 

Police last week were on the watch for 
an Elkland, Pa., man wanted for a 
jewelry robbery in Richmond, Va., in 
October, 1927, following reports he had 
been seen in an automobile on the Cor- 
ning-Addison highway. A reward of 
$1,000 is offered for the man’s arrest. 
According to police, the man is alleged 
to be involved in several jobs, one in 
which $25,000 in jewelry was _ stolen. 
Highway officers have been watching 
roads since the report. 

Burt H. Klem and Donald Otis, asso- 
ciated in the retail trade at 240 Mercan- 
tile building, opened separate establish- 
ments last week after an association of 
nearly two years. Mr. Klem opened a 
retail store at 842 Mercantile building 
where he will specialize in diamonds. He 
also expects to continue his chime clock 
repair service. Mr. Otis will remain at 
240, conducting a retail business. Mr. 
Klem conducted a retail establishment 
for 12 years prior to combining with Mr. 
Otis. 

Members of the staff of the Metal 
Arts Co., manufacturing jewelers, 742 
Portland Ave., staged their annual pic- 
nic and frolic at Homestead on Ironde- 
quoit Bay Saturday. Events led off with 
a ball game between the married and 
single men in the morning. Dinner was 
served at noon at the Homestead. Sports 
and games with prize awards followed 
as the afternoon program. The commit- 
tee in charge was made up of: John 
Sable, chairman; Charles Jack, arrange- 
ments; Martin O’Dea, sports; Frank J. 
Brown, publicity; Lois Morgan, finance, 
and George Schmidt, transportation. 

Members of the Rochester Retail 
Jewelers’ Association staged the second 
of their summer dinner-business-pleas- 
ure meetings last week at the Newport 
House, Irondequoit. After dinner, the 
jewelers’ wives played bridge while the 
association members held a brief busi- 
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ness session. Following the session 
there was cards and dancing. The asggo. 
ciation plans a third dinner meeting on 
the second Thursday in August. At 
that time final plans for inclusion of g 
jewelry booth in the Rochester Exposij- 
tion in September are expected to be 
made. 
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William Melzer, Broadway jeweler, 
returned last week from a two weeks’ 
pleasure trip to New York city. 

Edgar N. Block, T. C. Tanke, Ine, 
who has been absent from the city for 
several weeks on a European cruise, is 
expected to arrive home about Aug. 1, 

Albert Ritter, Bailey Ave. jeweler, 
has enlarged his store in the Varsity 
Theater building, installing new wall 
cases and providing reed furniture for 
the convenience of his customers. 

Henry Prussman, Genesee St. jewel- 
er, broke his left arm near the shoulder 
and suffered cuts and bruises on his 
face and body in a fall downstairs at his 
home about a week ago. 

Word was received in Bath, N. Y,, 
last week of the recent death at Dur- 
ham, N. C., of William Dudley, a native 
of Bath and for many years engaged in 
the retail jewelry business in Canisteo, 
N. Y. He was 73 years old. 

Friends in the trade will share the 
bereavement of Edward H. Thompson, 
pioneer Connecticut St. jeweler, in the 
death of his wife, Mrs. Kate Daniels 
Thompson, who passed away on July 11, 
after an illness of seven years. 

Richard M. Bartsch, August H. Hoyler 
and Bert Fischer, Genesee St. jewelers, 
were members of committees having 
charge of the outing of the Genesee- 
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Jefferson Businessmen’s_ Association, 
held at the Automobile Country Club, 
July 11. 


George J. Petersen, the Petersen-Max 
Co., wholesale jewelers, returned last 
week from a fishing trip in the Georgian 
Bay district. His brother, Richard J., 
of the same firm, left Saturday on a 
two weeks’ motor trip through the 
South and West. 








The Deutsche Luft Hansa, the leading 
company in European air traffic, has 
inaugurated a combination rail-and-air 
service for express shipments which has 
been extended to practically every Euro- 
pean country. This service is known 
in Germany as “Fleiverkehr,” a word 
coined from a combination of contrac- 
tions of the words “Flugzeug” (air- 
plane), “Eisenbahn” (railroad) and 
“Verkehr” (traffic), and meaning air- 
rail traffic. Gold and silver wares, 
platinum, precious stones, genuine 
pearls, articles of metal casting, art 
antiquities, and other precious articles 
are accepted for transportation if the 
released value does not exceed 300 
marks. Such articles must be well- 
packed and securely fastened in con- 
tainers; and the value must be stated 
on the bill of lading. 
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E. H. Warnke, the E. H. Warnke Co., 
has returned to his office after a week’s 
sojourn at Beaver Lake, Wis. 

Peter Jagla, Kiel, Wis., stopped in 
Milwaukee, last week while on his way 
to visit relatives at Springfield. 


John Regner, Kenosha retail jeweler, 
held the formal opening of his newly 
remodeled store on Saturday, June 30. 

Adolph Possin, president of the Bosz- 
hardt-Possin Co. and his family are 
touring in the Middle Western territory 
on their annual vacation. They plan to 
stop at Eagle River, Duluth, Port 
Arthur and Winnipeg. 

A. H. Peterson, Waupun, has pur- 
chased the fixtures of the H. E. Pelzer 
jewelry store, which concern discon- 
tinued business, following a fire. Mr. 
Pelzer is now planning to open a new 
store in the Masonic Temple at Waupun. 


The Bozhardt-Possin Co., Milwaukee, 
is cooperating with L. Heller & Son in a 
style show featuring pearls, crystals 
and all kinds of necklaces. The show 
is being held at the Schroeder Hotel at 
Milwaukee and all jewelers in Milwau- 
kee have been invited to attend. 


Among retailers in the State who 
called at local wholesale houses during 
the past week are: A. B. Peterson, 
West Salem, Wis.; Peter Jagla, Kiel; 
Ernst Wegner, Beaver Dam; Schneider 
Bros., Burlington; George Bubnick, 
Sturgeon Bay; and J. O. Cox, Jefferson. 


A larger number of jewelry stores are 
on the Saturday closing list in Mil- 
waukee than ever before. Practically 
all of the downtown stores close at 12.36 
during July and August. The Saturday 
afternoon closing in_ retail stores 
throughout the city releases some 15,000 
employes for a half holiday. 


William H. Schwanke, local jeweler, 
has just returned from Rhinelander, 
Wis. Mr. Schwanke is one of the direc- 
tors of a lodge near Eagle River and 
he was performing his directorial duties. 
John Regner, Kenosha, is also a direc- 
tor of the lodge and has recently spent 
some time working in that capacity. 


J. Flugstad, local retail jeweler, en- 
joyed a sojourn at Tigerton, Wis., visit- 
ing with relatives in that city. When 
he arrived home he received the sad 
news that his mother-in-law living at 
Tigerton, Wis., who had been active in 
providing for his entertainment while 
he was on his vacation, had passed 
away. 

William W. Kildow, 81 years old and 
a prominent jeweler at La Crosse for 
50 years, died at a local hospital Satur- 
day, July 7. Mr. Kildow formerly 
overated a jewelry store at 521 N. 
Sixth St., La Crosse. He is survived 
by a son, Frank, and a daughter, 
Evelyn. Interment was made in the 
Oak Grove Cemetery at La Crosse. 


George W. Chatteron of Chatteron’s, 
Inc., furnished the loving cups and 
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strap watches for the Wisconsin News 
junior and sub-junior golf tournaments. 
Chatterton’s also furnished strap watch 
prizes for the Wisconsin State open golf 
championship. Mr. Chatterton, himself, 
who led the city’s golfers in the Fourth 
of July matches by scoring a 78, states 
he envies the thrill that comes to young- 
sters engaged in a golf tournament. 

News has been received from Roy 
Steer, who formerly operated a jewelry 
store at Eagle River, Wis., that he has 
thoroughly recovered from his recent 
relapse. Mr. Steer sold out his store at 
Eagle River when ill health made it 
necessary for him to go to Arizona. He 
bought a jewelry store at Tucson, Ariz., 
which he operated until he had a relapse 
at Christmas. He is getting along well 
now, however, and expects to be entirely 
recovered within a short time. 

Ferdinand Hirzy,_ retail jeweler, 
Stevens Point, Wis., was married Tues- 
day, July 10, to Miss Ilse Schumann- 
Heink, granddaughter of Mme. Ernestine 
Schumann-Heink, famous singer. The 
ceremony was performed in the Holy 
Family Catholic Church at Elcho, Wis. 
Following the ceremony the couple left 
for Kansas City, Mo., where they will 
visit Mme. Schumann-Heink for a few 
days. Mme. Schumann-Heink was un- 
able to be at the wedding of her grand- 
daughter because of her contract to 
appear in Kansas City. 











Lynn Culbertson, treasurer of the 
Hess & Culbertson Jewelry Co., has re- 
turned from several weeks spent at 
some of the northern lake resorts. 


The R. P. Wiggins Co. has leased the 
ground floor store on the southwest 
corner of 18th and Pine Sts. for a term 
of years and will shortly occupy the 
premises as a retail jewelry store. The 
entrance will be numbered 123-125 N. 
18th St. 

Herman Mauch, veteran retail jewel- 
er and association worker, left last 
week with his wife for Detroit, to at- 
tend the Triennial Encampment of the 
Knights Templars of which he is a 
local past grand commander. He will 
be gone about a week. 


Local manufacturers are planning to 
be at the coming wholesale jewelers’ 
show at the Hotel Sherman in Chicago 
the first week in August. Reservations 
have been made for display space by the 
Eisenstadt Mfg. Co. and several of the 
officials of the firm are planning to go 
from here for the show. 

Leon C. Beck, Fort Wayne, Ind., who 
operates several retail jewelry stores in 
various Mid-West cities, has leased the 
ground floor store at the northwest 
corner of Seventh and St. Charles Sts. 
The front is now in course of altera- 
tion and the interior is being re- 
arranged suited to the needs of a retail 
jewelry store and is expected to be ready 
for the opening early in the fall. 
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Among the retail jewelry dealers re- 
ported in the local wholesale market 
were the following: J. M. Terry, El 
Dorado, Ark.; C. D. Jacobs, West 
Frankfort, Ill.; J. B. Foster, Monroe, 
La.; Mrs. Leon C. Beck, Fort Wayne, 
Ind.; Mrs. Schmidt, Heinrichs Jewelry 
Co., Jefferson City, Mo.; J. Ralph Tobin, 
Springfield, Ill.; L. Brandenburger, 
Alton, Ill.; the four Lawrence brothers, 
Galesburg, III. 


The Drosten Jewelry Co., one of the 
oldest of the local retail jewelry con- 
cerns, will move into a new home on the 
second floor of the Frisco building, at 
the southwest corner of Ninth and 
Olive Sts., Sept. 1. As announced 
some time ago it sold its lease on the 
ground floor store in the same building 
to a local chain store drug concern and 
has leased upstairs quarters for its own 
uses. These are now being remodeled. 


The work of preparing the interior 
and front of the store in the Victoria 
building, at 405 N. Eighth St., recently 
vacated by the Aehle Jewelry Co., is 
rapidly being completed. The new 
tenants will be the Fisher Jewelry Co., 
the firm having been in business up- 
stairs in the Victoria building for sev- 
eral years. New fixtures are planned 
for the new home of the firm and it is 
expected to be ready for occupancy by 
Sept. 1. 

J. H. Hetzel, the Eisenstadt Mfg. Co., 
is back from a business trip to Cleve- 
land, where he went to assist in the 
opening of the new branch of the firm 
located there. This new selling branch 
will be operated by R. E. Gourley, Le- 
Roy Kraft and Mike Opperman, all from 
the headquarters staff. Prior to the 
departure of the members of the sales 
force of the Eisenstadt Mfg. Co., whole- 
saler, several of the travelers were into 
headquarters with their wives for a 
visit. 

Business for the new season so far 
is reported good by many local whole- 
sale concerns. The travelers are all in 
the field now for the long tours and 
will be out until some time in the fall. 
Orders for the new season’s offerings 
from the manufacturers are now being 
taken and early reports from the sales- 
men indicate that the outlook in the 
territory covered from this market is 
good. Crop conditions in the South- 
west and West are excellent and the 
southern territory afflicted by the floods 
of last year is reported to be improving 
with chances for a better business. 








In a bulletin sent out by Jack Moore, 
secretary of the Ohio Retail Jewelers 
Association, he urges members to write 
letters to Retiring President E. W. 
Chamberlin, which are to be included 
among others in a bound book contain- 
ing personal letters from Ohio retail 
jewelers, and presented to Mr. Chamber- 
lin at the convention of the Ohio Retail 
Jewelers Association at Columbus, Sept. 
10, 11 and 12. Such letter should be 
addressed to President Chamberlin and 
mailed to Secretary Moore, 815 United 
building, Akron, Ohio. 
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Mr. and Mrs. L. J. Ryer are at their 
summer home in Nisswa, Minn. 

F. A. Thomas of the Clark Tool & 
Material Co., left July 14 for a two 
weeks’ sojourn. 

G. H. Doherty, who recently returned 
from California, is now with the Lie- 
bowitz Jewelry Co., St. Joseph, Mo. 

Mrs. Tschabold, wife of E. J. Tscha- 
bold of Tschabold-Baber Jewelry Co., 
Wichita Falls, Tex., died recently. 

Sol Marks, Lawrence, Kan., has gone 
to northern Michigan to join his family 
at their summer home and will remain 
until Sept. 1. 

Zachary Taylor of Taylor Bros., 
Higginsville, Mo., underwent an opera- 
tion for appendicitis at Research hos- 
pital, July 10. 

Mr. and Mrs. R. L. Isherwood, Chilli- 
cothe, Mo., have gone to their summer 
home at Alexandria Bay for the re- 
mainder of the season. 

0. J. Dueber of the Andrews Jewelry 
Mfg. Co., who left July 8 for a motor 
trip to Yellowstone Park and California, 
has sent several postcards to his asso- 
ciates, telling of a delightful trip and 
stops at various places of interest en 
route. 

C. B. Norton and George Leibrandt 
of the C. B. Norton Jewelry Co., Came- 
ron, Mo., have returned from a week’s 
visit in Minnesota. Mr. and Mrs. Carl 
A. Johnson of the company, left July 16 
for Colorado where they will remain 
several weeks. 

Among the recent visitors in Kansas 
City were: Frank Pfeiffer, Parsons, 
Kan.; H. E. Newfield, Ottawa, Kan.; 
Charles Remington, Garden City, Mo.; 
H. H. Poggmeyer, Leavenworth, Kan., 
and Mr. and Mrs. G. O. Sanford, Baxter 
Springs, Kan. 

Traveling salesmen for the C. A. 
Kiger Co. will start out on the road 
Saturday, July 14. Mayes Ervin of 
Delhart, Tex., spent several days as the 
guest of Horace McKinney at his farm 
outside of Kansas City. Mr. McKinney 
is a traveler for the C. A. Kiger Co. 

E. O. Baumgarten and W. O. Hensley, 
Kansas City branch Norris Allister- 
Ball-Bridges Co., have returned from 
a business and pleasure trip to western 
Kansas and Colorado and have gone on 
to Chicago to replenish their stock for 
fall business. A. J. Hazard of the 
Kansas City office of this company, and 
Miss Edna Nichols were married Thurs- 
day, July 5, in St. Andrew’s Episcopal 
Church. They are at home at 4537 
Main St. 

A disgruntled customer took advan- 
tage of Independence Day to wreak 
vengeance upon Jack Gordon, jeweler 
and optician at 113 E. Fifth St., by 
driving half a dozen customers from the 
store with a giant firecracker. Gordon 
had aroused the man’s ire by refusing 
to accept a used alarm clock as down 
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payment on a new alarm clock. He 
explained to the stranger that he dealt 
only in new goods and could not make 
a trade. After a few heated words the 
man left, only to return in a few minutes 
with several large firecrackers which he 
lighted and threw into the horns of 
phonographs. After the first explosion 
Gordon was the only one remaining in 
the store. Gordon complained to the 
police but so far they have not found 
the offender. 

William Vandel, salesman for the 
Edwards-Ludwig-Fuller Jewelry Co., is 
visiting friends in Des Moines, Iowa. 
Leo H. Ludwig, vice-president of this 
company, who accompanied members of 
the Chamber of Commerce on a good 
fellowship tour of northern Kansas and 
southern Nebraska, took every occasion 
to advertise the Jewelry Show, to be 
held in the Hotel Baltimore, Aug. 20-24. 
Many of the jewelers to whom he talked 
expressed their intention of coming to 
the show. Letters received from cus- 
tomers of the firm in various sections 
state that they will take advantage of 
the show to buy their early fall stocks 
and will see the salesmen later. Ad- 
vertising matter has been sent out 
through this territory by Fred Sands, 
manager of the show, and other litera- 
ture will be mailed from time to time. 

Mr. and Mrs. Harold Lederman have 
returned from a vacation trip to Ohio. 
While their visit with friends in Toledo 
and Youngstown was delightful their 
return journey was rather unfortunate. 
Just outside of Dayton their car was 
forced off the highway by another motor 
car. A telegraph pole stopped the 
Lederman car in its plunge down an 
embankment but the impact threw Mrs. 
Lederman out and broke her right arm 
above the elbow. Mr. Lederman, who 
was at the wheel, suffered a broken bone 
in his right wrist. They were taken 
to the Miami Valley hospital at Dayton 
and after several days there resumed 
their trip home, this time by rail. In 
Toledo Mr. Lederman spent several days 
with “Casey” Stengel, the well known 
baseball manager, who is a close friend. 
Mr. Lederman is a salesman at the Gold- 
man Jewelry Co. Earl McDowell Mann, 
sales manager of the Goldman Jewelry 
Co., is touring the East and Canada. 

D. W. Moser, 6315 Ward Parkway, is 
home today after a week-end trip to 
Jefferson City during which he acquired 
the season’s record for bad luck. Mr. 
Moser, his wife and 10-year-old daugh- 
ter, Louise, started to Jefferson City, 
Friday, July 6, for a visit with relatives. 
Near Syracuse, Mo., the _ steering 
knuckle broke on the right front wheel, 
hurling the car into a ditch. Louise was 
thrown into the windshield and was cut 
and bruised. While Mr. and Mrs. Moser 
were taking her to a hospital in Cali- 
fornia, Mo., a few miles away, their 
car was ransacked by pilferers who took 
a case containing jewelry valued at 
$10,000. The jewelry was valued by 
Mrs. Moser at much more than its 
monetary worth as many of the pieces 
were heirlooms. It included two brace- 
lets, one set in diamonds and emeralds, 
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and the other set in diamonds alone, 
and two two and a half carat diamond 
rings set in platinum. The jewelry al- 
ways was carried by Mrs. Moser but 
was worn only at social events. No 
trace of the missing jewelry has been 
found, although police in several States 
have been notified. 











Herman Heitzmann and wife, West 
Point, Neb., expect to motor soon to the 
Black Hills for a sojourn. 

Franklin Smith, son of A. F. Smith, 
the A. F. Smith Co., Omaha, has gone 
on a ranch in Montana for a rest. 

O. C. Homan, president of the C. B. 
Brown Co., Omaha, and wife, will so- 
journ at Clear Lake, Iowa, where they 
will spend a few weeks. 

The Omaha and Council Bluffs Jewel- 
ers’ Guild held its annual picnic at 
Krug Park, Omaha, June 29. There is 
some talk of planning another picnic 
as this one was hardly considered ade- 
quate due to exceptionally bad rainy 
weather. 

Among the out-of-town jewelers call- 
ing on the Omaha wholesalers were: 
Harle Williams, Tabor, Iowa; Earl 
Sherrard, Sidney, Neb.; Mr. and Mrs. 
Herman Heitzmann, West Point, Neb.; 
E. E. Freeman, Oakland, Iowa, and Carl 
Jensen, Elkhorn, Iowa. 


H. F. Stahl, traveler for the Byrne-— 


Duff Jewelry Co., Omaha, who was hurt 
in an automobile accident several weeks 
ago, has started out on the road again, 
after being laid up for many weeks. 
One arm is still giving him trouble, as 
the ligaments were badly torn. “Gene” 
Whitehead, traveler for the same com- 
pany, has also gone back on the road 
again after a few weeks’ rest. 

Fritz Sandwall, Omaha jeweler, who 
closed out his business after a fire in 
the Barker Block in which his business 
was located, has now postponed his trip 
to Sweden, where he intended to go 
this summer to spend a vacation of 
several months. It is understood that 
he has postponed the trip on account of 
Mrs. Sandwall’s health, hoping that by 
next year perhaps she might be feeling 
well enough to accompany him. 

Four Omaha jewelers have either 
moved in the past few weeks or will 
have to move into new locations because 
of building activities now in progress 
or in contemplation. The Paxton Hotel, 
one of the landmarks a half century old, 
is being wrecked to make room for a 
modern hotel. John Hendrickson was 
occupying a jewelry store in this build- 
ing, but was compelled to move to 17th 
and Harney Sts. J. J. Dreyer also 
moved from 16th and Howard Sts., to 
14th and Farnam Sts. John Croyer 
formerly at 17th and Harney Sts., is 
now located at 20th and Farnam Sts. 
Louis N. Boisen, occupying a location 
on S. 17th St. is also forced to seek 
new quarters. 
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“And, dearest, our silver just must be Sterling because— 
well, you know—it must. And TREASURE. They have 
the loveliest and smartest designs!....... We can start small 
with gust enough. And, of course, every two or three months 
you'll get a raise or something and then we'll buy some more.” 





ULY or January, August or October—seasons have no 

bearing on the time when thoughts turn to silver. When- 
ever the bride-to-be thinks of her wedding day and her 
home-to-be, she thinks of silver. 

And while August may not rank as a leading month for 
purchases of silver, many future brides-to-be are, no doubt, 
right now considering the selection of their pattern. 

Recognizing this fact, “Treasure” national advertising 
continues unabated with full page advertisements in Vogue, 
Vanity Fair, House & Garden, House Beautiful, etc., 
through the summer months. 


And the featuring of “Treasure” patterns in your win- 
dows at this time is equally sound business judgment. 
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Rocers, LUNT & BOWLEN COMPANY-Silversmiths 
Creators of Distinctive Tableware GREENFIELD, MASSACHUSETTS 
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Editorials 





Salesmanship and VERY retail 
Personality in K jeweler who 
the Jewelry Store has the suc- 
cess of his busi- 
ness in mind is always on the alert for 
suggestions which will help him to in- 
crease his sales. He accepts construc- 
tive criticism in the spirit in which it 
is given. He increases his knowledge 
of the merchandise he sells, and wel- 
comes the opportunity to exchange 
ideas with other jewelers on the many 
problems with which he is constantly 
confronted. He knows that if he is to 
get his share of the consumer dollar 
that he must offer the public dependa- 
ble merchandise, and that his reputa- 
tion for square dealing is his greatest 
asset. He realizes that his store and 
stock must be neat and clean, that he 
must keep in step with the public de- 
mand for up to date merchandise, and 
that he must put forth every honest 
effort to hold his old customers and 
gain new ones. 

An attractive store, convincing ad- 
vertising, proper accounting methods 
and careful buying are all assets to 
his business, but he sometimes loses 
sight of the fact that in order to really 
make his business the success that he 
would wish there are other require- 
ments which he must possess, chief 
among which are personality and sci- 
entific salesmanship. 

In this connection Professor Her- 
bert W. Hess, head of the merchandis- 
ing department of the Wharton School, 
University of Pennsylvania, advanced 
some valuable thoughts and sugges- 
tions in an address to retail jewelers 
at the Gorham sales conference at 
Providence last week. He said in part: 

“The most consequential fact in scien- 
tific salesmanship is that there is an 
immediate and constant relationship be- 
tween the personality of the salesman 
and his success. Certain traits are in- 
dispensable; moreover, they are both 
natural and acquired. These funda- 
mental traits are self-confidence, ear- 
nestness, honesty, tact and enthusiasm. 

“Rather than being broad generaliza- 
tions, each of these traits has a tech- 
nique as to its use, and salesmen rise 
to success because they know how to 
wield these traits effectively in extend- 
ing the merits of the goods into the 
consciousness of buyers. Through strict 
understanding and use of these traits 
all sales resistance and inertia are fully 
overcome. 

“Modern selling demands that sales- 
men go into the laboratory of their own 
personality and work to bring into ex- 
pression those traits which modern busi- 
ness requires. For instance, honesty is 


an acquired economic trait and its inter- 
pretation in relation to business is con- 
stantly changing. On the other hand, 
self-confidence is innate, but must be 
worked upon consciously to bring it into 
complete expression.” 

The retail jewelry salesman is the 
weakest link in the chain of distribu- 
tion, according to Professor Hess, and 
this is a statement which should make 
the jeweler stop and check up on his 
own ability along this line, for in 
many stores the owner is also the prin- 
cipal salesman. The criticism applies 
to both the proprietor and his sales 
force in many instances, and where 
that is the case the wise jeweler will 
set about to rectify this defect in him- 
self and his clerks. On this point 
Professor Hess adds: 

“His present knowledge and capacity 
do not seem commensurate with his re- 
sponsibility. The jewelry and the ster- 
ling business require salesmen who can 
speak not only authoritatively, but per- 
suasively. To appreciate how to get 
men to sell goods to the limit of the 
capacity of the community to buy re- 
quires great care in the selection, train- 
ing and paying of salesmen.” 


TTENTION 
is called in 
another col- 


umn of this issue 
of THE JEWELERS’ CIRCULAR to the 





International 
Jewelry Trade 
Congress 


Second International Congress of the. 


associations of manufacturers, whole- 
salers and retailers of jewelry, gold 
and silverware, to be held in Paris, 
Oct. 15, 16 and 17. 

This conference of representatives 
of the various branches of the indus- 
try from 35 countries is of much 
interest to all jewelers in the United 
States, because of the fact that 
many of the questions to be consid- 
ered are now subjects of study by 
our own jewelers. This is particularly 
true in regard to the reports to be 
read on advertising, on the interna- 
tional unification of the standards of 
precious metals, on the misleading and 
fraudulent use of terms applying to 
platinum, gold and silver, the unifica- 
tion of clauses in insurance policies, 
and on other topics to be considered. 
Following the reading of the reports 
decisions will be reached on the va- 
rious resolutions submitted growing 
out of the discussions of the reports. 

Of the many jewelry and kindred 
trades organizations listed it is noted 
that the American National Retail 
Jewelers’ Association is the only one 
representing the United States. while 
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in many of the other nations practi- 
cally every branch of the trade is rep- 
resented by one or more associations, 
It is to be hoped, if it is possible, that 
not only the American National Re- 
tail Jewelers’ Association but associa- 
tions in other branches of our industry 
will also be included, and the delegates 
afforded an opportunity to participate 
in the discussions, as this would bring 
the industry in this country into 
closer touch with the work of the con- 
gress and be bound to result to the 
benefit of the trade at large. 

The first international congress was 
held in Amsterdam in 1926, and the 
first international conference was 
called in Paris last January. At the 
Paris conference three commissioners 
were appointed—one on pearls and 
precious stones, one on _ precious 
metals and one on economic questions. 
These commissions appointed, where 
necessary, subcommittees, and during 
the second congress, which will be 
held in the Salle des Ingenieurs Civils, 
19 Rue Blanche, the same procedure 
will be followed. The negotiations of 
the congress are conducted by a board, 
elected by the delegates at the begin- 
ning of the congress. Each organiza- 
tion is represented by one delegate 
entitled to vote and at the most by two 
other delegates, who have no voting 
right. A committee of organizations 
makes all necessary preparations and 
organizes the congress. The lan- 
guages during the negotiations are 
German, English and French. 

It is suggested by the committee of 
organization that should other associa- 
tions in this or other countries desire 
representation at the congress, that 
the names of the delegates and their 
addresses be sent to W. Van Rossum 
Du Chattel, secretary of the Interna- 
tional Bureau of the Association of 
Manufacturers, Wholesale Merchants 
and Retailers in Jewelry, Gold and 
Silverware, Voorschoten, Holland. In 
a separate letter the secretary re- 
quests that different kinds of jewelry 
trade advertising matter be sent to 
Voorschoten, so that it may be used 
in the general display from all the 
countries represented. It is also stip- 
ulated that the reports of the various 
organizations must be submitted in 
writing before Aug. 15. 

As an indication of the importance 
of the congress and the interest taken 
by other countries in the deliberations, 
attention is called to the large num- 
ber of associations represented, a 
total of over 75 being listed. These 
include such well known European 
trade organizations as the the National 
Association of Goldsmiths, London; 
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The business of Joseph Victor, jewel- 
er, Larchmont, N. Y., was incorporated 
recently with a capital of $20,000. 

H. Kleinfeid, of the Star Jewelry Co., 
Inc. 37 W. 47th St., returned on the 
Paris from a buying trip in Europe. 

Rafael Lechenger, of Louis Lechenger, 
Inc., Houston, Texas, is in New York 
for several days. 

The firm of Adolphe Schwob, Inc., 
formerly of 45 Maiden Lane, is now lo- 
cated at 48 W. 48th St. 

David Cohen of Duneier & Cohen, 24 
Eldridge St., returned to this country 
last Tuesday on the Ile de France after 
visiting the diamond markets of Europe. 

A charter of incorporation was issued 
recently to the Kresh Jewelry Shop, this 
city. The business was capitalized at 
$5,000. 

The Cooper Jewelry Shop, this city, 
was granted a charter of incorporation 
recently at Albany, N. Y., where the 
business was capitalized at $5,000. 

Larter & Sons, manufacturing jewel- 
ers, 15 Maiden Lane, announce that 
their offices will be closed Saturdays 
during July and August. 

Julius Kaufman, of Goodfriend Bros., 
542 Fifth Ave., returned last week on 
the Aquitania after visiting the Europ- 
ean pearl markets. 

Arthur Lorsch, of Albert Lorsch & 
Co., 607 Fifth Ave., returned from 
Europe Wednesday, July 11, after spend- 
ing several months abroad. 

Henry E. Hart, of Rifkin & Hart, 
Inc., 452 Fifth Ave., announces that he 
is severing his connection with that firm 
in the near future. 

Saul Ritter, vice-president of the 
Brunvil Watch Co., 154 W. 14th St., 
is visiting the trade on the Pacific Coast 
in company with Robert Kahn, another 
of the concern’s sales representatives. 

E. A. Moore, with the firm of Henry 
Ratterman, Jr., Cincinnati, Ohio, is in 
New York prior to sailing for Europe 
at the end of this week. While here 
he is stopping at the Hotel Shelton. 

Joseph Haskell, who was formerly 
located at 41 John St., is now doing 
business under the style of the Haskeli 
Jewelry Co. He is located in Room 401 
at 1457 Broadway and not Room 40, as 
reported in these columns last week. 

George Goldfarb, wholesale jeweler of 
Oklahoma City, Okla., is in town visit- 
ing the jewelry markets. Mr. and Mrs. 
‘Goldfarb spent the past week-end in 
Rhode Island, returning Monday to the 
Alamac Hotel. 

The body of Hendrik Nelson, former 


manager of the Gorham Co.’s Fifth Ave. 
store, who was drowned the morning of 
July 10, was recovered at eight o’clock 


that night. Burial was at Providence, 
R. I., last Friday. 

O. J. Somers, the O. J. Somers Co., 
was a passenger on the Berengaria, 
which sailed last Monday, and has gone 
abroad on an extended purchasing trip 
to the diamond markets of Paris, Ant- 
werp and Amsterdam. 

Hugo P. Keller, Jr., secretary of L. H. 
Keller & Co., Inc., 115 Fulton St., has 
just returned from a four-months’ trip 
through Europe. Edward H. Schwartz, 
representative for the Keller concern, 
has returned from his recent trip 
through his western territory. 

Murray A. Lang of the firm of Sam- 
uel Lenkowsky & Sons, importers of dia- 
monds, 10 W. 47th St., who has been 
visiting the European diamond markets, 
returned July 17 on the Ile de France. 
Samuel Lenkowsky, of the same firm, 
is still abroad and plans to return about 
the middle of August. 

Louis Freund, of Henry Freund & 
Bro., 20 W. 47th St., returned Monday 
from Mount Clemens, Mich., where he 
has been resting. Thomas Fahey, of 
the same firm, returned Monday from a 
sojourn in Canada. Harry A. Peck. 
also of the Freund concern, is on a busi- 
ness trip in the Middle West. 

James L. Hand, jewelers’ auctioneer, 
14 Maiden Lane, sold the balance of 
stock and fixtures of E. H. Wetherhold 
& Son, Allentown, Pa., on July 12. This 
concern is retiring from business after 
40 years. Mr. Hand will spend July 
and part of August at his summer home, 
“Twin Fires,” on Lake George. 

Hirsch & Ackerman, Inc., 366 Fifth 
Ave., have executed an assignment last 
week to Louis Horowitz of Goldman & 
Frier, 15 Maiden Lane. The firm owes 
about $3,000, and has assets including 
stock in trade, $200, and good accounts 
receivable about $500. The assets of 
this concern will be sold at public auc- 
tion at 2 p. m., Monday, July 23, at the 
firm’s offices. 

A. M. Laird, a western pearl dealer, 
was in this city last week and reports 
pearl fishing has been exceptionally 
backward so far this year. Mr. Laird’s 
old friends were pleased to hear that 
his son, Dr. Donald A. Laird of Colgate 
University, is now writing for Science 
Service’s Newsletter, Washington, D. C. 
One of Dr. Laird’s articles was recently 
republished in the Literary Digest. 

Mr. and Mrs. Stephen Varni, the for- 
mer of the Stephen Varni Co., 15 


Maiden Lane, were agreeably surprised 
on Monday evening, July 9, when a beef- 
steak party was tendered to them at 
Larson’s, at Bath Beach, by 20 of their 
friends as a farewell party before leav- 
ing on their European trip. Mr. and 
Mrs. Varni sailed last Thursday on the 
Muenchen for an eight weeks’ tour of 
Europe and are accompanied by several 
of their friends. 

Schedules in bankruptcy were filed 
July 9 in the United States District 
Court by Menasche Feffer and Morris 
Schafran, partners doing business as 
Feffer & Schafran, retail jewelers, 37 
Clinton St., against whom a petition in 
bankruptcy was filed April 9. The lia- 
bilities are placed at $9,246 which 
amount represents secured claims, $230; 
unsecured claims, $7,796 and notes and 
bills which ought to be paid by other 
parties thereto, $1,220. The assets total 
$5,005 and include: stock in trade, 
$4,000; machinery, tools, etc., $1,000, 
and deposits in banks, $5. Among the 
largest unsecured creditors are: Nis- 
onoff & Arnstein, $230; Aaron Liekind, 
$202; Rex Jewelry Co., $319; Almo & 
Massoner, $248; Ben Cohen, $453; Mor- 
ris Jewelry Co., $1,029; Ace Watch Co., 
$506; Sunrise Lamp Co., $530; K. Poli- 
shook, $316; B. Pincus, $499; L. Luria 
& Son, $302; Joseph Warshawsky, 
$445; Joseph Polak, $376; and Abraham 
Wasser, $300. 

Fire broke out from an unknown 
source at 1.30 p. m. July 11 in the three- 
story building at 20 Graham Ave., 
Brooklyn, doing serious damage to the 
store of Lipschitz & Goldman, retail 
jewelers on the ground floor, and the 
offices of Brill & Co., manufacturing 
jewelers, on the top floor. The fire, ac- 
cording to Ben Goldman, started in the 
hall on the side of the building and 
spread rapidly throughout the three 
floors. The actual amount of damage 
done is still unknown, but it was said 
at the store that water had added 
greatly to the loss. Police reserves and 
detectives surrounded the building dur- 
ing and after the fire to prevent any 
thefts, and shortly afterward the most 
valuable articles were locked in the 
safe. Upstairs, practically everything 
in the Brill & Co. offices was destroyed, 
but they had no stocks there of great 
value since they only used that space 
for repair work. Lipschitz & Goldman 
announce that they will be open for 
business during repairs which will take 
about two weeks and will continue in- 
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CHATHAM Over One Hundred Years the Jewelers’ Bank 


pHEN a | A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 
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Mail orders attended to in 24 hours. 
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Large capital resources and a perpetual charter 
make for stability and permanence. 


THE 
CHASE NATIONAL BANK 4 At Present Insurance Adviser to Leaders in the Trade. 
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Banking Service for the Jewelry Trade 


E offer to jewelers the special facilities developed through years of 
intimate association with their business, together with all the 
financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


AMERICAN EXCHANGE IRVING TRUST COMPANY 
81 Fulton Street. New York 













































July 19, 1928 





(Continued from page 71) 








— = 
s—— 


definitely at the Graham Ave. address. 
The plans of Brill & Co. are, at present, 
unknown. 

The William L. Lewy Co., importer of 
diamonds, has moved its office from 87 
Nassau St. to 48 W. 48th St. 

Gordon’s Jewelry Shop, White Plains, 
was granted a charter of corporation 
last week at Albany, N. Y. The busi- 
ness was capitalized with 200 shares of 
common stock. 

An assignment was executed for the 
benefit of creditors at the office of the 
County Clerk last Tuesday by Morris 
Rodack, 3653 Broadway. Fred Sirico is 
named as the assignee. 

Henry Miller of Miller & Veit, Inc., 
importers of diamonds, 48 W. 48th St., 
sails tomorrow on the Olympic for a 
business trip to the diamond markets of 
Amsterdam, Antwerp and Paris. 


Emil Lewy of Lewy & Co., 321 Fifth 
Ave., will arrive in this country today 
(Thursday) on the Leviathan after a 
three months’ purchasing trip abroad. 
Mr. Lewy, while in Europe, visited the 
markets of Italy, France and Germany. 


Walter J. McTeigue, of Walter P. 
McTeigue, Inc., 36 W. 47th St., and Mrs. 
McTeigue, returned Tuesday on the 
Carmania after a trip to Europe, com- 
bining business and pleasure. Walter P. 
McTeigue is remaining in Europe for 
some time. 

John Harwood of the Harwood Self- 
Winding Watch Co. of America, 64 W. 
48th St., inventor of the Harwood self- 
winding watch, arrived in this country 
on Tuesday on the Ile de France. He 
will be here for about four weeks and 
may also visit Canada. 

Louis Gurfein, importer of diamonds, 
68 Nassau St., is leaving for Europe 
on a buying trip, Wednesday, July 25, 
on the Mauretania. While abroad he 
will visit the diamond markets of Ant- 
werp, Amsterdam and Paris. The busi- 
ness will be conducted as usual during 
his absence by his son, Murray I. 
Gurfein. 

An involuntary petition in bankruptcy 
was filed against William Emer, retail 
jeweler, 8714 Rockaway Beach Boule- 
vard, Rockaway Beach, L. I., last Mon- 
day by Jacob Ginsburg, whose claim 
amounts to $213; Sol Nackenson for 
$2,086, and Jacob Telsey for $400. Fred- 
erick Davies was appointed receiver by 
Judge Inch. 

A voluntary petition in bankruptcy 
was filed Monday in the United States 
District Court by the Rialto Novelty 
Shop, Inc., dealer in jewelry and nov- 
elties, 117 W. 42nd St., of which Joseph 
Jankowitz is president. The assets, 
consisting of merchandise and fixtures 
amount to about $2,000 while the lia- 
bilities total approximately $20,000. 


Morris Henock and William Kahn 
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have formed the firm of Henock-Kahn 
& Co., and are now engaged in business 
at 106 Fulton St., where they will spe- 
cialize in assembling findings and will 
do special order work. Mr. Henock has 
been associated with the trade for 17 
years while Mr. Kahn has been con- 
nected with the industry for 15 years. 
Both partners are practical jewelers 
having worked at the bench for many 
years. 

A. A. Everts of the Arthur A. Everts 
Co., and son, Frank, Dallas, Tex., are 
in this city and were among the jewel- 
ers who visited the offices of THE 
JEWELERS’ CIRCULAR on Tuesday. Mr. 
Everts and son attended the Gorham 
sales conference for retail jewelers at 
the Gorham plant in Providence, and 
while in New York are making their 
headquarters at the Paramount Hotel. 

A man giving his age as 26 years and 
living in Richmond Hill was arrested 
last Monday night after it is charged 
he smashed and rifled the window of 
the jewelry store at 8913 145th St., 
Jamaica. The prisoner, it is claimed, 
stole 10 watches, a number of watch 
chains, bracelets, necklaces, an alarm 
clock and other articles. The man was 
caught after a chase by Traffic Police- 
man Davidson. The prisoner was held 
for arraignment on the charge of bur- 
glary. 

An 18-year-old youth was captured 
Saturday afternoon by Patrolman 
George Feeney after a chase through 
Brooklyn streets. Tobias Berg, a jewel- 
er, doing business at 403 Broadway, 
accused the youth of entering his store, 
inspecting a tray of rings and running 
out after snatching one valued at $175. 
Although no ring was found in his pos- 
session, Julius Bauer, jeweler, of Grand 
St. and Grand St. extension, also iden- 
tified the prisoner as the man who stole 
a $125 ring from him about a week ago, 
using a similar ruse. 

The Keystone Merchandise Co., 598 
Broadway, alleged bankrupts, are offer- 
ing to settle with creditors on the basis 
of 25 cents on the dollar. This offer 
is payable 10 per cent in cash upon the 
confirmation of the proposition and the 
balance in three notes of 5 per cent, 
each maturing in four, five and six 
months. These notes will be indorsed 
by an individual satisfactory to the 
creditors committee. The acceptance of 
this offer is being recommended by the 
creditors committee, for which Goldman 
& Frier, 15 Maiden Lane, are the at- 
torneys. 

The Treasury Department has issued 
a warning regarding a new _  coun- 
terfeit $100 Federal Reserve banknote 
on the New York branch. The note is 
of the 1914 series, check letter C, face 
plate No. 22, portrait of Franklin and 
signatures of Frank White and A. W. 
Mellon. Although a well-executed coun- 
terfeit, the face and back plates are 
somewhat shorter than the genuine. 
The serial numbering and the seal have 
a smudgy appearance, and the fine white 
lines in the border lathework lose their 
identity in different places owing tv 
faulty etching. 
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the London Wholesale Jewelers and 
Allied Trades Association; the Jewel- 
ers’ and Silversmiths’ Association, 
Birmingham; Chambre Syndicale des 
Joaillers, Orfévres et Diamantaires, 
Brussels, Belgium; Diamantclub van 
Antwerpen, Antwerp, Belgium; Cham- 
bre Syndicale des Négociants, en Dia- 
mants, Perles, Pierres précieuses et 
des Lapidaires a Paris, the Canadian 
Jewelers Association and many others. 

The International Bureau of the 
Association is at Voorschoten, Hol- 
land, and the committee of organiza- 
tion consists of C. J. A. Begeer, pres- 
ident; H. Citroen, G. Fouquest La- 
par and: Max Buttau, in addition to 
the secretary. 

The next international conference 
will be held in 1929. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ending July 14, 1928 


The U. S. Assay Office reports: 


Gold bars exchanged for gold 
CONN. 50a 6. oe Siar sh scm alacagseretens 
Gold bars paid depositors...... 


$408,303.90 
53,400.26 
Total $461,704.16 
Of this gold bars exchanged for gold 
coins are reported as follows: 
Date , 
July BS a dosatar ie o's evs venankions arepiiva ee 


Exchange 
$104,435.01 
41,807.89 
26,671.85 
142,012.26 
90,366.26 
3,010.63 


$408,303.90 


Consular Notes 


The Bureau of Foreign and Domestic 
Commerce reports that a concern in Cal- 
cutta, India, is in the market for alarm 
clocks. Additional information will be 
given by the Bureau at Washington, 
D. C., or any of its branches if reference 
is made to File No. 32175. 

* * * 

A firm in Durango, Mexico, is in the 
market for cheap jewelry and watches, 
according to an announcement made by 
the Bureau of Foreign and Domestic 
Commerce. File No. 32219 has been as- 
signed to this firm’s requirements and 
the Bureau at Washington, D. C., or any 
of its branches will furnish additional 


information if this number is mentioned. 
ok * * 











Cuff buttons and links are enumer- 
ated among the articles called for by a 
concern in Barcelona, Spain, according 
to a list issued by the Bureau of For- 
eign and Domestic Commerce. File No. 
32151 covers their inquiry and further 
information will be given by the Bureau 
at Washington, D. C., or any of its 
branches if reference is made to this 
number. 
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The factory of Larter & Sons, Park- 
hurst and Austin Sts., will be closed 
from July 30 to Aug. 13. 

Phillip de la Reussille, retail jeweler, 
Red Bank, has returned home after a 
sojourn spent in Pennsylvania. 

William H. Taylor, jewelry manufac- 
turer of 68 Orchard St., will reopen his 
factory the first of next week. It has 
been closed for two weeks. 

Carter-Gough & Co., Mulberry St., 
opposite West Park St., have closed their 
plant for the annual stock-taking. They 
will reopen for business July 23. 

J. B. Bishop of Bishop & Bishop, 
jewelry manufacturers of 336 Mulberry 
St., has returned to business after a 
fortnight’s vacation at Lake Minne- 
waska, N. Y. 

When the New Jersey Retail Jewelers’ 
Association meets next Tuesday in 
Newark, it is planned to create the post 
of publicity chairman. This will be the 
first meeting under the new president, 
Richard P. Hartdegen. 

George J. Busch, Jr., a junior at Le- 
high University, is assisting in conduct- 
ing the retail jewelry business of George 
J. Busch & Sons, 57 Springfield Ave., 
through the summer. For the first time 
the Newark residence of the family at 
696 High St. is being kept open all 
year. In the last two summers while 
the family was away, burglars effected 
an entrance to the closed house. This 
year Mr. and Mrs. Herbert H. Busch of 
Maplewood, and George Jr., are occupy- 
ing the home while their parents are 
at their summer place at Elberon. 

Wiss Sons, Inc., of 665 Broad St., cele- 
brated the 80th anniversary of the firm 
with the heaviest June sales in its his- 
tory. Since the 75th anniversary a June 
sale has been part of the definite busi- 
ness program for each year and this 
year’s discount sale reached a record 
far above that of any other year. The 
original Wiss store was established at 26 
Bank St. Subsequently the firm moved 
to 755 Broad St., on the site of the Fi- 
delity-Union Trust Co.’s quarters. This 
property was sold to the bank and the 
firm moved to 683 Broad St. The Wiss 
family then erected the present Wiss 
building at 665 Broad St. and took pos- 
session in 1911. Jerome Wiss, head of 
the firm, is spending the summer at his 
cottage at Avon, commuting to Newark 
each day. 

William L. Mitchell, superintendent 
of the Forest Hill factory of Tiffany 
& Co., captured a 10-pound fluke on the 
annual outing of the company’s execu- 
tive staff held at Barnegat Bay, Satur- 
day. In the party were, besides the 
superintendent, Richard Mitchell, Ho- 
race Smith, James Fitzgerald, Reinhold 
Giersch, Harvey Hugg, George Roberts, 
Fred Miller, Henry Lubben, August 
Hageman, Charles Hurbant, Christopher 
Makholm, Walter Maden, William Cow- 
ley, Frank I. Wheeler, Jr., Richard 
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Graff, J. Byrne, L. Geiger, Paul Zinger- 
ly, George Weirich, Herman Kupferer, 
John Teufel, Harry Samsel, Anthony 
Krummeich, Harry Ashmall, W. Wol- 
ford and Carl Hagert. The group or- 
ganized their fishing party from Adam 
Hebeler’s Hotel at Forked River. They 
concluded their outing with a fish dinner 
at Seidler’s Beach in the evening. It 
is reported that their catch aggregated 
250 fluke of various sizes. 











Everett H. Lundsten is spending five 
weeks at Gateborg, Sweden. 

Theron S. Curtis left last week for a 
sojourn to be spent on Cape Cod. 

Amos §. Blackinton has been enjoying 
a sojourn at his summer cottage at 
Silver Beach. 

The Finberg Mfg. Co.’s plant has re- 
sumed operations following the annual 
vacation period. 

Mr. and Mrs. George Morton were 
registered at the Breakers at Narragan- 
sett Pier the past week. 

Mr. and Mrs. H. L. Whittemore were 
among the guests at the Rosedale at 
Swift’s Beach the past week. 

Mr. and Mrs. Albert E. Palmer have 
been resting at Prudence Island in Nar- 
ragansett Bay the past fortnight. 

Mr. and Mrs. Everett Phillips and Mr. 
and Mrs. Lloyd Gay have returned from 
an automobile trip to Norway, Me. 

Mr. and Mrs. Ovila Gagnon have 
opened their summer cottage at Bush- 
neck Beach on Cape Cod for the season. 

The plant of the Harvey Clap Co., 
has been closed the past week for the 
annual vacation period and overhauling. 

Joseph E. Straker of the Watson Co., 
accompanied by Mrs. Straker have been 
sojourning at Niagara Falls and Mon- 
treal. 

Mr. and Mrs. Carl Brigham and 
daughter spent the last week-end with 
relatives on Prudence Island, Narragan- 
sett Bay. 

Mr. and Mrs. Herman L. Rutter are 
touring New York State and Canada 
and plan to extend their trip through 
to Nova Scotia. 

Bates & Bacon closed their factory 
the past week for overhauling, renova- 
tion and to afford the employes their 
annual vacation period. 

Arthur Guyot, Guyot Bros., left the 
latter part of the week for New Found 
Lake in New Hampshire, where he will 
remain a week or 10 days. 

Mr. and Mrs. A. J. Deferies and 
daughter, left last week for a two weeks’ 
automobile trip through Canada. They 
will stop at Montreal where they have 
relatives. 

Mr. and Mrs. C. William Brown have 
returned to their home after a sojourn 
and automobile trip through New Hamp- 
shire where they were quartered for a 
while at Sunapee Lake. 

Mrs. Hiram R. Packard, who was re- 
cently married, was pleasantly surprised 
by fellow workers in the office of the 
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R. F. Simmons Co., the other day when 
she was the recipient of gifts of gold. 

Announcement was made last week by 
Mark Hanna that the athletic tourna- 
ment to have been staged by the L. G. 
Balfour Co. Athletic Association, on 
July 18, has been postponed indefinitely 
because of the number of people who 
are away on vacations. Further an- 
nouncements will be made later as to 
when the bouts will be held. 

Patrick T. Heffron, one of the old-time 
journeymen jewelers, died at Sturdy 
Memorial Hospital on Tuesday, July 10, 
following an illness of about two weeks. 
He was born at Mansfield, Mass., but 
had resided in this city for more than 
half a century during which time he 
was employed at the manufacturing 
jewelry establishment of the Smith & 
Crosby Co. He is survived by a brother 
and a sister. 

Nathan White, 63, a resident of the 
city for the greater part of his life, 
and a well known jewelry worker, was 
found dead in bed in his room at 51 
Pine St., last Thursday morning by 
Napoleon Ayotte. The man had been 
dead for two or three days, probably 
since Tuesday, examination by Dr. Jesse 
W. Battershall, medical examiner, dis- 
closed. Death was ascribed to natural 
causes. Deceased is survived by three 
brothers, Frederick, Wilfred and 
George, residing here. 











David Glasser of the Morsales Co. 


is back from Detroit where he attended 
the credit clothiers’ convention. 

The many friends of Frank Porkoney, 
5633 Broadway, retail jeweler, will 
sympathize with him in the loss of his 
son, aged seven years, who passed away 
last week. 

The following retail jewelers were in 
town the past week; A. G. Chaffee, 
Garretsville; Glen P. Heckert and wife, 
Massillon; L. W. Wyckoff, Chagrin 
Falls; E. R. Kimpton, Oberlin; Mr. 
Yehley, wife and son, Delaware. 

Frederick Pohl, retail jeweler, 6009 
Euclid Ave., was the victim of a sneak 
thief, who entered the store on Wednes- 
day, and grabbed a handful of wrist 
watches from a case while Mr. Pohl was 
busy in the rear part of the room. The 
police were notified but were unable to 
find any trace of him. Mr. Pohl was 
held up last December by several bandits 
and in the gun battle that ensued a by- 
stander was killed. 

Hyman Rotbart of Rotbart, credit 
jewelers, E. Ninth St. and Prospect 
Ave., reported to police that he was held 
up by robbers who jumped into his auto- 
mobile and forced him to drive out the 
Lake Shore Boulevard to E. 140th St., 
and then while one covered him with a 
gun the other made a hasty search of 
his clothing and took $80, a pearl stick 
pin and a diamond ring. They then 
threw him from the automobile and 
used it to make their escape. 











Samuel Smith, retail jeweler, 1046 N. 
Second St., is recuperating in Lankenau 
hospital from the effects of a severe op- 
eration. 

Extensive alternations and improve- 
ments are being made to the store of 
Hollander & Fleishman, 11th and Chest- 


nut Sts. A new front is to be included 
in the renovations. 

Ed. Sickles, M. S. Sickles & Sons, is 
occupying his cottage at Atlantic City 
and has joined the commuting platoon 
of Philadelphia jewelers, who travel to 
and from the shore daily. 

R. EE. Albright, manufacturing 
jeweler, Sansom St., was the victim of 
a painful injury which has kept him 
from his office for more than a week. A 
heavy plank fell on his foot. 

Fred T. Barry, well known in the 
trade as a traveling man for several 
jewelry firms and now associated with 
Sonny Bachofer, 900 Chestnut St., is re- 
cuperating at Atlantic City from a se- 
vere illness caused by an infection of a 
toe. ; 
Meyer Vorzanger, veteran employe of 
A. Deutsch, wholesale jeweler, 102 S. 
Eighth St., and well known in the local 
trade, has been critically ill with pneu- 
monia but is now believed to be out of 
danger. His illness was aggravated by 
a severe attack of sciatica. 

Local jewelers showed much interest 
in an exhibition here of silver hollow- 
ware to match modernistic flatware. 
The showing was held at the Benjamin 
Franklin hotel and was well attended. 
The work shown was from the Holmes & 
Edwards plant, Bridgeport, Conn., Fac- 
tory C, of the International Silver Co., 
and was in charge of Mr. Huxley. 


Greenitz & Pellicoff, jewelers, Cam- 
den, N. J., now at 833 Broadway, in that 
city, will soon be in a new and hand- 
some home, having purchased a building 
not far from their present location. 
They will make extensive alterations 
and improvements before moving and 
plan to have their store one of the most 
modern and handsome in this section of 
the country, not excluding any of the 
Philadelphia houses. 

Sympathy of the jewelry trade here 
was extended to Bartley J. Doyle, in the 
death of his mother, Mrs. Sarah J. 
Doyle, widow of Edward H. Doyle, who 
passed away at her summer home in 
Manchester-by-the-Sea, Mass. Funeral 
services will be held in her home in De- 
troit where burial will be made. Mrs. 
Doyle is survived by two sons, Bartley 
J., president of the Keystone Publishing 
Co., and Thomas J. Doyle, and a daugh- 
ter, Miss Mary E. Doyle. 


Frank Sachetta, platinum jeweler for 
H. B. Gording, is recovering in the Uni- 
versity of Pennsylvania Hospital from 
severe burns sustained when a refining 
stove exploded while he was melting 
metal.’ Mr. Sachetta sustained burns of 
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the face and hands but escaped more 
serious injuries. Another employe of 
Mr. Gording, Walter T. Hallowell, book- 
keeper, is on the sick list, but is recov- 
ering from the effects of a stroke of 
paralysis sustained recently. 

Wanted in Pottsville and Lansford, 
Pa., on charges of check forgery, a 
Pottsville jeweler being one victim, a 
man was arrested at Atlantic City and 
held for extradition. He is alleged to 
have stolen a number of blank checks 
from a Lansford merchant whose name 
he forged to several checks, one being 
for $450. On this he is charged with 
having obtained a diamond ring and $50 
in change from the Pottsville jeweler, 
whose name the police are withholding. 

A number of the Philadelphia creditors 
of Max Balter, retailer, Atlantic City, 
have received an offer of composition on 
the basis of 30 per cent. Of this, 10 
per cent is to be in cash, and the bal- 
ance in promissory notes to run six, 12, 
and 18 months, and secured by second 
mortgages on Atlantic City real estate. 
There are a large number of the cred- 
itors here and it is reported that a ma- 
jority favors acceptance of the composi- 
tion offer, especially as the realty is said 
to be valuable. 

The Behr Gordon Building & Loan 
Association and the Safe Building & 
Loan Association, both composed almost 
entirely of jewelers, have merged under 
the title of the Behr Gordon, Safe Build- 
ing & Loan Association, the combination 
making the group one of the largest of 
such associations in the city. Officers of 
the new organization are: Max E. Gor- 
don, president; Irving Margolis, secre- 
tary; Samuel Aisenstein, treasurer; K. 
Berkovitz, vice-president; directors, 
Nathan Halpert, Paul Stern, S. Z. Korff, 
Louis Ringgold, David Gubin, Jacob 
Kramer, David Witkin. 


The store formerly occupied by the 
local branch of the Kaplan jewelry 
firm, has been taken over by the Jewel 
Shop, Inc., which is carrying a line of 
watches, diamond and gold jewelry. Al- 
though the store is the smallest one of the 
kind in the city, it is so arranged that 
any amount of business can be handled 
and its window display is complete and 
effective, being handsomely arranged. 
Extensive renovations had been made by 
the new concern and the store presents 
a decidedly handsome and up to date 
appearance. A number of floral ex- 
pressions of good will marked the open- 
ing of the store. 








Canada Notes 

R. H. Webb, jeweler, Melford, Sask., 
has discontinued business. 

The assets of J. Omer Fiset, jeweler, 
Quebec, have been sold. 

W. Konig, jeweler, Regina, Sask., has 
moved his business to a new location 
on 11th Ave. 

Harry Scott, jeweler, Norwich, Ont., 
has given a chattel mortgage to A. R. 
Stevenson for $563. 
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Edmund Belanger, Elzear Boule, and 
Leopold Bourgoin, who were convicted 
at Montreal on five charges of jewelry 
robberies by window smashing, were 
sentenced on July 12 to serve two years 
in the penitentiary. 

Ryrie-Birks, Ltd., shipped recently by 
airplane to Montreal a diamond necklace 
valued at $50,000. It had been pur- 
chased by a woman who is sailing for 
Europe and insisted upon its delivery in 
time for her to receive it before her 
departure. 


James Ryrie of Ryrie-Birks, Ltd., To- 
ronto, has sold his country estate “Edge- 
mere,” on the lake shore near Oakville, 
Ont., to L. A. DeGraff of Schenectady, 
N. Y. It is regarded as one of the most 
beautiful country homes in the Province, 
and the price is stated as upwards of 
$100,000. 

Laurence Gagne alias “Russell,” alias 
“Brosseau,” arrested in Montreal for 
the robbery of the jewelry store of E. 
H. Newman & Sons, Brantford, Ont., 
where he obtained goods to the value of 
$1,500, was tried for the offense at 
Brantford, and found guilty. Gagne has 
a criminal record and was sentenced to 
serve five years in the penitentiary. 











James Gluck of Martin Gluck & Sons 
has been touring Ohio on business and 
pleasure for that concern. 

Rapid progress continues to be made 
on the alterations now going forward 
in the enlarged establishment of the 
Grogan Co., on Wood St. 

The Heeren Bros. Co. has furnished 
12 large cups to the Butler County Fair, 
which is an event attended by thou- 
sands each summer. The cups are to be 


awarded for best exhibits, races and 
sporting events. 
Feigenbaum’ Bros., who recently 


moved into the new Clark building, have 
three oil paintings in their store room 
which are attracting considerable atten- 
tion. They are those of Abraham Lin- 
coln, Theodore Roosevelt and the late 
Andrew Carnegie, the steel king, who 
did so much for Pittsburgh. 

Miss Frances Landau, daughter of 
Samuel Landau of Landau Bros., was 
married June 24 to Earl Aronson at the 
Shenley Hotel. Rabbi Godenson offi- 
ciated at the ceremony. The wedding 
breakfast was served at the hotel, the 
couple leaving later for a honeymoon 
trip to the Thousand Islands. 

Members of the trade learned with 
considerable regret of the death of Otto 
E. Heineman, who for many years was 
engaged in the jewelry business on the 
North Side. Mr. Heineman died in St. 
John’s Hospital. He retired several 
years ago and had been living on Dakota 
St., Bellevue. Deceased is survived by 
his widow, four nieces and two nephews. 
Mr. Heineman belonged to several or- 
ganizations including the Allegheny 
Lodge of Elks. 
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Chicago Notes 





Percy D. Lucas, representing Schumer 
Bros., Cincinnati, returned to Chicago 
last week after being out on his east- 
ern territory for the past several weeks. 

Edward Kraus of Budd & Co., Colum- 
bus, Ohio, spent several days of the 
past week in Chicago visiting with 
members of the trade. 

Trachtenberg & Pritzker, Inc., 39 S. 
State St., announced last week that 
Arthur Lewin has severed his connec- 
tion with them as a representative. This 
concern manufactures platinum jewelry. 

S. C. Croft and M. C. Goldsmith of 
the L. Seligman Jewelry Co.,- whole- 
salers, 31 N. State St., left last week 
for their respective territories and will 
be away for several weeks. 

Paul H. Samuels, Chicago manager 
for Katz & Ogush, left last Thursday 
for New York where he will spend a 
few days getting his new fall line at 
the home offices. 

Emil Noel, 29 E. Madison St., is 
spending two weeks at The Breakers, 
Atlantic City, N. J., with his family. 
He will return to Chicago at the end of 
this month. 

J. W. Heckman, of Becker-Heckman 
Co., left this week accompanied by his 
wife to motor to Detroit, Mich., where 
he will spend several days attending 
the conclave of the Knights Templar. 

“Toby” Stern, manager of the Chi- 
cago office of the Jacques Kreisler Co., 
returned to Chicago last week from 
New York where he spent about 10 days 
visiting at the home offices and getting 
his new fall line. 

Milton H. Nathan, Michigan repre- 
sentative for the Stein & Ellbogen Co., 
left last Thursday night for his terri- 
tory. H. J. Hagen, also of this concern, 
left to visit his Illinois and Wisconsin 
trade. 

Harry H. Miller, manager of the Chi- 
cago office of the Potter & Buffinton 
Co., is back on the job after spending 
the past two weeks with his wife and 
family motoring to Detroit and points 
East. 

S. Feldman, of Turow & Feldman, 
manufacturing jewelers with offices at 
914 Mallers building, is spending four 
weeks in New York and Providence, vis- 
iting the various factories and combin- 
ing business with pleasure. 

Samuel Marks and Maynard Levy of 
Marks & Levy, auctioneers, returned 


last Thursday from Springfield, Mo., 
where they conducted a reductions sale 
for the Fayman-Joseph Co. Mr. Fay- 
man recently purchased the interests 
of Mr. Joseph and succeeds the firm. 


B. O. Hess, Hess & Hook, manufac- 
turers’ representatives, will leave this 
week on a three weeks’ pleasure trip. 
Mr. Hess will be accompanied by his 
wife and child and will tour through 
northern Michigan visiting with friends 
and enjoying some fishing. 

Fred J. Kluth, jewelry buyer, and 
Oakley Adams, merchandise man for 
The Fair, motored to northern Wiscon- 
sin last week where they expect to 
spend a couple of weeks fishing and 
roughing it. They also expect to spend 
a few days in Canada. 

S. Simmons & Co. is the name of a 
new manufacturing concern open for 
business in suite 807 Columbus Memorial 
building. This concern will specialize 
in platinum work and diamond setting. 
S. Simmons, the principal member of the 
concern, formerly was in business for 
himself in the Capitol building. 

M. Marcovitz, wholesale jeweler, re- 
cently removed his offices from the 10th 
floor of the Heyworth building into more 
spacious quarters in suite 1209 of the 
same building. Mr. Marcovitz has been 
in the wholesale business for himself for 
a great many years and calls on retail 
jewelers in Chicago and nearby States. 

A voluntary petition in bankruptcy 
was filed last week by George H. Bern- 
stein, of 1261 S. Halsted St. Assets 
were listed as $5,421, with liabilities at 
$16,302. Mr. Bernstein attributes his 
financial difficulties to his two robberies. 
His assets consist of notes due him, 


$1,310, and open account due _ him, 
$4,111. Machinery, tools, etc., are listed 
as $400. This he claims exemption on. 


The marriage of Cecile Audrey Lucas 
to George Phineas Guthrie of Columbus, 
Ohio, was announced last week by the 
bride’s parents, Mr. and Mrs. Percy 
Douglas Lucas. The event took place 
on June 15, at St. Paul’s Episcopal 
Church, Columbus, Ohio. After a brief 
honeymoon trip the young couple are 
at home at 1151 E. Broad St., Columbus, 
Ohio. Percy D. Lucas is well known to 
the trade in Chicago and the East. 
For several years he has represented 
Schumer Bros., Cincinnati, Ohio, in this 
territory. 


— 
B. Weinstein, Inc., have just com- 


pleted the arranging of their new place 
of business on the 11th floor of the 
Columbus Memorial building. This con- 
cern for a great many years was located 
at 1332 S. Halsted St. All new ma- 
hogany wall and counter cases have 
been installed and they are arranged in 
such a way that all the goods are 
displayed at a great advantage. One 
large room has been partitioned off to 
take care of their diamond and private 
offices. This concern was started by 
B. Weinstein in 1885. About eight 
years ago, after the death of Bernard 
Weinstein, the business was incorporated 
and continued by Mrs. Weinstein and 
Samuel Weinstein. 

On Tuesday noon of last week a re- 
union of 11 old employes of Hyman & 
Co., retired retail jewelers, was held at 
Carson, Pirie, Scott & Co’s. men’s grill. 
Old times were discussed and present 
activities were talked about. Among 
those present at the luncheon were: 
L. W. Rood, of Harry J. Baby Co., who 
was responsible for this fine reunion, 
Joseph Rygel, of Cohenour-Rygel, Mus- 
kogee, Okla.; J. M. Tuttle, of Denver, 
Colo.; Carl Kruse, of Stein & Ellbogen 
Co.; Herman Becker, Chicago; Ed. 
Fleury, Chicago; Harry E. Parr, of 
Willson & Parr, Chicago; Frank Eller- 
man, of Harry Kaplan & Co., Chicago: 
L. J. Rice, Chicago, Russell Freeman, of 
the Kranz building, Chicago, and Rob- 
ert Hyman, son of H. S. Hyman. H. S. 
Hyman sent his regrets at not being 
able to attend as he was out of the city. 

Sympathy from members in the trade 
was expressed to William R. Neumann 
& Co., last week on account of the sud- 
den death of his wife. Mrs. Neumann 
had always enjoyed the best of health. 
but was stricken on Saturday of last 
week. She was rushed to the Franklin 
Boulevard Hospital and operated upon 
immediately for gall stones. Perineuri- 
tis set in and she passed away on Mon- 
day morning at 1 o’clock. She was 33 
years of age at the time of death. For 
many years Mrs. Neumann assisted her 
husband in his wholesale jewelry busi- 
ness and all during that time her pleas- 
ing ways and cheerful smile made her 
a host of friends. Funeral services 
were held from her late home, 809 S. 
Wisconsin Ave., Oak Park, IIl., on Wed- 
nesday at 2 p. m., and from the Hebron 
Presbyterian Church. Interment was at 
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Forest Home Cemetery. She is sur- 
vived by her husband and one daugh- 
ter, Helen Jean, six years old. 

James Howell, of J. R. Wood & Sons, 
left last Saturday for Sioux Falls, S. D., 
where he will spend a few days visiting 
with friends before going to his home 
at Wilmot, S. D. Mr. Howell will be 
away for a couple of weeks. 

Eugene Arb, diamond man for the C. 
B. Brown Co., at Omaha, Neb., and Mrs. 
Arb, stopped in Chicago last week to 
renew old acquaintances on their way 
home from Iowa where they spent sev- 
eral weeks visiting at Mr. Arb’s old 
home town. 

O. F. Samuelson, F. J. Spellman, 
Charles M. Simpson and H. F. Hillman, 
representatives of the Towle Mfg. Co., 
all traveling out of the Chicago office, 
left this week for their respective terri- 
tories and will be away for from six to 
nine weeks. 

J. M. Tuttle, well known to the jewel- 
ry trade in this city, as former silver- 
ware buyer for the old Hyman & Co., 
store, stopped in Chicago last week ac- 
companied by his wife. While here Mr. 
Tuttle visited with his many friends. 
He is making a tour of the East and 
at the same time is recuperating from 
a slight illness. 

George Boergerhoff, representing the 
George Kollstede Co., and Mrs. Boer- 
gerhoff, left last Sunday for the East 
where they will combine a business trip 
with pleasure. Mr. Boergerhoff will 
spend some time at Providence visiting 
at the factory and getting his new fall 
line. 

Harry Harris, representative for the 
I. Ollendorf Co., New York, spent a few 
days in Chicago last week calling on the 
trade. He left here Sunday morning 
for the western coast where he will 
spend several weeks, returning to Chi- 
cago the first week in August in time to 
attend the Chicago Jewelry Trade Show. 

Word was received in Chicago last 
week from Ralph E. Mulheim, of Ellis, 
Kan., that he is opening a new retail 
jewelry store at Sharon Springs, Kan., 
about Aug. 1. Mr. Mulheim is well 
known in this section as he has been as- 
sociated with the firm of A. Mulheim & 
Sons, at Ellis for many years. 

James J. Bivona, who has been asso- 
ciated with the North American Watch 
Co. for the past four years as the Chi- 
cago manager, has tendered them his 
resignation to take effect on Aug. 1. 
Mr. Bivona plans to leave for the East 
where he will spend several weeks with 
his family and friends. 

R. H. Baker, of Creston, Iowa, spent 
several days of the past week in Chi- 
cago visiting with members of the trade 
and calling on his favorite wholesale 
houses. Mr. Baker is successor to Roper 
Bros. He recently purchased the busi- 


ness after being associated with the 
company for many years as a watch- 
maker. 
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Oscar Kuehn, who for many years 
represented Swartchild & Co., and more 
recently has been associated with Wm. 
A. Rogers, Ltd., has accepted a position 
with the 1847 Rogers Co., and will sell 
the line in Iowa. Mr. Kuehn is well 
known to the trade and his friends feel 
he will have great success in this new 
field. 

Walter Marble, manufacturers’ repre- 
sentative with headquarters at San 
Francisco, Cal., stopped off in Chicago 
last week for a few days to visit his 
many friends in the trade on his way 
to the East where he will spend some 
time at the factories he represents. Mr. 
Marble is accompanied on this trip by 
Mrs. Marble. 

Mr. and Mrs. Charles Oppenheim left 
Chicago early last week for New York 
and sailed from that port on the Ma- 
jestic for a six-weeks tour of Europe. 
By happy coincidence they were joined 
by Mr. and Mrs. A. L. Kramer, who 
were also sailing on that ship for a tour 
of Europe. Mr. Oppenheim is of the 
jewelry department of Sears, Roebuck & 
Co., and Mr. Kramer represents eastern 
manufacturers. 

Frank Kissick of the Wells Mfg. Co., 
Attleboro, Mass., spent several days of 
the past week in Chicago making ar- 
rangements with Ed Badgley to handle 
their line in Chicago. Mr. Badgley will 
succeed Louis Green in Chicago and will 
make his headquarters in Suite 1602, 
Heyworth building. Ed Badgley is a 
nephew of Ed Badgley, of Harvey & 
Otis, well known representative in the 
trade, and formerly was employed by 
Benj. Allen & Co. 

J. B. Eberhart & Son, retail jewelers, 
have removed their business from 3006 
E. 92nd St., to 9155 Commercial Ave. 
The new location is in the same building 
only just around the corner. The loca- 
tion that they have occupied for many 
years is now under remodeling, so this 
necessitated their moving. The Com- 
mercial St. location is their permanent 
place and is about the same size as 
their old one, only the arrangement is 
more modern. 

It was announced this week by Mrs. 
Jos. S. Soll, of Chicago, that their 
daughter Myrtle F., had become the 
bride of Louis E. Sherman, of Chicago, 
on Sunday, July 15, at 5.30 p. m., at the 
home of the bride. Following the re- 
ception the couple left on a four-weeks 
honeymoon trip through the West, and 
upon their return to Chicago will make 
their home in Logan Square. Mr. Sher- 
man is one of the popular young men 
in the trade and represents Reiner & 
Berkow, Inc., the Level Mfg. Co., and 
Arthur Marotti & Bros., all of New 
York, in Chicago and the Middle West, 
making his headquarters at the Capitol 
Vault. 








Max Lazarus, diamond merchant of 
Macon, Ga., recently left for a four 
months’ business trip to Europe. Mr. 
Lazarus has gone abroad to make pur- 
chases for his gift shop which he con- 
ducts in connection with his jewelry 
shop. 


William Pflueger, 
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Dean Spray, Waldron, Mich., was an 
out-of-town visitor in Cincinnati last 
week. 

Jacob Litwin of Litwin & Sons js 
back from the diamond markets of 
Europe. 

A. L. Hipp, jeweler, Huntsville, Ala,, 
and president of the Alabama Retail 
Jewelers Association called at the office 
of the D. Jacobs Sons Co. in Cincinnati, 
He also called at several other estab- 
lishments. 

Walter H. Wilkening, diamond setter, 
dealer in precious 
stones and Earl B. Davidson, watch. 
maker, were telling some wild tales after 
Wednesday about the many fish they 
caught at Edwards Lake. 

Arthur Hirschfield, accountant, the . 
D. Jacobs Sons Co., has recovered the 
full use of his right hand and arm fol- 
lowing three minor operations. At one 
time Mr. Hirschfield was_ threatened 
with blood poisoning but the injection 
of serums prevented this. 

Herbert C. Schwab and his wife left 
Cincinnati Friday on a motor tour to 
Charlevoix, Mich. They were accom- 
panied by friends and will visit the 
summer cottage of Julian G. Schwab for 
a short time. The latter will not go 
to his cottage until the middle part of 
August although Mrs. Julian Schwab 
and the children are already there. 

Jesse Phillips, the Richter & Phillips 
Co., led the local delegation from Cin- 
cinnati, that attended the International 
Association of Advertising Clubs meet- 
ing at Detroit, Mich., during the week. 
The Queen City group carried with it 
a large display of buildings that have 
been constructed in Cincinnati during 
the past three years. 

David J. Gutmann, L. Gutmann & 
Sons, returned to Cincinnati during one 
of the hottest spells of the summer sea- 
son. He and Mrs. Gutmann made a 
10 weeks tour to their usual haunts of 
China and Japan and brought back sev- 
eral more valuable relics to be added 
the collection that the wholesale jeweler 
has at his Avondale home. Mr. Gut- 
mann has made so many trips to the 
Mongolian countries that he is well 
known to many officials and his_ travels 
are somewhat different from those of 
the ordinary traveler. 

Gus Kuhnheim, traveling representa- 
tive for the D. Jacobs Sons Co., experi- 
enced a lucky escape from injury last 
week when the automobile he was driv- 
ing went over an embankment on the At- 
lantic and Pacific Highway between 
Pomeroy and Gallipolis. A bee came 
through the opening of the windshield 
and struck him on the forehead, then 
fell to the floor. It crawled up his 
trouser leg and finding no escape it 
started stinging. Mr. Kuhnheim reached 
down to crush the bee and when he did 
he lost control of the car which went 
over the embankment and made a com- 
plete somersault. He escaped with 4 
few bruises and a little shaking up. 
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Ww. J. Trost of the American State 
Bank building has returned from a trip 
through Kentucky. 

J. G. Haller and G. R. Haller left 
last week for a two weeks’ trip that will 
take them to Quebec. 

Harold Silverman paid a visit to De- 
troit last week, calling on the wholesale 
jewelers. He is planning to open a new 
retail store in Grand Rapids. 

C. E. Wallace and H. T. Monroe have 
been passing a few days at their Detroit 
establishment, and are getting ready 
again for a number of short midsummer 
trips. _ 

Frank Neipp, manager of the Detroit 
branch of the Scribner & Loehr Co., has 
returned from Cleveland, where he 
passed a short time at the main estab- 
lishment. 

The Fashion Jewelry Co., it is an- 
nounced, will soon open an establish- 
ment at 701 Metropolitan building. .This 
concern will deal in costume jewelry of 
every description. 

Jerry Nay, city salesman for the 
Scribner & Loehr Co., suffered a severe 
attack of appendicitis last week, and it 
is possible he may have to enter a hos- 
pital for treatment. 


M. H. Biederman has opened a branch 
retail store at Kercheval and Gray Aves. 
His main establishment is at 7627 Mack 
Ave. Both places of business are well 
equipped and contain high grade mer- 
chandise. 

The Villa Floor on Long Lake, north 
of Detroit, has been acquired for the 
summer by four Detroit jewelers, con- 
sisting of W. F. Taylor, Frank Neipp, 
Eugene Grill and Arthur Stadler. They 
pass their week-ends there, where swim- 
ming and fishing are all that one could 
desire. 

Numbers of jewelers from all over 
the country are expected in Detroit this 
week to attend the national Knights 
Templar conclave. Many jewelers are 
members of this organization and they 
are to be heartily welcomed by those in 
Detroit. Most of the downtown retail 
jewelry shops are appropriately deco- 
rated for the occasion. 


William Devlin, retail jeweler on 
Washington Boulevard, has entered the 
window trimming contest that is now 
on among merchants of that thorough- 
fare. This contest is a part of the 
movement which resulted recently in the 
installation of a new lighting system 
on that street down in the heart of the 
city, which makes it the most brilliantly 
lighted street in the world. 


Three patrolmen of Highland Park 
were presented with checks of $100 
each last week, for their work in foiling 
an attempted $200,000 jewelry robbery 
on April 3, when three Chicago bandits 
endeavored to abduct Albert Ginsburg, 
a New York diamond salesman. The 
checks were presented by the insurance 
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company holding policies on the jewels. 
The patrolmen are Ivan S. Brown, Clare 
Davis and Floyd Francis. 

The following jewelers took part in 
a celebration on Tuesday night, July 10, 
when the new lights were turned on 
Washington Boulevard for the first time: 
Charles W. Warren, F. Rolshoven & Co., 
John Kay and W. Devlin. The lights 
are so intense and numerous that the 
street is now said to be the mostly bril- 
liantly illuminated of any in the world. 
The lights were contributed by the mer- 
chants themselves and have been in the 
process of installation for some time. 
The lights primarily were designed as 
a sales promotion innovation, but they 
also are serving a real practical pur- 
pose. 

Somewhere in Detroit there is an 
honest person who regrets that at one 
time he retained $4 in change given to 
him by mistake by Wright, Kay & Co. 
In a recent letter to the jewelers he 
has returned the money. Percy K. Loud, 
secretary and treasurer of Wright, 
Kay & Co., forwarded the money to the 
Detroit Free Press, with the statement 
that there seems to be such a true sense 
of fine honesty in the letter that the 
money really must be used only for a 
very worthy cause. “We can not think,” 
continues Mr. Loud’s letter, “of any 
purpose more adequate to the spirit in 
which it was sent, than a small invest- 
ment in the character of a growing boy. 
Would you accept this on behalf of the 
unknown writer for your splendid fresh 
air camp?” The management of the 
Free Press announces that it accepts 
the contribution in the spirit in whicl: 
it was made by Wright, Kay & Co., and 
tenders its appreciation therefor. The 
camp, which is supported ky voluntary 
contributions, has recently been opened 
for the season with 125 girls and boys 
who could obtain a two weeks’ vacation 
in no other way. 











W. F. Sebel is calling on customers in 
eastern Ohio. 

Mrs. Hornung is now established in 
attractive new quarters in the Terre 
Haute House, Terre Haute. 

C. Y. Coleman, who formerly owned a 
jewelry store at Casey, IIl., has moved 
to Twelve Points, Terre Haute. 

Ray Lynch announces the purchase of 
his partner’s interest in the Lynch & 
Holden jewelry store, Bloomington. 

Recent trade visitors included C. B. 
McDaniel, Connersville; Walter Sim- 
mons, Franklin; H. B. Lodde and Garry 
Mohlman, Lafayette. 

Perry M. Slaughter, Elwood, who re- 
cently purchased the business of the 
Thurman Jewelry Co., Frankfort, is now 
established at that place. 

Robert G. Ledig, the Ledig Optical 
Co., has returned from a 10 days’ visit in 
Chicago, where he was the guest of his 
uncle and aunt, Mr. and Mrs. William 
H. Blegen. 
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O. Pyper, head of the Pyper Watch 
Co., has returned from a trip to Balti- 
more. Ray Cockman of the same con- 
cern has returned from a week’s visit 
in Washington, D. C. 

The George F. Kamman jewelry store, 
Seymour, is being remodeled. The 
owner, George Kamman, was an Indian- 
apolis visitor at wholesale optical and 
jewelry houses last week. 

Charles B. Sipe, the Sipe jewelry firm, 
has sailed for Europe, where he will 
visit Paris, Amsterdam, Berlin. Mr. 
Sipe will visit in London, also and ex- 
pects to return late in August. 

Charles W. Lauer and wife have re- 
turned from a wedding trip in which 
they visited Niagara Falls, Cleveland, 
Columbus, Albany, Boston, New York 
and Pittsburgh. They will reside in 
this city. 

Miss Rebecca Dobrowitz, bookkeeper 
at Kay’s is a visitor this week, at the 
Washington, D. C., headquarters of the 
Rosenthal Jewelry Co. While in the 
East, Miss Dobrowitz will visit New 
York and Philadelphia. She expects to 
be gone about three weeks. 

Dr. Howard Cantwell, former Indian- 
apolis optometrist was in the city sev- 
eral days last week calling on old 
friends. Dr. Cantwell is now with the 
Mount Forest Fur Farms, Louisiana, 
and is superintendent of the Louisiana 
Muskrat Marshes. At the time of his 
visit here, he was enroute from Detroit 
to New Orleans. 

Amos P. Potts, Brazil, is a member 
of a party of 50 ceramists, mostly Amer- 
ican, who completed a specially organ- 
ized tour of Europe. They visited the 
important glass and pottery works of 
the continent including: France, Swit- 
zerland, Czecho-Slovakia, Germany, 
Holland and England in their tour. Mr. 
Potts will return home this week. 








Indiana Notes 





Robbers secured about $1,000 worth 
of musical instruments and other ar- 
ticles from the Sam H. Sterchi music 
and jewelry store at Terre Haute, Ind., 
a few nights ago. The police, who have 
been working on the case, report that 
they have no clue, but they believe the 
store was robbed by “home talent.” 

Burglars entered the Dale retail 
jewelry store at Worthington, Ind., a 
few nights ago and took one woman’s 
diamond ring, a man’s ruby ring, one 
wrist watch and several other articles 
of value. The entrance was made 
through the transom of the back door. 
The police have no clue to the robbery. 

There has been increased activity in 
the mussel shell camps along the rivers 
of southern and central Indiana during 
the past few weeks, although the indus- 
try is not what it once was and fewer 
men are employed in the camps now. 
While some shells are being got out, 
the pearl button manufacturers fear the 
supply will not be equal to the demand 
and say that the prices of shells will 
go considerably higher. 














ANGELES 


J. J. Casson, watchmaker and jeweler, 
has opened a new store at the Ritz 
Theater building, Wilshire Boulevard. 

Charles H. Kent, formerly of Provi- 
dence, R. I., has become connected with 
the Peerless Platers, silversmiths, 239% 
S. Spring St. 

Willard F. Robison, wholesale 
jeweler, Title Guarantee building, has 
returned from a business trip to San 
Francisco. 

H. M. Teeple, jewelry manufacturers’ 
agent, 704 Title Guarantee building, has 
returned to the city after an extended 
and successful business trip. 

Mr. and Mrs. Becker, El Centro, are 
in Los Angeles on a pleasure trip. While 
here, Mr. Becker, who is connected with 
H. R. Berger, El Centro, replenished 
some of his jewelry and novelty lines. 

Lewis Roth, wholesale jeweler, 701 
Chester Williams building, is contem- 
plating a sojourn at Catalina Island 
this month. He will be accompanied by 
Mrs. Roth. 

M. Hirsch, representing Bernstein & 
Roskin, manufacturing jewelers, New 
York, is calling on the trade in the 
Southland. He will be here several 
days. 

Mrs. F. Skinner, connected with the 
wholesale house of Skinner & Co., 907 
Title Guarantee building, has gone on a 
sightseeing trip to Alaska. She will 
be gone about a month. 

St. Elmo Coombs, representing Sun- 
derland & Miller, manufacturing jewel- 
ers’ agents, started last Saturday on an 
extended trip through Arizona, New 
Mexico and Texas. 

J. F. Green, 11308 Santa Monica 
Boulevard, Sawtelle, has opened a new 
store at Brentwood Heights, a wealthy 
residential suburb adjoining the Saw- 
telle district, Los Angeles. 

Samuel S. Salve, wholesale jeweler, 
711 Title Guarantee building, is on a 
trip to New York and Europe, to pur- 
chase stock for the coming season. He 
will be absent two months. 

L. H. Driver, with James F. Apffel & 
Co., 511-514 Title Guarantee building. 
manufacturing jewelers, has gone on a 
three-weeks’ trip through the North, go- 
ing up the coast as far as Seattle. 

A. W. Bryant has removed his jewelry 
establishment from 5285 Lankershim 
Boulevard several doors South, where 
he has better facilities for carrying on 
his business. 

H. K. Lee, formerly in the jewelry 
business at Fosston, Minn., has pur- 
chased the store of Charles L. Wright, 
5053 York Boulevard, where he is mak- 
ing many improvements. 

M. Berg, representing Berg & Son, 
New York, white gold and platinum 
manufacturers, is in the city, calling on 
the trade, as is Irving Golden, repre- 
senting Silberman, Kohn & Wallenstein, 
New York. 

Ira W. Smith, one of the old-time 
jewelry salesmen of the Southland, has 
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gone to San Francisco. Before leaving 
here Mr. Smith enjoyed several days 
touring around the various pleasure re- 
sorts near Los Angeles. 

L. J. Andreini, Andreini & Smith, 
wholesale jewelers, Title Guarantee 
building, is preparing for a trip to New 
York, Denver, Chicago and other cities 
en route. He will be gone upward of 
a month. 

Louis C. Krueger, wholesale dealer in 
precious and semi-precious stones and 
jewelry, 501 Pershing Square building, 
is expected home this week from an ex- 
tended trip through the territory be- 
tween Chicago and the Pacific Coast. 


D. J. Vincent, who was with the E. 
W. Reynolds Co., wholesale jeweler, third 
and fourth floors of the Metropolitan 
building, as a salesman, is now connected 
in the same capacity with the G. G. 
Voege Co., 700 Metropolitan building. 


Hugh N. Cameron, connected with 
various wholesale jewelers in Los An- 
geles as a manufacturing jeweler has 
gone into business for himself and has 
opened headquarters at 421 Metropoli- 
tan building. Mr. Cameron is well 
known to the trade. 

W. E. Welton, head of the watch re- 
pair department of Brock & Co., has re- 
turned from a trip to Missouri, where 
he was accompanied by his wife. They 
visited Mr. Welton’s mother and other 
relatives at Butler. The trip was made 
by automobile. 

P. D. Walsh, the P. D. Walsh Co., 
Title Guarantee building, has gone, 
with his family, to Hermosa Beach for 
the summer. Mr. Walsh has leased a 
house at the beach and will motor to 
and from his office during the heated 
period. 

W. T. Smith, wholesale dealer in 
beads, has removed from 804 Title Guar- 
antee building, to more commodious 
quarters on S. Hill St. His increasing 
business demanded more room and more 
conveniences than he had in his old 
quarters. 

E. S. Henry with Koke, Slaudt & Co., 
Inc., 806 Metropolitan building, has 
started on a long business trip to Den- 
ver, from which place he will work his 
way back through the cities intervening 
between the Rocky Mountains and the 
Pacific Coast. 

The I. Margolin Co., manufacturing 
jeweler and diamond setter, has removed 
its quarters from the Broadway Arcade 
building, to 810 Title Guarantee build- 
ing, where the concern has more spaci- 
ous quarters and better facilities for 
handling their trade. 


Jesse Measer, president of the Berson 
& Measer Jewelry Co., 403 Jewelers 
building, 747 S. Hill St., recently re- 
turned from New York and other east- 
ern jewelry centers where he had been 
for a month buying new lines of stock. 
He also made a brief business trip 
through the South. 

W. B. Sunderland, Sunderland & Mil- 
ler, is in attendance this week at the 
exhibition of the Gift and Art Show in 
the Palace Hotel, San Francisco. Mrs. 
Sunderland, who went with him, will at- 
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tend the display but will also seek pleas. 
ure at some of the scenic resorts about 
the Bay City. 

Isadore Behrstock, of the I. Behr. 
stock Co., 701-703 Title Guarantee build- 
ing, is in San Francisco, attending the 
Art and Gift Show display. Albert 
Behrstock, of the same company, spent 
the week-end at San Francisco, taking 
in the exhibition and other places of 
amusement. 

Sam Hurwitz, Forman & Hurwitz, 
wholesale diamond dealers, 714 Title 
Guarantee building, has gone to San 
Francisco for several days outing. Mr, 
Hurwitz states that business conditions 
in the diamond trade are encouraging 
and he looks for an exceptional good fal! 
and winter trade. 

Arnold F. Weitschat, 705 Title Guar- 
antee building, engraver for the whole- 
sale jewelry trade, has merged his busi- 
ness with Charles F. Aberth, Room 916 
of the same building, and added to the 
equipment for their craft. They have 
opened in Room 711, where they have 
commodious quarters. 

Michael Srour, well known jeweler, 
has opened a plating shop at 320 W. 
10th St. Mr. Srour has installed the 
latest appliances and equipment for the 
carrying on of his business, and special- 
izes in gold and silver, as well as electro- 
plating for the trade of southern Cali- 
fornia. 

William Neitfeld, Oceanside, was in 
Los Angeles last week. Other whole- 
sale jewelers visiting here were: Ar- 
thur Cohen, the Arthur Jewelry Co. 
San Bernardino; A. W. Bryant, North 
Hollywood; M. Melcher, Phoenix, Ariz.; 
John Hawthorne, Cle Elm, Wash.; Rich- 
ard Jessop, Jessop & Sons, San Diego; 
A. E. Brehm, Brehm Bros., Bisbee, Ariz. 

Gilbert B. Kinsey, Kinsey & Elliott, 
303-304 Jewelers building, South Hill 
St., has returned from a month’s trip 
through the East, the greater part of 
his tour being spent at Miami, Fila., 
and New York City, it being his initial 
visit to the metropolis. On his way to 
the Pacific Coast, he stayed over in Chi- 
cago a few days. 

The Benjamin Diamond Co. has sold 
its store at 333 W. Fifth St. to Fred 
Markman. The latter formerly was lo- 
cated at El Paso, Tex., but after coming 
to Los Angeles, on a survey of condi- 
tions, became convinced that this city 
held great expectations for him so he 
negotiated the deal with the Benjamin 
Diamond Co. 

Herman Kline, president of E. A. 
George, Inc., wholesale jewelers, 1707 
Title Guarantee building, has just re- 
turned from a business trip to New 
York, Providence, Pawtucket and the 
Attleboros, where he added some new 
lines to his stock. M. B. Martin, con- 
nected with the same house, started 
July 14, on a trip East. 

The Holland Diamond Cutting & 
Polishing Co., operated by A. N. Levy, 
has opened quarters at 919 Broadway 
Central building, 424 S. Broadway. Mr. 
Levy was in business here many years 
ago but retired about 1917. He has been 
working at the jewelry business for 
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more than 40 years, having learned his 
trade in Amsterdam. 

Holstein & Blank have opened a new 
wholesale jewelry establishment at 604A 
Title Guarantee building. The firm will 
specialize in costume and novelty jewel- 
ry, importing most of their merchandise. 
They are also handling the lines of the 
Regent Importing Corp., New York. 
The members of the firm were formerly 
with E. A. George, Inc. 

James A. Apffel, president of James 
A. Apffel Co., manufacturing jewelers, 
511 Title Guarantee building, returned 
from his holiday outing this week and 
reports an intercity golf match in which 
he was the victor. Mr. Apffel also is 
president of the Jewelers’ Craft As- 
sociation, told the story to the Jewelers’ 
reporter. “The match,” he said, “was 
to determine the jewelry golf champion 
of the four cities, comprising Los An- 
geles, San Francisco, Chicago and New 
York. Mr. Apffel stood for Los An- 
geles; Joe Niederost of Niederost & 
Tabor, San Francisco; Fred Kline of 
Juergen & Anderson, Chicago; Louis 
Stern of Jacques Kreisler, New York. 











Herman Harris of S. Workheim & 
Bro., is sojourning in Sacramento. 

Lucien Cerf is calling on his custom- 
ers in Los Angeles with his lines. 

Leon Aurich, Nordman & Aurich, is 
back from a motor trip, taken with Mrs. 
Aurich to British Columbia. 

Joe Cohn, jeweler, Marysville, Cal., 
is spending a week in San Francisco. 
As it is the holiday season, he closed 
his store during his absence. 

B. Meinhardt of the plated flatware 
division, traveling out of the San Fran- 
cisco office has not returned from Meri- 
den, Conn., where he arrived on June 
25 by airplane. 

Albert S. Samuels is expected back 
from a pleasure trip to Alaska before 
the close of July. Having recently 


opened his handsome new San Francisco 


store, Mr. Samuels decided to enjoy a 
rest. 

Ivan L. Smith, Pacific Coast manager 
for the Oneida Community Ltd. has left 
his offices here for a business trip to 
Portland and Seattle. On his return he 
will leave shortly for Oneida to attend 
the midsummer meeting on Aug. 13. 

Ben Klein, representative of S. Kap- 
lan, New York, left Los Angeles at 
10.30 a. m. one day recently by airplane 
and rang up Al. Gilbert at noon in San 
Francisco for a luncheon engagement. 
It is becoming quite the thing to visit 
between the two cities by the air route. 

A successful trip to Eureka, Susan- 
ville and other points in the California 
pine region has just been completed by 
Al. M. Gilbert of Al. M. Gilbert & Co. 
In most of the logging towns Mr. Gil- 
bert found the large lumber manufac- 
turers running their mills on a curtail- 
ment program of five days a week. 

Out of town jewelers visiting the 
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trade during the past few days were: 
C. Mantele, Stockton; E. E. Barnard, 
who is with S. F. Hollander, Eureka; 
Mr. and Mrs. Ernest Reading, Bakers- 
field; E. L. Bothwell, San Jose; L. A. 
Mead, Santa Clara; Thomas Wachhorst, 
Sacramento. 

“Doc” Dobree, representing the Stern 
Mfg. Co., and Arnold Och & Co., have 
been visiting the local trade, and other 
manufacturers’ retpresentatives here 
are: William Penfold, F. H. Sadler Co.; 
E. T. Stern, Jacob Bikoff & Co., Inc. 
and Bedford Watches. Mr. Schreifein 
representing the Superfine Watch Co., 
has been here and left, as have Fred 
Kline, the Juergens & Andersen Co., and 
Ralph Lewis, S. C. Powell & Co. 

C. Mantele, jeweler, Stockton, Cal., 
stated on a visit made here recently, 
that business is good. Stockton, he 
stated, is rapidly developing and being 
boomed as “California’s Inland Port.” 
The Federal Government, the State and 
the municipality of Stockton have co- 
operated, Mr. Mantele stated, in the 
$5,800,000 river and harbor work which 
is bringing good business to Stockton, 
along with the sea. 

The International Silver Co.’s sales 
convention opened on July 2 with meet- 
ings all day, presided over by Edward 
V. Saunders, Pacific Coast manager for 
the concern. The convention lasted for 
the week and ran over into the follow- 
ing week, after which the salesmen left 
for their respective territories. There 
were talks and special meetings for the 
sterling silver division, the plated hol- 
lowware division, the plated flatware 
division and also for sales promotion. 

The Pacific Southwest Exposition, to 
be held at Long Beach, Cal., July 27 to 
Sept. 3, has just established offices in 
this city, occupying Suite 101 at 41 Sut- 
ter St. R. E. Wales, San Francisco 
division manager for the exposition is 
arousing much interest among local 
business men and probable exhibitors. 
Originally a local or California project, 
the Pacific Southwest Exposition has 
progressively developed into an interna- 
tional exposition with important na- 
tions of the world participating. The 
original idea of the exposition was to 
present to the world a demonstration of 
the culture, arts, sciences, industry and 
educational growth and methods of the 
Pacific Coast and the Pacific South- 
western States. The idea has grown, 
however, and Mr. Wales states that 
there will be many interesting objects 
in jewelry and art in the exhibits of 
foreign nations. 








Pacific Southwest 





M. M. Lichtenstein is conducting a 
sale for H. P. Rasmussen of the Han- 
ford Jewelry Co., Hanford, Cal. It is 
understood that the firm recently suf- 
fered by fire, which was one of the mo- 
tives for the sale and as they are 
obliged to move to a new location, the 
sale is also a removal sale. 

J. J. Baker, Palo Alto, Cal., has 
moved into his beautiful new store 
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which is modern and up-to-date, with 
attractive new fixtures and enlarged 
stock. Some of his friends in the San 
Francisco trade went down on Saturday 
afternoon to lend their assistance. The 
old store was closed on Saturday and 
Mr. Baker was all ready to open on Mon- 
day morning in his new establishment. 

A shop in the old Chamber of Com- 
merce building, Laguna Beach, Cal., has 
been opened by Ernie Best, jeweler and 
engraver who has worked as a watch- 
maker in Hollywood for the past five 
years. Mr. Best is stated to have had 
23 years of experience in watchmaking 
and jewelry work. He has taken his 
family to Laguna Beach with the inten- 
tion of settling there. 

Edward R. Allen, field secretary of 
the California Gold and Silversmiths’ 
Association, continues to be busy with 
the series of get-together meetings 
which the jewelers of central California 
are holding. On June 22 there was an 
excellent meeting at Hotel Lemington, 
Oakland, presided over by Julius A. 
Young. The meeting on June 20, at the 
Cliff Hotel, San Francisco, was presided 
over by Constant J. Auger, a well 
known local jeweler just back from 
several months in Europe. Earl Both- 
well presided at a successful meeting at 
St. Claire Hotel, San Jose, on June 29 
and on Friday, July 6 another get-to- 
gether meeting was held at the Elks’ 
Club, Sacramento, with Carl Noack of 
the C. J. Noack Co. in the chair. 








Pacific Northwest 

The Palouse Jewelry Store is a new 
business enterprise started in June in 
Palouse, Wash. . 

L. R. Squipp, Spokane, Wash., has 
moved his jewelry stock from the City 
Drug Store to his new store at 5021 N. 
Market St., which was remodeled and 
thoroughly prepared for his jewelry 
business. 








——- 





Notes from Iowa 





The front of the Blumensteil jewelry 
store, the oldest jewelry store in Charles 
City, Iowa, is being rebuilt and the 
corner entrance will be replaced by a 
full length display window. 

The former Guaranty State Bank 
building is being extensively remodeled 
by its owners for occupancy by the 
Subotnik & Healy firm, Knoxville, Iowa, 
jewelers. They expect to move their 
stock into the larger and more finely 
equipped quarters within a fortnight. 








Paul Albert Zehringer, Amarillo, Tex., 
who was adjudged a bankrupt on May 
23, 1928, has applied for a discharge 
from debts against his estate. -A hear- 
ing on this application will be held at 
the office of Ben H. Stone, referee in 
bankruptcy, Amarillo, on Aug. 13, at 
9 a.m. Creditors are being notified that 
at this meeting they may show cause, 
if any, why the application of the bank- 
rupt should not be granted. 
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The Quest of Beautiful China 











Products of Old and New World Lure Fastidious Hostess 
to the Gift Department 














HE quest of beautiful china takes the 

fastidious hostess into strange lands 
where she finds the products of old and 
new civilizations. The glowing surfaces 
of brightly colored chinaware, the mag- 
nificence of gold and silver encrusta- 
tions, the splendor of birds, peacocks, 
trees and flowers of modern plates is a 
delight to the buyer. Master craftsmen 
of yesterday and today have sat at the 
potter’s wheel, great artists have painted 
their masterpieces on porcelain, to bring 
perfection to our dining tables. 

The thin, translucent porcelain of 
China was the marvel of travelers to 
the East, but the Orient kept its secrets 
for a long time. In the 16th century 
European potters envied and tried to 
copy the wonderful products of China. 
The delicate, fragile body and the gleam- 
ing glaze were the despair of every ex- 
perimenting china craftsman. In the 
18th century a young chemist, Johann 
Fredrich Béttger, at Miesen employed 
kaolin and made a china to compare with 
that of the East. Dresden porcelain in 
not many years became the prize of 
every royal and near royal household on 
the Continent. Today Dresden figures, 
vases, dinner services, and service plates 
are seen on the most fashionable tables. 
The open work borders delicately out- 
lined in gold, the lovely flower patterns, 
are to be seen on dessert services, cake 
plates, and service plates; the rococo de- 
Signs appeal to a public which demands 
color and delicacy in chinaware. 

With the china of Germany, fine 
wares from France, principally Sevres 
and Limoges, and the marvelous prod- 
ucts from Staffordshire in England de- 
veloped. But it was many long years of 
experiment, failure, more experiment 


and more failure before the china we see 
displayed in every fine gift shop and 
every department store was evolved. 
The names of Wedgwood, Spode, 
Doulton and Minton stand out above all 





GIFT SHOW CALENDAR 





Aug. 6-11—Gifts, Artwares and 
Novelties Association, Stevens Hotel, 
Chicago. 

Aug. 6-17—Eastern Manufactur- 
ers’ and Importers’ Exhibit, Palmer 
House, Chicago. 

Aug. 20-26—Kansas City Gift 
and Art Show, Baltimore Hotel, 
Kansas City, Mo. 

Aug. 27 to Sept. 1—National 
Gift and Art Association, Hotel 
Adelphia, Philadelphia, and Sept. 
3 to Sept. 8 at the Hotel Imperial, 
New York. 

Sept. 9-14—Associated Eastern 
Exhibitors, Hotel Statler, Boston. 











when we speak of English china of the 
finest. Josiah Wedgwood, the indefa- 
tigable master potter, created “Queen’s 
Ware” with a lustrous creamy glaze and 
named it for Queen Charlotte. He pro- 
duced wonderful china and earthenware 
of many varieties that we buy today in 
this country. The designs of Flaxman 
made originally for the Wedgwood fac- 
tory are reproduced today with the most 
satisfactory results as are most of the 
original patterns and forms. 

England’s exquisite bone china body 
first made by Spode has been produced 
now for a great many years by the 
potteries of Thomas Minton, John Doul- 


ton as well as Spode and Wedgwood. 
The pure texture of the body and the 
rich glaze and brilliantly colorful dec- 
orations add to charm of bone china. 

Almost any hostess will agree that 
nothing adds to the beauty of a table 
more than a lovely service plate. In 
these days of simplicity, when we see a 
great many dinner services decorated 
with simple bands of color or gold, in 
the service plate the most elaborate 
designs and colorings are accepted as 
correct. Garlands, scrolls, arabesques, in 
gold, radiant enamels, cobalt and tur- 
quoise blue, green, yellow, red, rose 
make up the borders while in the center 
may be pictured a miniature head or a 
splendid French scene, landscapes, Vene- 
tian scenes, fruit or flowers. On these 
service plates tropical birds sport among 
tropical flowers, or sprays of spring 
flowers form a fine tracery of design or 
conventionalized designs in brilliant 
tones cover the entire plate while at 
times a plate whose sole decoration is 
a band of gold or a band of cobalt blue 
will be seen. They are all in the fashion, 
all of them are lovely in the manner of 
their decoration. 

A set of plates made by Minton for 
Queen Victoria had a border of turquoise 
enamel encrusted with gold. The central 
medallion is of turquoise enamel with 
the initials V. R. in gold, the imperial 
crown is above the medallion and it is 
surrounded by a wreath of pink roses 
which also appear in panels on the 
border. Turquoise enamel also heavily 
encrusted in gold was used as a border 
design for a dessert service in Royal 
Doulton made for the late King Edward, 
sprays of flowers formed the crown. 
Splendid as these china dishes are the 
same elaborations of design and color 
are found on plates in our everyday 
homes. 

Due accord must be granted Germany, 
Czecho-Slovakia, Bavaria, France and 
the United States for fine china and fine 
decoration. The Lenox china of this 
country is distinctive in tone and the 
color of its glaze. The decorations 
range from plain bands of encrusted 
gold to elaborate cobalt, turquoise, etched 
gold and raised enamelled flower designs. 
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2108 Ice Bucket, Drainer and 
Tongs. 

Engraved Glass_ Bucket, 

Green or Rose, with Polished 

Nickel Mountings. 


Re At cnt nett Si eG 


Service 


185 Beverage 


Visit Our Display at 


Importers’ Exhibit 


Palmer House 
Chicago, IV. 
August 6th to 17th 
Rooms 721-722 


Represented by 
Walter F. Wegert 
M. D. Hamm 


New York Representative 
PHILIP E. EBB, 
Room 516, Fifth Ave. Bldg., 
200 Fifth Ave., 

New York. 

















Six Stem Colored Glasses with 
server in Antique Gilt or Silver 


Finish. Hand Decorated Bot- 
tom. Also with Mirror Glass 
Bottom. 


Eastern Manufacturers’ and 


Our New “Modernistic” Line Will 
Be on Display at Our Various 
Show Rooms August Ist 





4409 Ice Tongs 
Hammered Design 
Polished Nickel, 
Polished Silver or 
Polished Gold, 634” 
long. 


“Gypsy Basket 





8166 Decanter Set 


Three Engraved Colored 
Glass Bottles, Mounted in 
Empire Design Holder, in 


Antique Gold Finish. 





7000 Bridge 
Weave” 





3everage Set 


Design, 





X2088 Ice Tongs 


Scroll Design An- 
tique Silver, Pol- 
ished Nickel or 
Butler Gold, 6%” 
long. 








2070 Beverage Shaker 


Plain Design in Butler or 
Finish. 


Polished Silver 
1% Quart Capacity. 


4410/4413 Ice Bucket with 


Drainer 
Hammered 
ler Silver 


High. 


Con- 


sists of Four Colored Glasses and Sip- 


pers with 


Server in 


Silver Finish. 


M. W. CARR & COMPANY, Inc. 


Antique Gilt 


or 


Manufacturers Since 1869 
West Somerville, Massachusetts 





Tongs in 
But- 
3% ” 


and 
Design, 
Finish, 


Visit Our Display at National 
Gift and Art Show 


Adelphia Hotel 


Philadelphia, Pa. 


August 27th to Sept. 


Room 1002 


Represented by 
Jerrold H. Barbour 


Pacific Coast Representatives 
SUNDERLAND & MILLER, Inc., 
607 Sun Building, 
Seventh and Hill Sts., 
Los Angeles, 


California. 
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e Seen in the Gift Market 





A golf book end. An interesting item for a golf 

prize. Finished in antique silver, English bronze and 

brass and hand painted. Made by M. W. Carr & Co., 
Inc., West Somerville, Mass. 





Pottery lamp bases, crudely fash- 

ioned, in four colors. Displayed by 

the Woodland Potteries, Berkely 
Heights, N. J. 








Colonial lamp of wrought iron 
with parchment shades. Shown 
by Lee Kogan. Inc., 369 Third 
Ave., New York Hand painted Czecho Slovak- 
ian “cat” lamp and shade. 
Shown by Kovar’s, Inc., 328 

East 72nd St., New York 








A cloisonné candy jar with a 
brilliant floral pattern against 
a ground of henna, yellow, 
green, turquoise or black. 
Shown by I. Shainin & Co., 
212 Fifth Ave., New York 









awpetione.” A framed temetry pictire made Artistic floor lamps of distinction. Shown by the 


by L floor lamy 
oo Palade Pa” PaaS, de Sherbinin Studios, 116 East 27th St., New York 
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SEVENTH ANNUAL 
CHICAGO 


GIFT SLOW 
MOTEL STEVEXS 


OVER 400 LINES @® FIVE FLOORS 
IN THE WORLDS LARGEST HOTEL 


AUGUST 6O~Il 


GIFTS 
ARTWARES < NOVELTIES 


ASSOCIATION 


Executive Secy, 58 East Washington St, Chicago, lllinois 
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Helpful Hints 





Modernistic centaur magazine rack 

and dolphin letter opener in brass. 

Displayed by Rustic Well Foundry, 

Inc., 2050 Fairfield Ave., Bridge- 
port, Conn. 





Imported Italian pottery vase 

in soft colors. Displayed by Art 

Industries, Inc., 225 Fifth Ave., 
New York 





THE JEWELERS’ CIRCULAR 


to Gitt Buyers 














French tapestry bags with double chains, silk lined, and 
with tortoise shell mirrors. Shown by Moroccan Im- 
porting Corp., 225 Fifth Ave., New York 





Authentic reproduc- 

tions of Colonial pew- 

ter. Made by Early 

American Pewter Co., 

65 Wareham St., Bos- 
ton, Mass. 





Roughly fashioned glassware in light blue and green. 
Exhibited by Talavera Importing Co., 322 E. Colorado 
St., Pasadena, Cal. 








Early American student lamp 

with oil or candle fixture. Made 

by Farelight Iron Works, Inc., 
1133 Broadway, New York 








Harp shaped iron lamp to 

harmonize with Early Amer- 

ican furniture, with red, 

green or yellow parchment 

shade. Shown by Lee Kogan, 

Inc., 369 Third Ave., New 
York 
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—Tidy Gift Wra 


Makes ‘Ihe Gift 
More BEAUTIFUL 


An appropriate design 


for every occasion 
























Fite 





2D peroneal unusual, almost startling in their uniqueness 


—— 
—y 





are these wraps. Size 20x 30”, large enough to wrap the 
average big package or three to four smaller ones. There are 
a number of designs for each special event making up a line 
that will enable you to meet all demands thruout the year. 
All sheets are in full color. Thirty-four distinct, individual 
designs to select from. 


TIDY GIFT WRAP is a tissue paper with a silky texture 
that is inconceivably beautiful and has the strength of a 
piece of (kraft paper) several times its weight. 















At Christmas time, when special 
attention is given to the wrapping 
of ‘Yuletide’ gifts, TIDY GIFT 
WRAP fills a long felt want—no 
more hours of planning and cut- 
ting to get attractive combina- 
tions of colors. The holiday de- 
-_ are marvelous, with a choice 
of ten to fifteen designs — some- 
thing to suit every taste. A par- 
ticularly attractive paper. A riot 
of color cries Merry Christmas at 
a glance. Everything that can pos- 
sibly be desired in holiday gift 
wrap is offered. Think of the of sheet 20x30” An ideal display 
chance that is given for individual] for gift shops and department stores. 
expression. Keeps the paper before your customer 

















Packed 1n individual Cellophane en- 
velopes, 250 sheets in display Size 


continually Ten designs can be seen 
at a glance. Make your holiday selec- 













. . ber Eastern Manuf: 
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full Color Designs 
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On display at Philadelphia New York an 
Adelphia Hotel Imperial Hotel 
Aug. 27 to Sept. 1 Sept. 3 to Sept. 8 
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Sept. 10 to Sept. 14 
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The Charm of Swedish Glass 


Master Designers and Craftsmen Produce Museum and Other Pieces of Unusual Merit 


ERHAPS more wonderful than the 

creation of masterpieces is the phe- 
nomenon of having those masterpieces 
presented directly to the people and ap- 
preciated by them. Sweden has brought 
beautiful Swedish glass to the homes 
of her people. Some few years ago the 





VASE WITH SIMON GATE DESIGN 


Swedish Handicraft Association began 
to preach a gospel of better taste in 
home decoration; a creed of close union 
between art and industry was fostered. 
The Swedish industrial arts and crafts 
movement is a success in all its many 
phases. The country has made a notable 
contribution to household decoration in 
the joining of industry and art for 
pewter, brass, iron, textiles, furniture, 
pottery, leather, and glass have taken 
on a new and genuine beauty inspired 
by the industrial art movement. The 
leading artists of the country cooperate 
with manufacturer, distributor and 
consumer to develop new forms and de- 
signs in things for the home. 

It is with the Swedish glass and with 
Simon Gate and Edward Hald that we 
are concerned. The splendidly strong 
men and the Amazon women of Gate 
dance away their rhythmic lives on en- 
graved glass as fragile as a butterfly’s 
wing; the designs of Hald are ful! of 
the modern consciousness and a curious 
humor. Both artists are so individual 
and so endowed with an understanding 
of their material that each urn, goblet 
or vase is a delight to the eye. 

If you did not already know that the 
luminous works in Swedish glass were 
treasured in the museums of the world 
you would be captivated by one sight of 
it and recognize it as a work of art. 
In the Louvre in Paris, in the Metro- 
politan Museum of Art in New York, 
in the museums of Sweden choice pieces 
are to be seen. 





The two artists are responsible not 
only for the designs of the engraved 
glass in rock crystal but also for the 
bubble light forms of the ordinary soda 
glass made at Sandsvik, a part of the 
Orrefors establishment. Hald and Gate 
are assisted by expert glass blowers and 
engravers, men whose skill is very im- 
portant to the making of the glass. The 
engravers and glass-blowers like the de- 
signers are masters of their trade, and 
necessarily so to bring to smooth perfec- 
tion in a brittle material the intricate 
designs of Simon Gate and Edward 
Hald. 

At first experiments were conducted 
in making glass like that of Gallé called 
Grail glass which depends on the chance 
play of the flames for its whorls and 
fantastic curves. The twisted figures 
and whirling lines are completed as the 
glass leaves the blower’s pipe. The 
worker using the same simple tools that 
the Phoenician and early Egyptian glass 
maker employed shapes his ornamenta- 
tion by rotation. Grail glass differs 
from the works of Gallé in that it is 
ready as soon as it leaves the blower’s 
pipe. 

Gallé started his engraving and polish- 
ing when the glass was cool. The 
capricious play of the flames on the 
human figures, flowers and lines of Grail 
glass give it a richly coloristic effect; 
Grail glass owes its charm to chance 
while engraved crystal must be guided 
by the artist’s conception of the finished 
work. It is in engraved glass that Hald 
and Gate find the fullest expression 
of their talent. 

The first exhibitions of this Swedish 
glass were held in Stockholm, Christiania 
and Bergen in 1916 and 1917. In 1918 
and 1920 the Swedish National Fairs at 
Gothenburg showed several pieces. To- 
day distributing houses in France, 


on the buying public. In the United 
States the amethyst, topaz, sapphire 
and smoke gray colors and the beautiful 
forms of the table glass are to be seen 
in many fine gift shops as well as the 
fascinating engraved urns, bowls and 
plates of Gate and Hald. Swedish wine 

















BEAUTIFULLY EXECUTED GLASS BOWL 


glass and goblets are as lovely as old 
Venetian glasses in form and coloring. 
In the engraved bowl, urns, goblets 
salvers and magnificent presentation 
pieces used on occasions marked for his- 
torical remembrance and times of civic 
pride the individual expressions of the 
two artists are most distinctly seen. 
Both men capture a fine beauty of 
line, form and color. Hald has a fresh 
modern manner and Gate follows the 
lead of the Renaissance masters. He 
chose as his favorite subject the most 
difficult and the most wonderful of deco- 





ARTISTIC SERVING DISH IN UNIQUE PATTERN 


England and America are offering 
Swedish glass for sale. In England the 
radiant colors of the topaz and sapphire 
table glass have made a great impression 


rations, the nude human body like the 
decorations of the rock crystal cut 
placques of the Italian Renaissance. 
This modern glass is in many ways 
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BUTTERFLY WING PICTURES 


Pictures of such skilled workmanship that you will be fascinated in turn with 
the subjects, the brilliance of its colorings, the shape and size, and the remarkable 
effect when placed before you. 


Yet what distinguishes these pictures from any you have seen before is the 
irreproachable harmony of these contributing elements. 


Will Exhibit at 
The 
Eastern Manufacturers 

and Importers 

Exhibit, 
August 6th to 17th, 
PALMER HOUSE, CHICAGO 

ROOM 875 











n13/122 


W. E. NORRIS 
OWEN BROS., SOLE AGENT FOR U. S. A. 


225 FIFTH AVE., NEW YORK 























Reproductions of 
Antique Lamps, Marble 
Bases, Glass Stems, Frosted 
and Cut Shades 
Butler or Gilt Finish 


Prices on request. 





E3005—! Light 


E3004—1 Light 
Height over all 20 inches Height over all 22% inches. 
Metal Fount. Engraved Blue Glass Fount 
MANUFACTURERS OF 
SILVER PLATED WARE METAL ELECTROLIERS 


DECORATED GLASS SHADES FANCY COLORED BLOWN GLASS 
CUT AND ENGRAVED CRYSTAL GLASS 


THE PAIRPOINT CORPORATION New Bedford, Mass 


BRANCHES: NEW YORK—43-47 W. 23d St. SAN FRANCISCO—126 Post St. MONTREAL—Coristine Bldg., St. Nicholas St. 
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similar to the sculptures and intaglios 
of 16th century Italy. The figures show 
a free play of muscles, and are alive 
with movement. Gate’s figures breathe, 
run, dance, make love and rest in an 
exuberance of living. It is no wonder 
that his works are given as competitive 
prizes and as honorary gifts. 

The city of Stockholm in 1922 pre- 
sented to the city of Paris a gigantic 
cup; another glass cup was presented 
by the Swedish government to Sir Eric 
Drummond, secretary general to the 
League of Nations; King Gustavius V 
gave a Hald cup to the Crown Prince of 
Japan as a wedding gift. 

The engraved rock crystal is not the 
only glass that claims the touch of Hald 
and Gate, cut glass, glass cased in two 
colors and plain colored glass is also 
made. Engraving cutting or other deco- 
ration is used to bring out the light re- 
flecting capacity of each vessel and to 
enhance its natural transparency. En- 
graved glass is finished when it leaves 
the engraver’s hand, cut glass must be 
rough cut, fine cut and polished. 

Even in the everyday soda glass a 
great deal of thought, experiment and 
labor has been spent. The smoke, the 
sapphire, the topaz, the amethyst glass 
is correct in line and clear in color. 
The airy bubble forms were designed 
by Hald and Gate and in these table 
services we find a correct use of color 
for each form. 

In engraved glass the Swedish artists 
have found an expression for the trans- 
parent lightness and grace of blown 
glass; in cut glass the simple olive cut 
with its long shallow grooves or shallow 
facet cut possesses the charm of old 
violet tinted cut glass free from the 
icy coldness of most cut glass; in soda 
glass we find one of Sweden’s greatest 
achievements for the ordinary glass 
from which the people drink their 
schnapps and beer has been made beau- 
tiful in form and color. 

Illustrations for this article were fur- 
nished by A. Van Dugteren & Sons, 
American representatives, 210 Fifth 
Ave., New York. 








Youth Today Holds the Stage 
By Mary Hotm Lea 


O one can scan through the adver- 
tising pages of the great popular 
magazines, or patronize the movies, or 
go anywhere where people gather to- 
gether today, without realizing that 
dignified maturity no longer holds the 
place of chief importance. Has it been 
resigned or has it been usurped; who 
‘Shall say? ~ 
Whatever has brought about the 
change, youth today holds the stage in 
almost all directions, and wise indeed 
is the retail jeweler who bears this in 
mind when buying for his gift depart- 
ment, when planning his displays and 
placing his gift advertising. To the 
younger set, especially the smart and 
fashionable young matrons of the com- 
munity, the coeds—yes, and the girls 
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of high school age, spending comes 
easily today. The present generation 
has known none, or next to none, of the 
restraints and the rigid economy that 
parents and grandparents were accus- 
tomed to endure; and as a result the 
store that wins the good-will and 
patronage of the younger set in par- 
ticular is tapping the richest sources 
of business the community is likely to 
afford. Then, too, the young folks that 
are good spenders already, are likely 
to continue as good customers for a good 
many years to come. 

Do not think that I am counseling dis- 
regard of maturity, or of the socially 
prominent whatever the story of their 
years may be. Not a bit of it. But 
rather emphasize youthfulness and the 
youthful point of view. 

“Showers,” for example, are charac- 
teristic of the spirit of youthfulness 
rather than of maturer years. Usually 
it is a bride or bride-to-be who is the 
fortunate beneficiary, and her contempo- 
raries at college, her companions at the 
office, the members of her own church 
organization, or of the bridge club to 
which she belongs are the enthusiastic 
seekers after suitably inexpensive gifts. 

What has our gift department to offer 
if a bevy of such customers descends 
upon it unawares? 

“Showers of Gifts Are Forecast for 
Spring Brides,” was how a famous gift 
shop in Chicago referred in a clever 
newspaper advertisement to this very 
happy custom; and it went on: “Show- 
ers of china and crystal, showers of 
silver and gold, showers of lamps, 
mirrors and dainty occasional furniture 
and all the thousands of glorious gifts 
that Ovington’s has garnered from all 
the world. For each is destined to de- 
light some bride, and each is devoted to 
the happy precept that the perfect gift 
need not imply a preposterous price.” 

Then may we not arrange a “shower 
table,” a “shower corner,” some sort of 
attractive grouping where those con- 
fronted with any kind of showery occa- 
sion may be sure to find just the sort of 
things they are looking for, things that 
run in series, that are not too expensive, 
that are characterized either by real 
utility or what is equally welcome and 
often even more salable, a touch of 
genuine novelty or something that 
brings a chuckle to the surface? 

Keeping the younger set especially in 
mind, there are many groups of mer- 
chandise that suggest themselves with- 
out trouble; and those who bring a little 
more thoughtfulness and resourcefulness 
to the problem of selection will contrive 
to find others more unusual. 

Suppose we group a variety of articles 
suitable for a toilette shower, such as 
atomizers, powder and cream jars of 
hand painted alabaster, sachets, puff 
boxes, lipstick containers, perfume 
bottles and so on. Then we might have 
a “Brass” shower—all sorts of novel or 
utility knick-knacks, domestic or im- 
ported, from a Chinese incense burner to 
tea tiles or an ash tray. A “Leather” 
shower would follow the same general 
characteristics, and a wide range of 
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smart and serviceable things might be 
brought together such as might appeal 
to quite a group of the bride-to-be’s 
acquaintances. A shower for the desk 
or library in the new home—or for any 
home for that matter; a shower of glass- 
ware; of pottery—in which many de- 
lightfully novel and colorful trifles are 
obtainable today; of smokers’ goods— 
for the youthful smart set today has 
become quite addicted to its “smokes”; 
of frames and of pictures, including 
framed sentiments and mottoes and 
frames of brass or of leather suitable 
for portraits, for snapshots, for a sketch 
or a water-color painting perhaps as a 
personal memento of the friend who will 
present it. 

These are only a few suggestions of 
the many ways in which the changes 
might be made effectively in the 
“Shower” section of the jeweler’s gift 
department; and the beauty of such a 
specialized corner is that it can be kept 
working the whole year round. 

But never let the “Shower” corner be 
forgotten. Keep it constantly re-vamped 
in the store itself, so that people never 
tire of dropping in just to see what new 
suggestions it has to offer; and then by 
means of show-cards now and then in 
the windows, by reference to it from 
time to time in whatever newspaper ad- 
vertising the store may do, and by 
brightly written letters sent out once 
in a while to a selected list of prospects 
—particularly among the younger set 
in town, let people know in the first 
place that you have such a corner; and 
then see that they are not allowed to 
forget it. 








Selling Bridge Prizes in the 
Gift Department 


HAT articles are purchased at the 

gift department of the jewelry 
store for use during the course of a 
month as prizes at local bridge parties 
and at other local social gatherings? 

It would make an extremely inter- 
esting and rather novel window display 
for the gift department to stage a show- 
ing of duplicates of such articles as 
were purchased at the department dur- 
ing the course of a month for use as 
prizes. 

In putting on such a window display 
it would also be a good plan to use a 
neat window card telling about the prop- 
osition and to then use additional cards 
with the individual articles giving some 
sort of an indication as to the nature 
of the parties for which the articles 
were used as prizes. For instance, it 
would be a good plan to state that some 
particular article was. used as the first 
prize for the meeting of some club of 
local society matrons. Another article 
could be designated as being the favor 
used as first prize at a recent men’s stag 
party. And so on with all the other 
articles. 

The store could use some newspaper 
advertising stating that it had these 
articles on display in its show window 
and such advertising would be certain 
to bring a lot of people to the store. 
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now features of 
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Amity FIND-EX Opens 
Up New Sales Era in 
Leather Goods 


E Amity FIND-EX, anticipating the new 

size paper money to be issued by U. S. 
Treasury Dept., has a patented divider 
which separates large and small bills. This is 
only one of the many new features of the 
FIND-EX. Other features make it an every- 
day necessity for motorists, businessmen, lodge 
members, etc. Nationally priced at $5, retail, 
encased in handsome gift box; fashioned in six 
luxurious leathers, nationally advertised in 
“The Saturday Evening Post” and “Liberty”, 
the FIND-EX has already achieved a sales rec- 
ord far surpassing that of any other Amity 
product—and this is but the beginning! 
FIND-EX presents the most remarkable sales 
opportunity in men’s leather goods. Inves- 
tigate it now. Amity Leather Products 
Co., World’s Largest mfgrs. of men’s 
pocketbooks, West Bend, Wis., 40 East 
34th St., New York, 290 First St., 


X ON San Francisco. 











its leather ’ EET - 


—the most widely 
advertised and best 
known name in leather 
goods. 
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His Ties . . . Suspenders 
and the 
Lining of His Hat? 


OOR MAN!. ..A lover of colorful 

things, yet fashion permits him to indulge 
his taste for color only in his ties, suspenders, 
and the lining of his hat! In these minor 
things only does he get the opportunity to 
satisfy his desire for colors! 


The Gift-Shop or Jeweler can wisely and 
profitably take advantage of man’s apprecia- 
tion of color by offering smoking accessories 
in Shainin Cloisonne to the woman who is 
looking for a gift to please a man. 


The special salability of Shainin Cloisonne is 
the result of a rigid restriction of our pur- 
chases in China to Grade A Cloisonne only 

. the Shainin Peking office rejects seven 
pieces in order to get three that meet our re- 
quirements. Low prices are maintained by 
quantity purchases, while the Shainin selection 
of Cloisonne available to the Jeweler is limited 
only by the variety of Cloisonne produced in 


China. 





Tell us how much you want to invest in 
Cloisonne to prove to your entire satisfaction 
that Cloisonne sells and we will send you an 
assortment of various pieces in the rich 
Cloisonne colors, including Henna, Turquoise, 
Imperial Yellow, Green, Dark Blue, etc. 


Write for a copy of 
the Shainin Catalog, 
and THE DRAGON, 
a little magazine in 
which are published 
interesting articles on 
China and Her Art. 
They will be sent free 
on request. 


| SHAI 


The Shainin Exhibit 
at The Palmer House 
Gift Show in Chicago, 
August 6 to 17, will 
be located in Rooms 
802-803. A bigger and 
better display than 
ever before! 





TRADE-MARK 


NINes\O- 


Uirect Importers of Chinese Artwares. 
PURCHASING OFFICES 1x CHINA at SHANGHAI ano PEKING 





New York: + San Francisco: 
212 Fifth Avenue 268 Market Street 
Boston Sales Display: Los Angeles 
H. P. & HA. F. Hunt Bush Terminal Sales Bldg. Albert B. Hess 
Company Gift & Art Division Transportation 
72 Summer Street 130 W. 42nd St., New York Building 





21 Years of Successful Merchandising 
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The Development of the Potter’s Art 


It Is Interwoven with the History of Man and Goes Back to the Dawn of Civilization 
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HE potter’s art began with the begin- 

ning of man. Among the ancient Egyp- 
tians, Mexicans, Peruvians, Greeks, Romans, 
Gauls and Germans the potter's wheel was 
one of the earliest machines made by man. 
The wheel is older than the oldest Hebrew 
writing, it is older than Homer, its prod- 
ucts are part of man’s daily life and the 
delicate, brittle vessels have been more en- 
during than the Pyramids. They are an 
invaluable link in the story of mankind. 
Pottery is interwoven with the history of 
man for in earthenware vessels he prepared 
his food. Even in the age when man lived 
in caves he fashioned things of clay; a 
coarse, clumsy blackish gray clay hardened 
in the sun or in an insufficient fire. 

The German potters at a very early date 
produced large quantities of pottery of a 
distinct character. In such numbers were 
these vessels made that the peasants had a 
belief that they were the work of dwarfs 
and that they sprang simultaneously from 
the ground like mushrooms. 

The Greek vase is called a synonym for 
beautyy Poets have sung about it and 
artists have used it as a criterion of form. 
In some Egyptian, Greek and Roman tombs 
the bodies of dead persons have been found 
by archeologists lying at length surrounded 
by perfect vases. After a lapse of 2,000 
years the potter’s art remains. Before the 
Greeks the Assyrians and the Egyptians had 
developed a potter’s art. An art that never 
reached the lightness, delicacy, the ex- 
quisite beauty of line which to this day 
glorifies the vessels of Greece. 

The Greeks with all their perfection of 
form and line never understood how tc 
improve their craft with glaze. However, 
the use of a stanniferous, tin, enamel was 
known by the Chinese workers at a time far 
beyond the beginning of our recorded 
history. Too, very early the Egyptians used 
a glaze composed of sand and potash or 
soda. Small sepulchral figures coated with 
enamel made from oxides of tin or copper 
dating as far back as 3702 B. C. have been 
found. The museums of Europe possess 
bricks and tiles that once decorated the 
temples and palaces of Egypt and Babylon. 
These tiles are supposed to date back 2,500 
years before our era and probably some of 
them once lined the chamber of the 
Pyramids at Saqquara. 

The Arabs and the Moors brought the art 
of stanniferous enameling into Europe and 
to the Hispano-Moresque potters Europe 
Owes much of its beginnings in the art of 
pottery. A wide gap yawns between ancient 
China and the Spanish Moors and centuries 
of time in which glazed pottery, intended 
for the use of mankind’s domestic life, 
seems to have been unknown. The Greeks, 
the Romans, the Pheonicians—all people 
eager for advance in learning and culture— 
had to cook their food in unglazed pots and 
Store their wines and oils in vessels that 


slowly wasted the’ liquid. They were 
ignorant of the perfect processes of the pot- 
ter’s art. Glaze gives strength to pottery 
and gives it uses of infinite variety; it en- 
abled nations to develop a new expression 
of art. 

When the Moors conquered Spain they 
brought with them a high degree of civili- 
zation and culture, learning and knowledge 
of the arts. The Arabian potters carried 
with them wherever they went their colors 
and their secrets, what was practiced in 
Persia, Cairo or Damascus was practiced 
wherever the “followers of Mohammed” 
traveled. From the year 712 to 1492, when 
America was discovered, the Moslems were 
the rulers of Spain. These were no “vile” 
savages but a people who brought into 
Spain not only art but the arts, sciences, 
learning and literature. They brought with 
them the potter’s art of Persia and Arabia 
and the secret of stanniferous enamel, and 
decorated their wares with a beautiful lustre 
exquisite to see. Through the troubled 
centuries while the Spanish and the Moors 
were fighting for possession of the country 
the Moslems found time to build great cities, 
and to make beautiful pottery. Directly 
from the Moors the potteries of the 
Balearic Islands were derived, and from the 
Island of Majorca came the Majolica of 
Italy, the potters and their secrets. 

One of the earliest applications of glazed 
pottery in Europe was the enameling of a 
hard stone-ware made along the Rhine, in 
Germany and Flanders. The Germans used 
enamel on their earthenware in the 13th 
century, 200 years before it was applied in 
Italy. 

The Island of Majorca, owned by the 
ever-active and enterprising Moors, was 
plundered by the Italians who carried away 
with them among the spoils of war many 
of the peculiar Moorish wares and some 
of the craftsmen. The Italians, always a 
nation with quick sensibilities and perception 
of the beautiful, recognized in these wares 
something useful and beautiful ready for 
their manufacture. During the most vivid 
period of the Renaissance the production of 
highly decorated work made Venice, Leg- 
horn and Genoa great commercial centres; 
into these cities flowed great wealth as well 
as every kind of merchandise known in the 
east. The people of these small kingdoms 
grew rich. Princely families were founded 
and the all powerful princes became patrons 
of the arts and learning. The Church, too, 
became great, powerful and rich; Popes, 
Cardinals, Bishops had lands and gold and 
goods. Every prelate and patriarch was a 
prince with gold to give and favors to 
bestow. All through Italy the patrons of the 
arts lived and fostered learning. The 
Renaissance resulted in painting, architec- 
ture, poetry and majolica. 

The stanniferous glaze of the Italians 
covered the pottery with a clear white 


enamel upon which color could be laid. 
Potteries and furnaces were established in 
every town and almost every hamlet had its 
“botega.” 

Luca Della Robbia, born in 1400, is the 
most famous name among the ceramic artists 
of Italy. He was a sculptor first and a 
potter afterwards; he was endowed with the 
highest artistic power and inspired with all 
the marvelous aesthetic force and subtle 
fertility of his age and his country. He 
was not alone satisfied with form but cast 
about for further beauties of coloring and 
texture. Della Robbia knew the wares of 
the Spanish Moors and most probably was 
acquainted with the secrets of tin glaze. 
His bas reliefs and life-sized statues covered 
with a fine stanniferous glaze are among 
the wonders of the Renaissance. This 
master craftsman was patient and painstak- 
ing and made works for the ornamentation 
of churches and altars. 

Among the patrons of the art, the Dukes 
of Urbino were foremost in encouraging 
and developing majolic work. Around 
their establishments the ceramic art seems 
to be gathered. The vases, ewers, tazzas, 
plaques, dishes we see today with their low 
quiet tones, harmonious colors and charm- 
ing designs are reproductions of the early 
majolica pieces executed by the great artists 
of the Renaissance. 

From Italy the making of beautiful pot- 
tery was introduced to France most prob- 
ably by Italian workmen. For a great many 
years the Italian influence predominated in 
the French work but gradually French 
faience cast aside the Italian bonds and began 
to produce a_ pottery entirely French. 
Great skill and much good taste have been 
expended upon the faiences of France and 
some of the work rises into the region of 
art. The production of table wares in 
I‘rance and other dometsic faiences was ex- 
tremely popular until the introduction of 
cheap wares from England almost ruined 
the manufacturers. 


While the different countries of Europe 
were manufacturing various kinds of pot- 
tery Holland was importing from the 
Orient a clear white and lustrous porcelain 
that was eagerly bought on the continent; 
the secrets of its manufacture became the 
subject of painstaking research. Three 
thousand years before the Christian era the 
Chinese were great potters and reached a 
high point in form and decoration. Porce- 
lain, the finest pottery, was made some 
2,000 years before our history began. More 
than 200 years before the birth of Christ 
the Chinese had discovered and applied 
kaolin and petuntzee in the making of pot- 
tery which produces the fine semi-transparent 
body which we call porcelain or china. 

The envious eyes of all European potters 
for many years had been turned towards the 
east. For the Kings of Europe had a 
habit of spending fortunes 1n collecting pieces 
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Show. 


Adelphia Hotel 


Philadelphia 


August 27 to 
September 1 


Atlantic City reduced railroad fares 
permit stop-over in Philadelphia 


THE QUALITY SHOW 


For the 7th Consecutive Year “America’s Premier 
Wholesale Market” is acknowledged The Quality 












This First Showing of unusual wares expresses the 
best thoughts of the new and old world as well as 
the Moderne Art in its latest interpretations. 


Jewelers are cordially invited to the Largest Show 
in the East . . . six days of profitable buying for your 
Fall and Holiday Trade. Conferences, Luncheons. 


NATIONAL GIFT AND ART ASSOCIATION 
DREXEL BUILDING 


Emmet White, Pres. 
T. G. Williams, Treas. 


PHILADELPHIA 


E. R. Thieler, Vice-Pres. 
W. S. Hays, Sec’y 
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T. G. HAWKES & CO. 


Glass Manufacturers 


CORNING, N. Y. 


New York Office Pacific Coast Office 
542 Fifth Avenue 140 Geary St. 
San Francisco 


FOR THE TABLE OF THE 
FASHIONABLE HOSTESS 


Steadily gaining momentum during the 
past 18 months has been the tendency 
of the smart hostess toward Rock Crystal 
Glass for the table. To meet this steadily 
growing demand by your most discrim- 
inating clientele there is available to 
you— 


HAWKES ROCK CRYSTAL 


Goblets from $14.50 to $500.00 
the dozen net. Other items of 
the service at prices in propor- 
tion. 

Producers of Rock Crystal 

for mearly half a century. 


(3) 


HAWKES 


GRAND PRIZE—GOLD MEDAL PARIS 











BOOK 
ENDS 


ART 
OBJECTS 


SMOKERS’ 
ARTICLES 


NOVELTIES 


BOXES, 
ETC. 











Will Exhibit at 
THE EASTERN MANUFACTURERS AND 
IMPORTERS EXHIBIT 
AUGUST 6th TO 17th 
PALMER HOUSE, CHICAGO 








POMPEIAN BRONZE CO. 
225 FIFTH AVE., NEW YORK 
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of china. The manifold efforts of Europe’s 
workmen to discover the processes of fabri- 
cating porcelain only resulted in various 
originations of faience until 1710 when 
Johann Fredrich Bottger, a youthful German 
alchemist, realizing that his life depended 
upon the satisfying of his King and patron, 
Augustus the Strong, who demanded a 
chinaware as pure and white as that of 
Corea, created a porcelain similar in con- 
stitution and appearance to the coveted 
Oriental china. 

Bottger was then 25 years old. As a 
boy of 15 in Berlin he had attracted con- 
siderable attention by his ventures into the 
mysterious realms of alchemy and like many 
before him declared that he could change 
base metals into gold. In this he never 
succeeded but his boast brought him a great 
deal of fame. When he was still extremely 
young he was persuaded to come to Dresden 
to develop his talents under the patronage 
of Augustus the Strong of Saxony. The 
young man, though he failed in alchemy, 
was a chemist of parts and here he developed 
a red stone-ware which resembled the 
Chinese boccaro porcelain which later bore 
his name. It was a fine terra cotta ware 
so hard and close-grained that it could be 
cut and polished on the lapidary’s wheel. 

It was fortunate that the King had a 
passion for ceramics for Bottger had dis- 
appointed him in failing to turn dross into 
gold. Augustus the Strong, however, was 
so delighted with the product that he en- 
abled the young craftsman to establish a 
factory in Dresden. 

The red store ware was quite enough 
for a time but Bottger had promised his 
patron something to amaze the world. For 
three years he pursued his researches under 
the King’s patronage and in 1710 presented 
to Augustus the first piece of Dresden China. 

Quite accidentally, while Bottger was ex- 
perimenting, an ironmaster, called Schnorr, 
had discovered the kaolin of Aue and was 
selling it as a powder for wigs. Whether 
Bottger used the kaolin by chance or whether 
he knew the constituent parts of Chinese 
porcelain, is a matter of conjecture. It is 
certain that the china fashioned to charm 
the King was made with Schnorr’s “white 
earth.” The discovery was a lucky one 
for Bottger for Augustus had been growing 
impatient and if the porcelain had not been 
forthcoming the young chemist would prob- 
ably have passed rapidly into outer oblivion. 

The Meissen ware attained the highest 
reputation among fashionable buyers and set 
the style for all other experimenters of the 
time because it was a European product 
made under royal auspices. It is believed 
that the success and popularity of the Saxon 
porcelain decided the French king to 
patronize the works at Vincennes and then 
to undertake the financial responsibility for 
the establishment at Sévre which later was 
to more than rival the Meissen ware. 


The rage for the china, which is being 
revived in this new age of interest in artistic 
decoration, promised vast financial returns 
and long ago the monopoly of the Meissen 
factory was broken. Workmen from the 
original Dresden company had eluded the 
authorities and departed to other sections of 
the country and to other lands to use their 
valuable knowledge for their own profit. 

Many changes and chances have befallen 
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the Meissen factory but Dresden china is 
still made and at that place and elsewhere 
to answer a growing 20th century demand. 
The lovely designs of the 18th century are 
reproduced today as well as many products 
of modern imaginations. 

In England as well as the other countries 
of Europe before the written history of 
our era primitive unglazed pottery was made. 
But as late as 1663 Pepys recorded in his 
famous Diary that at the lord mayor’s feast 
meats were served on wooden dishes and 
eaten from trenches. The common dishes 
of Queen Elizabeth’s household were made 
of wood although on the Queen’s table silver 
and pewter were used. 

The first glazed ware in England was a 
brown stone-ware in use until about 1680. 
In that year a salt glaze was employed in 
Staffordshire. Stoke-Upon-Trent in Staf- 
fordshire early became the center of the 
(potter’s industry as it is to this day; the 
country there became a string of villages 
with the furnaces and the houses of the 
potters. 

One of the great names in the potter’s 
trade in England was Josiah Wedgwood, 
who grew up in a family of potters. He 
produced a body so fine and compact that 
it could be finished without glaze and still 
be susceptible to receiving color in purety 
and perfection. His wares and the works 
of his descendants are eagerly sought today. 

In England, following the discovery and 
production of porcelain, wide interest in 
that branch of the art was aroused. Bow, 
Chelsea, Worcester, Derby, Lowestoft, 
Spode, Rockingham, Swansea, Shelton, 
Bristol, Nontgarw, are some of the names 
attached to the making of early English 
porcelain. Some of these products still 
exist while others have long ago passed to 
limbo. These porcelain works made hard 
and soft pastes and indulged in many ex- 
periments. They borrowed their designs 
from the Chinese, Meissen, Sévre, Vin- 
cennes, and each other. 

The want of invention or original design 
in England seems to indicate that porcelain 
was not a natural or a spontaneous art in 
that country. While in France and in 
Saxony much original work was accom- 
plished it was many years before England 
found artists indigenous to the country and 
many still believe that except for Wedg- 
wood there is hardly an example of creative 
power in the craft. Others point to the 
work of Josiah Spode, the later work of 
the Worcester factory and innumerable 
others to disprove that contention. 

It is not only Europe and the east that 
supplies our American markets with beauti- 
ful porcelain. The factories of the United 
States, in response to the demand for un- 
usual and lovely fictile wares, are furnish- 
ing pottery that is charming in design, pure 
in line, and attractive in color. Wonder- 
fully graceful candlesticks, centerpieces and 
table decorations are ornamenting the homes 
of the country made by skillful and artistic 
American workmen. A slender dancing girl 
supports the sprays of flowers for an occa- 
sional table or a merry group form a center- 
piece of shining pottery for the dinner 
table. 








The latest gift market offerings are shoum 
in the Gift Department. 
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Making the Gift Package 
More Attractive 


AINTY gift wrapping paper always 
adds to the charm of the gift in the 
eyes of the recipient and is eagerly 
sought after by the giver because of the 
added attractiveness which it lends to 
the package. To deliver gifts wrapped 
in unusually attractive paper is one way 
in which the manager of a Gift Depart- 
ment can call the attention of the public 
to his place of business and thereby get 
good advertising. 
Gift wrapping paper known under 
a distinctive trade name is now 
obtainable for every occasion. The 





WRAPPING PAPER DESIGN FOR 
GIFTS TO THE BABY 


illustration shows the paper especially 
designed for wrapping gifts for babies. 
Every holiday affords its own particular 
opportunity for the Gift Department of 
the retail jewelry store and the wide- 
awake jeweler will miss no chance to 
take advantage of such occasions as 
Christmas time, Easter, St. Valentine’s 
Day, Mother’s Day and many others 
which might be listed, for all of which 
special paper particularly adapted to 
the occasion is available. 


Gifts that are a part of every gradua- 
tion can be made doubly attractive with 
the use of a graduation design showing 
a sweet girl graduate, a student in cap 
and gown with diploma in hand sitting 
on top of the world, all harmoniously 
colored in blue, red, green, yellow and 
black, making a striking contrast. At 
Christmas time, particularly, wrapping 
paper for Yuletide gifts is especially at- 
tractive. The attractive combinations 
of colors in the holiday designs are par- 
ticularly adapted for this period. An 
added desirable quality of the paper is 
that it does not spot as water will not 
leave a mark upon it. 

The up-to-date jeweler is always look- 
ing for something special to make his 
store stand out in his community as a 
particularly desirable place and as the 
headquarters for gifts and the added 
touch which dainty wrapping paper 
gives, is not to be overlooked. 

Credit for the illustration used here- 
with is given to the Nelson Co., 1326 W. 
Washington Boulevard, Chicago. 
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NOW 


THE 
SECOND 





NATIONAL SUCCESS 


With the First National New 
York Show a distinct success, 
the Second National Show will 
be held .. . Imperial Hotel, New 


York City. 


September 3rd to 8th .. . Six 
Days of quick and profitable 
buying for your Fall and Holi- 
day Trade. 


The Newest and most saleable Gift and Art 
Wares gathered from world marts will be dis- 
played under one roof for Jewelers’ inspection 
and purchase. No exhibit similar to the 
National has ever been shown in the metropolis 
of the country. 

Located in the great New York Trading 
Area, the Second New York National Show 
will be easily reached by the hundreds of 
Jewelers in this district and it will attract a 
large number of Jewelers from other trading 
areas. 

The New York National Show will be under 
the direction of the National Gift and Art 
Association, the pioneer and leader in its field. 
Buyers and retailers make room reservations 
direct with hotel. Prospective exhibitors com- 
municate direct with association for exhibiting 
space—still a few rooms available. Write, 


NATIONAL GIFT 
AND ART ASSOCIATION 
Drexel Building, Philadelphia 


Emmet White, Pres. 
E. R. Thieler, Vice-Pres. 
T. G. Williams, Treas. W. S. Hays, Sec’y 


ATTEND ALL NATIONAL FALL SHOWS 
PHILADELPHIA—Adelphia Hotel—Aug. 27 
to Sept. 1, 1928 


IMPERIAL HOTEL 
NEW YORK CITY 


September 3rd to 8th, 1928 


Emil S. Larsen & Co., Inc. 


225—5th Ave. 
NEW YORK CITY 


+48 Hee 





DURAND ART GLASS 
LAMPS 
INDIA BRASS & PRINTS 
MODERNISTIC FURNITURE 
AND NOVELTIES 


+48 H+: 





WILL EXHIBIT AT 


THE EASTERN MANUFACTURERS 
AND IMPORTERS EXHIBIT 


AUG. 6th TO 17th 
PALMER HOUSE, CHICAGO 














Do you buy, sell or use gems 
and gem materials? 


This new book should be in the hands of everyone who 
has an interest in gems and gem materials. 

It describes practically every important gem and gem 
material, classifies the materials according to various prop- 
erties, includes tables of comparative gem material charac- 
teristics and gives the latest available information on manu- 
factured stones. 


Kraus and Holden’s 


Gems and Gem Materials 


By Epwarp Henry Kraus, Professor of Crystallography and 
Mineraleny and Director of the Mineralogical boratory, 
University of Michigan, and Epwarp F, Horpen, Late 
Instructor in Mineralogy, University of Michigan. 
222 pages, 6x9, 256 illustrations, $3.00. 
Postage Additional. 

The first part of the book discusses those properties which 
are necessary for an appreciative understanding of gems 
such as crystal forms, physical, optical and chemical prop- 
erties, formation, occurrence, cutting, polishing and naming ° 
of gems. 

The second part of the book contains reference tables of 
the various characteristics of gems and gem materials, con- 
veniently classified, handy for ready reference. 


Six Features of the New Gem Book 


1. Valuable statistica on production and occurrence. 
2. Full discussion of cutting and polishing of gems. 
3. Full treatment of manufactured stones, including detailed dis- 
cussions of artificial rubies and sapphires, glass imitations, 
bakelite, etc. 
4. Numerous tables of gems arranged according to various 
properties. 
5. Map showing world occurrence of gem minerals. 
6. Summary Table for ready reference. 
Order your copy to-day from 


Jewelers Publishing Corporation 
239 W. 39th St., New York City 
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A Word About Worcester Ware 








Brief Outline of the History of a Product That Has Become 
Famous in the World of Ceramics 








D*: WALL, a physician of high standing, 
attracted by the fascination of porcelain 
making, relinquished his profession some 
200 and more years ago to entér the pre- 
carious industry of manufacturing china. 
In 1751 Dr. Wall, who had great faith in 
his success, invented a porcelain which suc- 
cessfully imitated the famous Oriental egg- 
shell china and his factory at Worcester 
became added to that already long list of 
those which in the 18th century tried to 
reproduce the chinaware of the East. 

The works of Wall and his successors sur- 
vived many changes and today the lover of 
beautiful china is enthusiastic over Worcester 
ware as were the china-mad Europeans of 
the 18th century, who made a fetish of 
porcelain. 

The early porcelain factories were forced 
to endure many exigencies and most of them 
did not endure for very long but Wall had 
unfailing confidence in his factory and won 
eventual success. The Worcester factory 
under his guidance exhibits a refinement in 
its work which other early potteries did 
not display. 

Dr. Wall, well practiced in chemistry, 
was able to use his knowledge to make a 
compound that resembled the porcelain being 
at that time imported from the East. At 
Bow and Chelsea experiments had _ been 
carried on for several years up to the time 
when Wall opened his factory and had not 
yet discovered the requisite ingredients for 
a perfect body. Wall, knowing that he 
lacked the natural materials, produced his 
first pieces by artificial processes. Because 
of this early Worcester pieces are fritt 
bodies. Dr. Wall decided upon the correct 
proportions, mixed his ingredients and 
fritted or dissolved them by intense heat 
into one mass. In this way he gained by 
chemical combination the properties essential 
to the porcelain clays which were discovered 
some years later. 


This chemically produced body was 
probably a composition of sand, salts, and 
an alkalescent substance which was melted 
and allowed to cool. A small quantity of 
clay was probably then added to ensure 
plasticity. Ten years after the Wall com- 
pound was first used, steatite, a form of 
soapstone was found in Cornwall and was 
employed in the manufacture of the orna- 
mental pieces at Worcester for many years. 
When kaolin and the even more essential 
petuntzee, the secret of Oriental ware, be- 
came known the other ingredients were no 
longer employed. 

The Worcester works, as well as the 
early porcelain factories in every country 
in Europe, borrowed and adapted their first 
designs from the Oriental. Chinese motifs 
and the decorations used by other European 
Producers were copied. The designs of 
Sevre were frequently copied and Chelsea 
supplied many of the decorative motifs 
which in turn had been copied from other 
factories. Invariably the Worcester de- 


signs of the earlier periods exhibit foreign 
decorations. At this stage of the ceramic 
art it is doubtful whether England had any 
artists capable of producing the splendid 
pieces for which Worcester china is known. 
The factories found foreign artists who 
naturally manifested their native tastes and 
impressed these tastes upon their English 
pupils. The less important things such as 
tea sets were probably decorated by Eng- 
lish workmen. 

Even the tea sets lacked originality. 
The early cups and saucers were reproduc- 
tions of the small, plain, handleless pieces 
made in the Orient. At a later time, how- 
ever, tea cups and tea pots were made 
larger and decorated with stiff floral pat- 
terns delicately traced or embossed and 
handles were added for convenience. On 
many of these even the Chinese mark was 
copied but eventually the crescent replaced 
it and sometimes three or four different 
marks appear on the same set. 

During the latter part of Wall’s director- 
ship porcelain decorators of London bought 
large quantities of Worcester china in an 
unfinished state and enameled it to suit the 
prevailing taste. Perhaps this accounts for 
the marked resemblance between Dr. Wall’s 
ware and that of Chelsea for it is probable 
that many of these artists worked for the 
London factory as well. 


Some of these examples frequently were 
characterized by the splendid panels, brought 
to Chelsea from Vincennes and _ Sevre. 
These are often seen with a powder blue 
ground upon which exotic birds or flowers 
and plants are enamelled in natural hues. 
The gros blue scale ground upon which 
the panels are painted dates back to the 
Chinese ceramics of the 15th century. It is 
found on Ming vases of that period and 
tapestries and embroideries of an _ even 
earlier dynasty used it. The scales on 
Worcester ware take the form of the salmon 
scale while the Chinese design represents 
the scales of the carp which was at one 
time the sacred fish of the East. 

Dr. Wall died in 1776, a quarter of a 
century after he first founded the Worcester 
factory. So untiring were his efforts that 
he finally evolved a translucent paste upon 
which a fine glaze could be applied. The 
glaze ensures the adherence of gold leaf to 
the body so that the delicate gilt tracery 
was introduced in the decorations. 


In 1783, George III, as was the custom 
among princes and kings of that century, 
conferred his gracious patronage upon the 
Worcester works at the same time that 
Thomas Flight took possession of the fac- 
tory. Under the impetus of this royal 
interest a period of sumptuous porcelains 
developed which are best displayed in the 
magnificent enamelled services bearing the 
armorial bearings of the various noble 
families. When Joseph Flight, the son of 
Thomas Flight became associated after the 
death of the father, with Martin Barr, the 
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vogue of splendour in table appointments 
which had begun 10 years before, reached 
its height. 

After the last part of the 18th century 
when gorgeous designs decorated in gilt with 
magnificent painted panels and other motifs 
appeared, little trace of the Sevre influence 
is found. Such well known aartists as 
Thomas Baxter, Fogo, Giles, Donaldson and 
O’Neale executed the excellent decorations 
which is so prominent a feature of 
Worcester wares. Donaldson and O’Neale 
decorated the exquisite vases painted on 
cobalt or deep blue which come in sets 
of two beakers and a vase. Giles was a 
London man and was also employed by the 
Chelsea factory. 

In the early part of the 19th century the 
designers copied the patterns of Kauffman, 
Conway and Cipriani which were exhibited 
in natural colors on vases. At about the 
same time there was a short fashion for 
the styles of the Japanese which were 
executed in subdued colors and with great 
attention paid to detail. 








National Gift and Art Asso- 
ciation to Hold Show and 
Convention Aug. 27 
to Sept. | 


PHILADELPHIA, July 16—One of the 
important features in connection 
with the National Gift and Art Show 
in the Hotel Adelphia here, Aug. 27 to 
Sept. 1, will be the convention of the 
National Gift and Art Association, dur- 
ing that week in the Adelphia. Officers 
of the organization will, in furtherance 
of their work to increase the scope of 
the association, appoint chairmen for 
those states not now represented in the 
body. Trade practices will be discussed 
and it is planned to adopt a code of 
business ethics for the members. 

Because of the steadily increasing 
reputation and influence of the Phila- 
delphia show, officials of the national as- 
sociation say that more retailers than 
ever will be present at the coming exhibi- 
tion. Officers and members of the Phila- 
delphia Gift and Art Association will 
act as hosts to the visiting members of 
the national body and will aid in increas- 
ing its membership. It is the plan of the 
national officers to keep at it until every 
state in the United States is organized. 

Many new ideas and goods in the gift 
and art line are promised for the com- 
ing show, the result of the efforts of 
the buyers for the exhibitors who are 
combing the world for the newest and 
best goods in the lines they know the 
retailers of America want. This in part 
explains the increasing popularity of the 
two semi-annual Philadelphia shows and 
accounts for the hundreds of retailers 
who visit them in the knowledge that 
they can make desirable purchases with 
a minimum of time and trouble and see 
almost at one glance the newest offer- 
ings from almost every country in the 
world in the gift and art line. , 

The National Gift and Art Show man- 
agement also is concentrating much ef- 
fort on the New York show, to be held 
in the Imperial Hotel, Sept. 3 to 8. 
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OMMERCIAL in the 
price appeal. 

The merchant who finds himself in its 
zrasp and tries to free himself from it, 
-undertakes a job as formidable as that 
of the drug addict who decides to re- 
form. It means a long, hard, heart- 
breaking fight with no special assurance 
of ultimate success. 

One of my friends got into this price- 
appeal mess as unwittingly as most un- 
fortunates drift into the grip of some 
personal vice. 

His store was the second largest in 
a city of twenty thousand serving a 
trade area containing fifteen thousand 
more. He and the leader had most of 
the business because all the other stores 
were small. 

The farmers in the outlying terri- 
tory had three years in succession of 
small crops and low prices; and some 
ef the mills in town had pretty rough 
going for a year, then a year of fair 
prosperity, and then a year of almost no 
activity. Instead of agricultural pros- 
perity balancing industrial depression, 
one aggravated the other and people 
began to look with inordinate attention 
at price. 

They talked price and thought price; 
and my friend, seeing the slump in 
sales and gradual freezing of his capi- 
tal, did a very natural thing. He put 
on a sale and it was a good sale. It 
brought him a nice volume of business 
and more cash than he had carried over 
to the bank in months. 

After another sixty days of dull busi- 
ness, he put on another sale and did 
even better than before. It pleased him 
immensely to learn that he was outsell- 
ing his larger and more conservative 
competitor. Then he decided that busi- 
ness could be forced and he decided to 
force it. He put on sales every thirty 


slavery lies 


days. His frequent use of large space 
in the newspapers at a time when other 
merchants were doing very little large 
display advertising made him especially 
popular with his newspaper publishers 
and they outdid themselves getting for 
him sensational mats from cut services. 

This game seemed almost too good to 
be true. Certainly, it cost money to 
force business and it shortened profits 
to cut prices, but it stimulated business 
and he figured that a half-profit was 
better than none. He took it. 

Before many sales had been held, he 
found his stocks depleted and he re- 
stocked with the same grades of goods. 
Then he had an idea. Why not put in 
sale goods and get the profit anyway? 
He did. 

Then, two things happened. One, he 
noticed. The other, he didn’t. 

The farmers began to prosper again 
and business picked up with the mills. 
For several months, all he had to do to 
stimulate business was to publish a 
“screamer-page” or two and the dollars 
rolled in. He noticed the increasing 
prosperity and he played it for all it 
was worth. But, the harder he worked, 
the less proportionate profit he seemed 
to make. The overhead on this kind of 
business was tremendous. 

For one thing, he told me he was 
amazed one day when he went out to 
the warehouse and saw the great quan- 
tity of “adjusted merchandise” which 
had piled up. These items were from 
his smartly bought sale goods. The 
house he bought them from had washed 
their hands of the stuff long ago. He 
owned it and from all appearances, he’d 
continue to own it. 

The observation of all this dead stuff 
made him feel a little sick and he spent 
most of his time for the next several 
days in general observation of his busi- 


ness. It showed him something he had 
not noticed before. The customers that 
he saw around the store were mostly 
foreign-born and the few farmers he no- 
ticed were people who didn’t rate very 
high. He went back to the office and 
looked over purchase and delivery slips. 
The fine old names which had graced 
these slips for so many years were 
largely missing! He hadn’t noticed this 
change in his business. 

Then, he made a few discreet inqui- 
ries and he found that most of his finer 
trade had transferred its patronage to 
his competitor. Here was a pretty how- 
to-do, and he called me in. I studied 
the proposition, and then I told him 
frankly that he would have to do one of 
two things: either keep on as a price 
proposition and be content to do cheap 
business and continually bally-hoo his 
sales, or he’d have to get back to the 
dominance of his old grades of mer- 
chandise and restore the character of 
his business. 

“But this city isn’t big enough to 
give me the volume of business I’d have 
to have to adopt this scheme of per- 
petual sales,” he objected. “I never 
wanted that kind of business anyway, 
but when trade got so dull two years 
ago, I put on some special sales to stir 
things up and I got the results I wanted. 
But, I seem to have worked myself into 
a very difficult situation. 

“Every time I have been up to Chi- 
cago, I have made it a point to go 
around to stores that do their business 
on sale goods, and I always got some 
more ideas along the same lines, but 
I’ve come to the conclusion that I can’t 
keep this up and make more than half 
a living.” 

I agreed with him. If a merchant 
chooses to do that kind of business and 
he is in a community with a few thou- 
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sands of gullible people for him to cater 
to, he can make money with that plan; 
but if he is in a community made up 
very largely of representative middle- 
class citizens with only a small minority 
of the other kind, he’s just out of luck. 
Personally, I wouldn’t think of under- 
taking that policy in a city of less than 
fifty thousand and I’d want to know 
that at least twenty-five thousand more 
people were within the trade area. More 
than that, I’d want to be sure that at 
least ten thousand of them lacked so- 
phistication. But it’s a hard game at 
best. 

Well, after we talked it over, our 
friend decided that he wanted to get his 
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ence of quality in the outdoor advertis- 
ing, and we used the mails effectively. 
It started to work out about as I had 
predicted except that the foreign mill- 
workers hung on with surprising tena- 
city. They had been weaned away from 
the smaller local stores which catered 
to them exclusively, and they liked the 
idea of going into the finer store, sur- 
veying the larger displays, and - they 
liked the more considerate treatment. 
Even when we deliberately snubbed some 
of the most objectionable of them, it 
seems that our treatment was still in- 
finitely better than they were used to. 
We were along in the middle of the 
second period, had got rid of practically 
all of the cheap trade and were begin- 
ning to notice the return of some of the 
old customers, when chain store buyers 
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business back onto the old basis of be- 
ing conservatively progressive and han- 
dling medium and medium-high grade 
merchandise, at a reasonable profit on 
each item. 

“All right,” I said, “but can you stand 
up under the grief? Starting now, you 
can figure that it will take six months 
to kill off this cheap patronage. That 
will be followed by six months of 
mighty little business, and then you'll 
begin to pick up the better class of trade 
and get some of it back during the next 
six months. After that you can go on 
from there along the same lines you 
followed before you started this sale 
business. . 

“Tt can be done but it will cost you 
a lot of money, and you want to start 
with the determination that you’ll see 
it through, not worry over anything, 
and stick to it even if it takes six 
months longer than I’ve predicted,” I 
concluded. 

It looked like a pretty big order to 
both of us. If the city had been even 
just 25 per cent larger, it would have 
been easier, but we restored the physical 
appearance of the store, chiefly by get- 
ting rid of the sensational, display 
price-tags. We went back to the con- 
servative newspaper display. We went 
to the extreme of elegance and infer- 


appeared upon the scene and bought the 
business. I know that it was with a 
feeling of tremendous relief that my 
friend and client sold out, but I also 
know that he is conscious today of the 
fact that many of the townspeople re- 
member him as the man who used to run 
“the bargain store” as the better ele- 
ment had come to speak of it. 

Sales and special offers seem to be a 
fixed part of today’s retailing in any 
line. Once in a while we come across 
a store that does a sufficient volume of 
business without resorting to either, 
but, in general, sales are necessary. 
However, the stores which can afford to 
use large space, are very particular to 
devote some part of their big ads to in- 
stitutional copy, or adopt the other ex- 
pedient of breaking the big ad up into 
two smaller ones, so that all of one of 
these smaller pieces of copy can be de- 
voted to an institutional presentation 
of the store. 

If extra business is wanted, it is the 
general practice to resort to the price 
appeal just as it is the general practice 
to get good conduct out of a child 
by resorting to the candy appeal. 
But, too general indulgence in either, 
leads to trouble. Price isn’t the all- 
dominating factor that many merchants 
think it is anyway. 
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In the Middle Atlantic, South Atlan- 
tic, East South Central and Mountain 
States, price is the primary considera- 
tion. 

In the Middle Atlantic States, price 
becomes dominant very largely because 
retail competition is so keen in the great 
cities that nearly all consumers of every 
line and grade of merchandise have de- 
veloped the habit of shopping around 
to see where the best price-advantage 
lies. 

In the South Atlantic States and 
East South Central States, price is 
dominant because, through the last half- 
century of reconstruction, economic ne- 
cessity—not desire—has made price the 
prime consideration. : 

And out in the Mountain States pro- 
digious effort is required to produce 
each dollar gained, so that, without be- 
ing penny-pinchers in any sense of the 
word, the people in these States have 
learned to make every single dollar per- 
form to its full hundred-cents capacity. 
But in other sections of the country, 
price is of second or third importance 
as a consideration. 

An exhaustive survey of the relative 
value of the sales factors—price, qual- 
ity, appearance, and brand, as related 
to most merchandise, has produced the 
general average for the country as il- 
lustrated in the accompanying graph. 
On this graph, the small solid black sec- 
tion indicates brand-value or _ store- 
preference. This is a fairly strong fac- 
tor except in the South. 

The degree of consideration which 
each of these factors receives, varies 
some, of course, with the nature of the 
particular merchandise being consid- 
ered, but such individual valuations are 
easy to make—if you know the general 
average. 

And the general average shows that 
at least 40 per cent of the population 
is as responsive to the appearance-ap- 
peal as to the price appeal. People may 
not flock in to the store to get it as they 
flock into get special Monday or Friday 
bargains, but a steady stream of them 
through the week, indicates a healthier, 
more stable and infinitely more desir- 
able business than spasmodic rushes of 
bargain hunters. 

And, it maintains the position of the 
store. It even provides for relatively 
easy grading up. Most assuredly it will 
keep the store from becoming enslaved 
a the dominance of the price ap- 
peal. 

If you will study the sectional graphs, 
you will see that in those geographical 
divisions where the best retail advertis- 
ing is done, and where the largest 
amount of national advertising is cir- 
culated, price does not dominate as in 
those sections where published adver- 
tising is meager. 
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Stude to Waitress: Get me a glass 
of water. 

Waitress: What’s the matter with 
you? You got two feet! 

Stude: How do you know? Been 
peeking? —Pup. 
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Strap-Watch Week 


ROM week to week there is some 

event of importance in the live re- 
tail jewelry store. Seasons are too far 
apart in a large volume or turn-over, 
so that some jewelers maintain interest 
with a clock week, a baby week, or some 
other week that fits in between Easter 
and Christmas, highlights in jewelry 
merchandising. 

But have you ever tried a Strap- 
Watch Week! Much interest was taken 
in a “Strap-Watch Week” launched this 
summer, during the height of the out- 
door season, with its concomitant sports, 
its tennis, and yachting on Puget 
Sound, by Weisfield & Goldberg of 
Seattle, Wash. 

A collection of strap-watches of vari- 
ous models for both men and women in- 
dulging in summer pastimes and recrea- 
tions, where the time must be strapped 
on, were introduced to the Seattleites at 
that time, and promoted through the use 
of advertising space and store merchan- 
dising. 

Attractive names were given to the 
various wrist watches with their varie- 
gated straps to fasten on the wrist. One 
was called “The Banker,” which was a 
model for men, and was equipped with 
removable leather straps. Another, a 
lady’s sport watch of a design attrac- 
tive to the social girl, the member of 
the younger set, was entitled the “De- 
butante,” and so introduced to Seattle- 
ites. 

“Miss America” was another distinc- 
tive watch for sports wear for ladies, 
which was decorated with colored en- 
amel, and contained a radium dial. A 
fourth watch of distinction which 
helped to put across “Strap-Watch 
Week” in the jewelry store of Weisfield 
& Goldberg was the “Norman,” a hand- 
somely engraved watch, which had also 
a radium dial and removable leather 
straps. 

The large selection of watches avail- 
able at this time, and the emphasis 
placed on this type of watch for sports 
wear just prior to the Fourth of July 
celebration and summer sports celebra- 
tions and picnicking, served to stimu- 
late the sales at this season.—C. M. L. 


* * * 
Nothing to Advertise? 


HERE was a jeweler who had been 
advertising regularly for years with- 
out getting, as he considered, any re- 
sults. He told the newspaper represen- 
tative, when he paid his bill for space, 
that he was going to discontinue the 





Offers Free Clock Service 














Oklahoma Jewelers Say Plan Has Proved Quite Successful 
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HE Hartwell Jewelry Co., Oklahoma 
City, Okla., has built up much good 
will by giving free clock service for one 
year on all clock sales. The firm employs 
an expert clock repairer to make service 








sisted of window drapery cloth of a deep 
rose background with wide, black and 
gold stripes. The gold stripes were of 
a brocaded floral design. Price tickets 
accompanied the display. The firm re- 





SPECIAL DISPLAY OF CLOCKS BY HARTWELL JEWELRY CO., OKLAHOMA 
CITY, OKLA. 


calls on Monday of each week. Two dif- 
ferent makes of electric clocks and four 
different lines of regular clocks are car- 
ried. 

The display illustrated was shown for 
one week. The decorative material con- 


ports a considerable increase in its clock 
sales for 1927 as compared with 1926. A 
display advertisement features clocks in 
the local newspaper each month. The 
firm changes its window displays regu- 
larly every week. 





advertisement since it seemed to produce 
no results. 

The newspaper man made no comment 
at the time, but when he got back to 
the office, he went through the files of 
the paper and looked up that jeweler’s 
advertisements and found them common- 
place in the extreme; mere statements 
that the store claimed to sell as cheaply 
as any, that its stock was large and 
varied, that it guaranteed its goods. 
It offered nothing to interest a reader 
nor to make anyone want to come to 
the store to buy any certain thing. 

The newspaper man thought the mat- 
ter over and then one day he went back 
to the store, taking a reporter with 
him. He inquired about a certain line 
of silverware the jeweler carried. 

The jeweler showed him the line and 
began to tell its good points. The news- 
paper man found fault with the goods 
and the jeweler came right back with 
a fine line of selling talk. 

The reporter hovered in the back- 
ground, unostentatiously taking notes of 
what was said. 


Finally the newspaper man said to 
the jeweler; “I didn’t really come in 
here to buy. I came in to see what you 
might have to say of interest about one 
of your lines of goods. I wasn’t sure 
there were many interesting things you 
could say that would be available for 
advertisements. My reporter here has 
taken down your selling talk and I will 
have him type it for you and, unless I 
am mistaken, it will give you something 
to put into advertisements that will in- 
terest readers and make them want the 
goods. We’ll work up a sort of sample 
advertisement for you. Try out this 
new kind of copy before you give up 
advertising and leave the field all to 
your competitors.” 

Needless to say that jeweler became a 
profitable advertiser from that day. 








Prof.: Go your fastest, my man, I 
am in a desparate rush. 

Taxi Driver (after speeding along 
for thirty minutes): Say, you forgot 
to tell me where we are going. 

—lIowa Frivol. 
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fe ge have been among the best 
sellers during the past two or three 
years. The jeweler has learned the wis- 
dom of selling a good watch and the fool- 
hardiness of selling a cheap watch. Here 
are a few interesting facts: 

A man called for his watch which he 
had left to be repaired at a jewelry 
store in a large western city. When the 
watchmaker handed the time-piece to the 
customer the latter asked: “Will the 
watch now keep accurate time?” The 
owner of the store heard the question 
and before the watchmaker had a chance 
to say “yes,” which he probably would 
have done in his enthusiasm, approached 
the man and said, “What kind of a 
watch is it?” The man smilingly handed 
it over to the jewely store owner. The 
watch had seven jewels and was of stan- 
dard make. ‘We do the best we can,” 
said the jeweler, “with watches of this 
type, but of course we can not guaran- 
tee accuracy. Accuracy is something 
which belongs only to a_ high-grade 
watch.” 

A short conversation followed and the 
man’s occupation was discovered by the 
tactful jeweler, who then ventured, “A 
man in your position, I should think, 
should really have a high-grade watch, 
one that you could be proud of and which 
would give you real accuracy.” 

“What do you call a_ high-grade 
watch?” asked the man. That was the 
jeweler’s opportunity to show him a 
watch which retailed at $150 and which, 
by the way, was made by a manufac- 
turer allowing the retailer a very hand- 
some profit. 

“T haven’t that much money with me,” 
said the man, “but will you take a 
check?” The check was accepted and 
thus was made a sale which was de- 
veloped entirely through creative ability. 

Every jeweler is only too familiar 
with the aggravating results of “come- 
backs,” and there would be fewer of 
these if a little more intelligent effort 
were made to sell the better grade of 
watches. Much good will is built by the 
sale of a reliable watch. Jewelers who 
know merchandising are not influenced 
by the promise of elaborate national ad- 
vertising of a watch and a very gener- 
ous mark-up unless that watch makes 
good in every respect. You know the 
old bromide, “The watch department can 
make or break you.” 

* * * 


O manufacturers sometimes unwit- 

tingly destroy the retailer’s market 
for better things? The answer has been 
given in the affirmative by some well- 
known, progressive retailers. They say 
this is done because the manufacturer 
frequently sells an inferior grade of 


merchandise for distribution as a pre- 
mium and the recipients make it serve 
its purpose and never think of buying 
anything better. 

“If a manufacturer sells for five dollars 
a 20-piece set of plated ware for dis- 
tribution as a premium, and this set is 
really good enough and will last long 
enough and look well enough to suit the 
purchaser, that purchaser will not go 
out and spend $200 for a set of which 
he will be proud and which could be 
handed down from generation to genera- 
tion,” said one retailer. 

It would be folly, of course, to insist 
that all manufacturers in general con- 
fine themselves exclusively to the sale of 
high grade merchandise, but neverthe- 
less here is a problem open for solution 
in one way or another. Such merchan- 
dise is often sold at a very low price for 
distribution by the premium houses. 

“Certain types of clocks are sold by 
druggists, hardware stores, department 
stores, etc., in quantity at prices only a 
few cents higher than the price at which 
the jeweler can buy them wholesale,” 
said a jeweler. ‘Those far-sighted 
manufacturers who recognize the prob- 
lems of the retail jeweler and who keep 
the distribution of the jeweler’s products 
in legitimate channels so that a fair 
profit may be made, that is, a profit not 
exorbitant but consistent with the qual- 
ity of the merchandise and with the re- 
sponsibility assumed by the jeweler, de- 
serve commendation.” 

* * * 


Much is heard about the too-low turn- 
over of the retail jeweler. True, it is 
very low, averaging in many cases be- 
low one and in rare cases above two, but 
it does seem that this turnover could 
be increased by proper cooperation of 
all concerned. Perhaps an all-inclusive 
organization where manufacturer, whole- 
saler and retailer could thrash out their 
problems in the open would serve a 
useful purpose. 

* * * 


LARGE number of manufacturers 

will cooperate liberally with dealers 
in supplying them with leaflets, booklets, 
folders and other helpful material. All 
this may be sent out with the monthly 
statements or at any other opportune 
time. 

Here is an idea that might be put 
into execution with excellent results: 
Suppose several manufacturers printed 
at regular intervals leaflets illustrating 
and describing with prices their out- 
standing lines, lines which were actually 
carried in stock by the jeweler. Every 
manufacturer could send his leaflet to 
the jeweler who in turn could assemble 
these together in loose-leaf form, en- 
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close them in an attractive hard paper 
cover bearing his own name, and send 
these out to his patrons. It is safe to 
assert that a large percentage of sub- 
stantial sales would ensue from adver- 
tising of this kind. Try some such plan 
yourself with specials illustrated with 
prices. You will find some of the recipi- 
ents coming into your store carrying the 
leaflet, pointing their finger to it and 
saying, “Let me see a watch (ring, 
brooch, diamond or whatever it may be) 
just like that.” This is specific adver- 
tising. 

Everyone likes to see what he or she 
is buying or is about to buy, and an 
attractive illustration of a wanted ar- 
ticle will stimulate the desire to see the 
original article itself. This type of co- 
operative advertising by manufacturers 
in behalf of retail jewelers would not be 
expensive and would be a productive 
auxiliary to their national campaigns. 

* * * 


TE don’t look for help from com- 
petitors. Sometimes we think it 
doesn’t matter what we say about them, 
or even to them. They are supposed to 
be interested in keeping business away 
from us, not in sending it to us. 

But what about the times when a cus- 
tomer wants to buy in a competitor’s 
store something they do not have? If 
they cannot sell that customer some 
other item and if the customer says, 
“No, I guess I won’t take anything else. 
What other jeweler is there who might 
have those?” Or, to suppose another 
case, the customer asks for a certain 
brand of plated ware not kept and in- 
sists upon having that brand and asks 
what jeweler keeps it. In such instances 
your competitor is almost obliged to 
refer business to you or to some other 
jeweler. Has your treatment of him 
been such that he will feel like giving 
you the benefit of the business? ; 

Similarly, you have such opportuni- 
ties to favor a competitor and you will 
pick the man you like to help. You 
are not going to send a customer to 
a department store nor to a hardware 
store for silverware. You realize too 
well the desirability of holding the 
silverware trade in the jewelry stores. 

It is not entirely with unselfish mo- 
tives in mind that we send baskets of 
flowers to the new jewelry store just 
having its opening. In fact, the send- 
ing of flowers is better than compliment- 
ing the new store in the newspapers. 
When you use your newspaper space to 
welcome a new competitor you advertise 
him more than is necessary. You ad- 
vertise him by mentioning him in your 
space. When you send a basket of flow- 
ers to his opening, your name on it 
conspicuously on a card, the result is 
to advertise your store in his space, 
in his store. 

The development of good will is a 
great factor in stimulating sales, and it 
is well worth while to seek for the 
good will of other jewelers, just as it 
is worth their while to seek for your 
good will. The other jeweler can help 
you and he will if you show a disposi- 
tion to reciprocate. F. F. 
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Comes complete all set up as shown and ready to begin work at once! 

Every machine on being completed is carefully tested for a half day or more 
under a strain much greater than it will ever be called upon to endure in 
actual service. It is then ready for you—it is shipped out all ready to begin 
work as soon as you receive it—it only being necessary to connect the electric 
wires to the motor. 

You can’t do polishing work efficiently or well with dust flying in your face 
—even a little dust, a very little, daily breathed constantly into your lungs 
is bound to affect the most robust in after years because it sticks there and 
accumulates day in and day out. 

Your present walls and ceiling if you have been polishing without a dust 
collector for any length of time will show you what your lungs will be like soon. 

So delay no longer! Act today! 


DON’T BREATHE 





POLISHING DUST 


Without a dust collector you must 
breathe the dust! 
Dust being very light will naturally 
float in the air and no matter how 
careful you may be you can’t help 
but breathe it into your lungs when 
polishing — you must breathe the 
air, and the dust is there laden 
with sharp irritating metallic par- 
ticles from the metal article you 
polish. Needless to say this irri- 
tates the lungs and nasal passages, 
causing sickness sooner or later. 
Avoid it by using one of these con- 
venient, inexpensive dust collectors. 


USE 
LEIMAN 
BROS. 
PATENTED 


Costs only a few cents a day for 
electricity! 

You only pay for electricity accord- 
ing to how much you use the ma- 
chine. The heavier you press on 
the buff the more current will be 
used, but heavy pressing means a 
shorter run, so it equalizes the ex- 
pense for current which even for 
the heaviest service rarely if ever 
exceeds a few cents daily. 


Thousands in use in all sections! 
Cleanliness of shop and person is no 
respector of location and so we find 
these dust collectors in as wide use 
in the West as in the East, in the 
South as well as the North, because 
they do as they promise—keep the 
shop clean, protect the operator's 
health, pay back their own cost and 
create an income for the owner 
where no income exists now. Surely 
reasons enough for the purchase of 
one of these highly valuable and 
surely necessary outfits. 


Free 


Catalog 


Pays for itself in the gold it saves! 
This irritating metallic dust has no 
business in your lungs—let this 
machine breathe it into the lungs 
provided for it. The strong air 
suction or current of air at each of 
the dust hoods draws this dust into 
the cloth bags underneath the ma- 
chine where it is easily recovered, 
sent to the refiner, melted down 
and returned to you to pay the cost 
of your outlay first and an income 
to you ever after. 


POLISHING 
DUST COLLECTOR 


Strongly built to last a lifetime! 


These machines are very heavily 
built not only for the purpose of 
lasting a lifetime but also to elimi- 
nate vibration, sound, etc., so that 
they may be used anywhere with- 
out disturbing customers or other 
workmen or neighbors. 


The largest factories find them 
long-lasting and so do the small 
shops and stores—and lasting many 
years they give the same smooth 
service every one of these years. 


Conveniently arranged for quick 
work! 


No matter how little or much work 
you have to polish it should be done 
quickly and well—stores as well as 
workshops use these machines—they 
are so convenient, fitting into out- 
of-the-way corners, yet keeping all 
other corners of the premises free 
from dust and dirt that formerly 
were dusty and dirty. 


LEIMAN BROS. *\2*%,* 


Makers of good machinery for 40 years 









FRANCO AMERICAN 






PRECIOUS METALS CORPORATION 


GOLD, SILVER AND PLATINUM METALS 


PRECIOUS METALS 
SATISFACTORY 
RETURNS 


REFINERS 


General Office 





ASK ANY OLD TIME JEWELER 
Established 1889 
And Stepping Right in Line 


i! 


62-72 West 47th Street, New York City 


Le): p Coy. Vere) 


THOMAS J. 
DEE & CO. 


Gold—Silver— Platinum 
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Watch Tests Held at the Observa- 
tory at Neuchatel 
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Manufacturers’ Prize 


A. Series prize for the six best watch and 


pocket chronometers, 1st class. 


Name 

Zenith, Locle ........esccccecrccccces 

Ss. A. L. Brandt & Bro., Omega, Bienne.. 

Movado, Chaux-de-Fonds ...........++- 5.18 

Solvil, Paul Ditisheim S. A., Chaux-de- 
Sere rere re 5.4 


C. 


121 
3837 
3839 

1113577 
6999621 
703344 


3805 
703361 


6999626 
3828 
237 
1035 
1029 


360469 
781-5 


2583346 
24900 
1073 
6999625 
6999624 
365-5 
703347 
1034 


No. of 
Classi- 
fication 

3.79 


Ulysse Nardin, S. A., Locle.......... 
Technicum, Chaux-de-Fonds .......... 
School of Horology, Locle............ 


Ship’s Chronometers 


First Prize 
MON, TOG 626. cicess 
ae ee 
MIOMEEM,. BME seicwiscdes 
ON ee ee 
S. A. L. Brandt & Bro., 
Omega, Bienne ...... 
Solvil, P. Ditisheim, 
Chaux-de-Fonds ...... 
ZeOmMith, LClO ...ccccces 
Solvil, P. Ditisheim, 
Chaux-de-Fonds ...... 
S. A. L. Brandt & Bro., 
Omega, Bienne ...... 
MONT, LOIS .occcce wes 
WOT; EMCIO éi565:6.050 60% 
Solvil, P. Ditisheim, 
Chaux-de-Fonds ...... 
Solvil, P. Ditisheim, 
Chaux-de-Fonds ...... 
Movado, Chaux-de-Fonds 
Rene _ Juillerat, Tech- 


nicum, Chaux-de-Fonds 


POTN, ENON os 60.006 vee 
Ulysse 
BEND: So0r (ai bn0:.6,5)d'5S 4.006 © 
OTIC, ISOCRD oc édc ccece 
S. A. L. Brandt & Bro., 
Omega, Bienne ...... 
S. A. L. Brandt & Bro., 
Omega, Bienne ...... 
Technicum, Chaux - de- 


P. Ditisheim, 
Chaux-de-Fonds ...... 
Solvil, P. Ditisheim, 
Chaux-de-Fonds ...... 


D. Pocket Chronometers, Ist Class 


1113579 
6999632 


360484 
6999620 


3809 
355008 
860486 
360492 

1927 


1st Prize 


MmOnith, TMCS. .sccciacss 8.0 


oS Bo a 
Meni, LOCC 2.660066 
Movado, Chaux-de-Fonds 
MONI, EOI cscs ccs ose 
S. A. L. Brandt & Bro., 

Omega, Bienne ...... 
Movado, Chaux-de-Fonds 
S. A. L. Brandt & Bro., 

Omega, Bienne ...... 


Mente, OCI .ioiscccccs § 
Movado, Chaux-de-Fonds | 
Movado, Chaux-de-Fonds : 


Movado, Chaux-de-Fonds 
Eugene Fasnacht, Prof. 


Technicum, Bienne ... } 


Nardin, S. A. 


CUR eeetS d0 


i~r) 


14. 
15. 


16. 
1%. 


18. 
20. 
21. 
22. 
23. 
24. 
25. 
26. 
27. 


28. 
29. 


30. 
31. 
32. 
33. 
34. 


35. 
36. 


37. 
38. 


40. 
41. 


42. 


9 


44, 
45. 
46. 
47. 


48. 


49, 
50. 


or ol 


or 


2. 
53. 


360487 
5337887 


355007 
24833 


355003 


6999622 
1621 
5337885 
1043 
1049 
5337873 


355001 
24829 


5337877 
24821 
779-2 

6999633 

1926 


3821 
20426 


24823 
1650 
6999634 


4-3 


6999630 
18645 
24830 

1627 
1786 

6999629 

941-3 


1646 


24779 


2045666 
24895 


19451 
1850 


Movado, Chaux-de-Fonds 5.8 
S. A. L. Brandt & Bro., 5 


Omega, Bienne .....-. 
Movado, Chaux-de-Fonds 
Ulysse Nardin, S. A. 

Locl 


Zenith, Locle .....-++.-+. 6 
P. Ditisheim, ¢ 


Solvil, 
Chaux-de-Fonds ...... 
Solvil, P. Ditisheim. 
Chaux-de-Fonds ...... 
Ss. A. L. Brandt & Bro., 
Omega, Bienne ...... 
Pierre Defossez, School of 
Horology, Local ...... 
Ss. A. L. Brandt & Bro., 


Omega, Bienne ...... 6 


Solvil, P.  Ditisheim. 


Cees eet ee 6 


Solvis, _£- sheim, 
Chaux-de-Fonds ...... 

S. A, L. Brandt & Bro., 
Omega, Bienne ...... 

Movado, Chaux-de-Fonds 

Ulysse Nardin, S. A., 
Locl 


Omega, Bienne ...... 
Ulysse Nardin, S. A., 
oe ee ee 
Marcel Dumont, Tech- 
nicum, Chaux-de-Fonds 
S. A. L. Brandt & Bro., 
Omega, Bienne ...... 
Eugene Fasnacht, Prof. 
Technicum, Bienne.... 
CORI, EMG o6ccccvsve 
Ulysse Nardin, S. A., 
pS Pere 
Ulysse Nardin, S. A., 
MUNIN 56:5 10 ia (0-00e.o) aleve slecee 
Andre Quartier, School of 
Horology, Local ..... 
S. A. L. Brandt & Bro., 
Omega, Bienne ...... 
Fernand Cherbuin, Tech- 


nicum, Chaux-de-Fonds 7.7 


Ss. A. L. Brandt & Bro., 
Omega, Bienne ...... 
Ulysse Nardin, S. A., 
NMMIRENG u'é erates taniars oi425 68:53 
Ulysse Nardin, S. A., 
(ENG a4 aie eieke oe 6: ns 5 
Georges Maire, School of 
Horology, Local ...... 
Otto Richard, School of 
Horology, Local ...... 
S. A. L. Brandt & Bro., 
Omega, Bienne ...... 
Henri Thiebaud, Tech- 


nicum, Chaux-de-Fonds 8.5 


2nd Prize 


J. Wilford Fellaton, 
School of Horology, 
EMME as sha actiki a neces o-S6. 80h 

Ulysse Nardin, S. A., 
i Oe 

Henin, TOC: 2.6 ..cicw 

Ulysse Nardin, S. A., 
AN 615 Sisiere Antcsieve'a e/a alate 

Ulysse Nardin, S. A., 


NOON oa pia a malelee eae aie 9.0 
School of Horology, Locle 9. 


54, 779-1 Marcel Dumont, Tech- 
nicum, Chaux-de-Fonds 9.8 


Prize for Regulators : 
Series prize for regulators of the six best 
Ship and Pocket Chronometers, 1st Class 


CRAvICN FICO EMO ss 6c ccniicecsscctes 3.79 
COCEIONS BEI CIM 6 acd cic ccc cecccenéue 5.08 
Edmond Ditesheim et Louis Augsberger, 
CHAUE-GG-POMEE ose cicccccacctocess 5.18 
W. A. Dubois, Chaux-de-Fonds ...... 5.45 
Henri Rosat et Henri Gerber, Locle.... 6.65 
Technicum, Chaux-de-Fonds, classe de 
reglage de M. G. Sautebin ........ 6.94 
School of Horology du Locle, classe de 
reglage de M. Jeanmairet ........ 7.42 
Prize awarded to the constructors of Pendules 
Class B 


First Prize 
1.116 Zenith, Locle 


ateliers de Boudry .......... 0.04 
2.114 Zenith, Locle 

ateliers de Boudry .......... 0.05 
3 112 Zenith, Locle 

ateliers de Boudry .......... 0.07 


Ulysse Nardin was awarded 25 first 
prizes for marine chronometers in class 
B, also 22 second prizes and 17 third 
prizes. 


Watchmaker Tells Local Public 
About H. I. A. 


NDER the caption “Time and Life 

Involved by Watchmakers,” an arti- 
cle referring to P. E. Rose, well known 
watchmaker of Conway, Ark., appeared 
in a recent issue of the Conway News. 
Mr. Rose has been a diligent advocate 
of higher standards in the watch repair- 
ing profession and is doing much to 
arouse more interest in the theory and 
practice of horology. The writer of the 
article, said: 

Efficient watch and clock making— 
that’s the practice of horology—now 
command the support of scientific bu- 
reaus of the United States Government 
which have to do with correct timekeep- 
ing so vital in the affairs of the world 
today. The Horological Institute of 
America, with foremost scientists in its 
membership, has for its chief object 
elevating and dignifying watch and 
clock makers, insuring the highest stand- 
ard of character and efficiency, and in- 
creasing of public respect for them. 

Correct time-keeping by great railroad 
systems daily preserves the lives of 
many thousands of passengers, while in- 
competent watch and clock makers jeo- 
pardize human life. 

P. E. Rose, the Conway expert watch- 
maker, whose efficiency methods have 
received approval from leading manu- 
facturers and trade journals, has been 
advised of his election to membership 
in the Horological Institute of America. 
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Send Your 


Precious Metal Scrap 
For Refining 


W hy have money tied 
up in old jewelry, polish- 
| ings and sweepings? 

| You receive full value 
for all the precious metal 


content by shipping it to 
us for refining. 


Spyco Smelting & RefiningCo. 


51 South Third Street 
B fe 


Minneapolis = Minnesota 



























































A Perfect Lubricant for 


Bracelet Watches 


FULCRUM 
BRACELET WATCH 
OIL 


Will not gum, will not evaporate 
and is absolutely free from acids of 
any kind. 


It does not flow freely, but has such 
l] viscosity that it stays just where it is 
ami placed, lubricating in the most per- 





y fect way. 
The Price is 75 cents a Bottle 


All material jobbers can supply it. 


“If you are not using Fulcrum Oils, you are not 
using the Best Oils” 


FULCRUM OIL COMPANY 
Franklin, Pa., U. S. A. 
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CONFIDENCE | 


After serving the trade for more than 
sixty yeers our most valuable asset is 
the confidence and good-will of our 
many customers who send us their 
wastes year a(ter year. 








HANDY @ HARMAN 
Refiners of Precious Metals 


Fulton 2 Gold Sts., Bridgeport, 
New York City Conn. 


425 Richmend St., Providence, R. I. 
SHIP TO ANY ONE OF OUR THREE PLANTS 














NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 








ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 


GOLD, SILVER and PLATINUM 
Refiners and Assayers 
709 Sansom Street, Philadelphia 











The Protection Ring Guard 
For thin rings get our num- 
ber 0. It is a new addition 


to our regular sizes. 





». 


26, 1920 











Pat. Feb. 20, 1917 20 W. 22nd St., New York Pat. May 
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Jacques-Frédéric Houriet 
(1743-1830) 


J.-F. Houriet was born at La Chaux 
d’Abel, the son of Jacob and Marie- 
Madelaine Houriet. Marie-Madelaine 
was the sister of the celebrated botanist, 
Abram Gagnebin. Jaques-Frédéric was 
apprenticed to his uncle, Daniel Gagne- 
bin (1709-1781), at Renan and later to 
Abram-Louis Perrelet (1729-1826) of 
le Locle. At the age of 16 years he 
removed to Paris with an elder brother, 
an expert engraver from Geneva. In 
Paris he worked for Pierre Le Roy, Jean 
Romilly (1714-1796) and Ferdinand 
Berthoud. It is possible that he knew 
Julian Le Roy who died the 20th of Sep- 
tember in 1759, the year Houriet began 
work in his establishment. Breguet, four 
years younger than Houriet, also ar- 
rived in Paris while Houriet was still 
there. It is true that Breguet was ap- 
prenticed at Versailles but tradition has 
it that they were friends and it is not 
unlikely as the twelve miles intervening, 
even in those days of horse and foot, 
was easily traveled and being com- 
patriots and in similar occupations they 
probably met. Houriet remained in 
Paris for nine years, or until 1768, when 
he returned to le Locle with attain- 
ments, ideals, and ambitions which had 
a profound effect on the improvements 
in horology in the Neuchatel valley. A 
brother and three sisters had already 
settled in le Locle and with a brother- 
in-law, David Courvoisier, he established 
a selling house which he directed for 40 
years, selling between five and ten thou- 
sand watches per year. 

Shortly after his return, Jorgen 
Jorgensen from Copenhagen came to 
work for him and became his agent for 
Scandinavia and in 1796 sent his son 
Urban to spend a year and a half under 
his instruction. Urban fell in love with 
Houriet’s lovely daughter, Sophie-Hen- 
riette, whom he married and returned to 
Copenhagen in 1801. During a subse- 
quent sojourn with his family in le Locle 
in 1808 the son Jules was born, who in 
later years made his reputation there. 

The year of his return he set up the 
first meridian telescope known to Locle 
for exact time observations. His busi- 
ness cares did not seem to interfere 
with his work at the bench and through- 
out his long life he worked constantly 
for improvement. In the establishment 
of Ulysse Nardin, is seen, in use to this 
day for timing their chronometers, a 
clock made by Houriet which indicates 
sidereal as well as mean sun time. The 
original pendulum which was suspended 
on knife edges now in the museum at 
La Chaux-de-Fonds has been replaced 


with a more modern one. In 1806 he had 
great financial reverses but bravely 
restarted and in 1818 retired from com- 
merce. For many years, probably from 
the time of his association with Le 
Roy and Breguet, he had given thought 
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ments he embodied in a memoir which 
he presented to the French Academy. 
Antide, Janvier (1751-1835), writing in 
1821, Manuel Chronometrique, accuses 
some member of the Academy of having 
suppressed it for selfish reasons. An- 
other copy was presented to the Society 
of Arts in Geneva in 1828 and from this, 
Peter Ingold (1787-1878) furnished 
Claudius Saunier excerpts which he pub- 
lished in Revue Chronometrique in Sep- 
tember, 1857. The original manuscripts 
seem to have disappeared, but I dis- 
covered in the Benjamin Vulliamy (1780- 
1854) collection in the library of the 
Institution of Civil Engineers in London, 

















JACQUES-FREDERIC HOURIET, 1743-1830 
From a painting by Grosclaude engraved by Domon 


Inventor of the spherical balance spring and a great leader in advancing the standards of 
horology in the Neufchatel Valley 


to the subject of isochronism and had 
experimented with a variety of forms 
of the balance spring. He devised many 
delicate pieces of apparatus to make 
tests on the various forms and also in- 
vented the spherical form of spring 
which he found the most perfect. The 
description and results of his experi- 


a manuscript copy of a memoir pre- 
sented to the French Academy in 1814 
together with copies of letters to Antide- 
Janvier dated 1825-6 and 7, indicating 
that at that time both the 1814 and the 
1818 copies were in the Academy. 





(Continued on page 106) 
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[Patents Granted by the United States and 
the Registered Trade-Marks] 








UNITED STATES PATENTS 
Issue of July 10, 1928 


1,676,376. GUARD FOR STICKPINS._ FRep- 
BRICK ALLAN BALLOU, JR., and EUGENE 
MoREHOUSE, Providence, R. I., assignors 
to B. A. Ballou & Co., Inc., Providence, 
R. I. Filed Nov. 17, 1927. Serial 233,- 
850. 5 claims. . 

In combination a stickpin having a plu- 

rality of staggered notches in its shank, a 

guard having a body portion with end walls 


fe - 
ee eee 


pierced to receive the shank of said pin and 
an abutment to engage any one of the 
notches in the pin. 


1,676,695. BRACELET CLASP. PERCIVAL W. 
JONES, Warwick, R. I., assignor to 
Providence, R. I. 


Inc., 
Serial 201,124. 


1927. 


Rosenheim Co., 
Filed June 24, 
6 claims. 


A band clasp comprising a body having 
arms to receive and secure between them 
and the body one end of the band and an 


ree 





anvil plate spaced from said band end to 
receive between it and the said band end the 
opposite end of the band, and means for 
a both of said ends toward said anvil 
plate. 


1,676,706. BRACELET. JosEPH A. PAYETTE, 
Attleboro, Mass., assignor to S. O. Big- 
ney Co., Attleboro, Mass. Filed April 9, 
1927. Serial 182,291. 8 claims. 

A bracelet chain comprising a series of 
units connected together, each comprising a 
guide link and a connecting slide link, said 
guide link having oppositely disposed side 





walls with a cross bar connecting said walls 
at one end only, a spring guided by said 
walls and acting between said links to press 
them to contracted position, and fingers on 
the unconnected ends of said walls folded 
into said spring to retain the spring in posi- 
tion and at the same time prevent said walls 
from spreading outwardly. 


1,677,101. WATCH-BRACELET END HOOK. 
FREDERICK W. NITTEL, Attleboro Falls, 
Mass., assignor to M. S. Co., Attleboro, 
Mass. Filed Feb. 11, 1928. Serial 253,- 
640. 5 claims. 

In a watch bracelet end hook, a hook mem- 
ber having spaced sides, a latch member 
having a hollow shank received between said 
sides of the hook member and having a 





tongue engageable with the hook of the hook 
member, a connecting member having a pair 
of spaced knuckles, a bracelet having a hol- 
low end receiving the connecting member 
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therein and secured thereto, a substantially 
V-shaped spring in the hollow shank having 
a loop at its base received in the space be- 
tween the knuckles and having its ends 
engaged with the back of the hook member 
and with the tongue to tension the latter, 
and a pin slidably. extending through the 
sides of the hook member, through the shank 
of the latch member, through the knuckles 
of the connecting member and through the 
loop of the spring to connect all of the parts 
and to provide a pivot for the latch member. 








DESIGNS 
75,719. LAPEL PIN OR THE LIKE. JOHN 
RALPH _COLGAN, Kansas City, Mo. Filed 
Feb. 9, 1928. Serial 25,296. Term of 


patent 14 years. 
United States Trade-Marks 
Issue of July 10, 1928 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the ten-year 
“proviso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 264,296. ScorE WaTcH Co., 


THE GOLF 


Inc., Los Angeles, Cal. Filed April 4, 
1928. 





The drawing is lined to indicate the colors 
black and gold. 

For Score-Registering Device for Golf Con- 
sisting of a Watchlike Body Having a Dial 
on the Face of Which There are 18 Smaller 
Dials Corresponding to the 18 Holes of a 
Golf Course. By Pressing a Stem Thereon 
a Record is Made of the Number of Strokes 
for Each Hole, so That at the Completion of 
the Game the Dial of the Device will Indi- 
cate the Number of Strokes for Each Par- 
ticular Hole. 

Claims use since Nov. 8, 1927. 


Trade Mark Registrations Received 
Issue of July 3, 1928 


67,000. WATCHES AND WATCH MOVE- 
MENTS. Registered Jan. 7,1908. Byron 
L. STRASBURGER & Co. Renewed Jan. 7, 
1928, to Bayer, Pretzfelder & Mills, Inc., 
New York, assignee. 


67,001. WATCHES AND WATCH MOVE- 
MENTS. Registered Jan. 7,1908. Byron 
L. STRASBURGER & Co. Renewed Jan. 7, 
1928, to Bayer, Pretzfelder & Mills, Inc., 
New York, assignee. 








A subscriber asks where he may se- 
cure a model of a large escapement for 
display purposes. This may be obtained 
by writing to Charles Ezra Bowman, 
Lancaster, Pa. 
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Atlanta, Ga. 


Friends of Mr. Newton, salesman for 
Ewing Bros., wholesale jewelers, will be 
glad to learn that he is able to be back 
at work following a serious illness of 
several days. 

C. A. Leach and Mr. May, both re- 
tail jewelers of Chattanooga, Tenn, 
were visitors in Atlanta during the past 
week, spending a day in the city on 
business and pleasure. 

Guy Rogers, the Waltham Watch Co., 
is spending a few days in Atlanta this 
week. Mr. Rogers, who is in charge of 
the southern district offices of the com- 
pany, at 428 Candler building, reports 
business conditions in his territory as 
generally satisfactory. 

C. E. Johnson, representing Ewing 
Bros., wholesale jewelers, spent July 4 
in Atlanta, following an extended trip 
through his territory, Virginia and the 
Carolinas. He expects to be in Atlanta 
for a week or 10 days before leaving on 
another trip. 

The store of the Harris Jewelry Co., 
291% Marietta St., was recently entered 
by thieves who escaped with a watch, 
several small pieces of jewelry, and a 
small amount of cash, after ransacking 
the display windows and every desk 
drawer in the place. Fortunately, but 
little jewelry had been left on display 
for the night, and the thieves failed to 
open the main safe, containing the more 
valuable jewelry carried by the com- 


pany. 
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Signor Jose da Graca was kind enough 
to make comparison of this manuscript 
copy with Sauniers’ publication, that M. 
Paul Ditisheim, then engaged in writing 
on the same subject, might be informed 
of any data not disclosed in the Revue 
Chronometrique. At the national expo- 
sition held in Geneva in 1828 Houriet 
presented two chronometers of novel and 
exquisite workmanship. One of them, 
inspired by Commander Perry’s polar 
expedition when he found time pieces 
unreliable because of magnetism, was 
made without steel save for arbors and 
spring, showed no effect from a magnet 
pulling twenty-five pounds. The other 
was constructed with a tourbillon es- 
capement. Both were wonderful prod- 
ucts for a man in his seventy-fifth year. 
At the age of eighty-five years his eye- 
sight and steadiness of hand were un- 
impaired when he engraved in a spiral 
line a sentence from Confucius con- 
taining sixteen more letters than in the 
Lord’s prayer, all on a diameter of less 
than half an inch. The influence of 
Frédéric on his period was no less force- 
ful in the realm of character building 
than in horology, as is reflected in 
Janvier’s reference to “that artist 
worthy of emulation under the double 
relation of instruction and _ responsi- 
bility” and then, too, there’s his portrait. 








